TYPES OF COMMUNICATION
mn? a? YPpR °

Non-Verbal Communication

Verbal Communication

(Written and Oral Communication)

R-AfQe IOR

HifEs Or (fAfEda ik #ifes 49R)
® Nonverbal communication is the transmission of messages
¢ Verbal communication includes or signals through a nonverbal platform such as eye contact,
sounds, words, language, and speech. facial expressions, gestures, posture, use of objects, and
body language.
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PAPER 1

FULL COURSE

® Let’s Find Out Every Concept in Detail.
@ COMPLETE SYLLABUS - TOPIC WISE

@ LATEST PYQ’s WITH DETAILED SOLUTIONS i __
MASS COMMUNICATION
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NONVERBAL COMMUNICATION TYPES

IMfRIP HER & bR

Facial expressions

NONVERBAL COMMUNICATION
3HEh T9aR

dgl & WIa
® Nonverbal communication is the fl)\ Gestures 2 %
transmission of messages or signals ) BAR KE @

through a non-verbal channel such as

eye contact, facial expressions, gestures, Paralinguistics

(such as loudness or tone of voice) u|mi|:ﬁ : i"MM'

posture, use of objects, and body FferfafRen (S smars & Faré a1 @r)
language.
\  Body language * {
@ IR TR TR AT Hehdl T UHROT Arfes e g Qo
_ o HIEH ¥ §H 8, St Proxemics or personal space T T lr,/."f__"'"““‘aih
3 W, AgY b T, $AR, T, TGl siteri ity a1 safeT T SRS
T ITANT 3R ARRE TuT B

Eye gaze, haptics (touch)
A7 Huh, gftaw (Tef)

Appearance

Ramae

Artifacts (objects and images)

3féthaey (a+qu 3R =)
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BASED ON RELATIONSHIP/ NUMBER OF PEOPLE

X Hearer/ AT b 9311 &6 TR U3

/3 | . i
*fﬂ Intrapersonal Self-talk, recalling, acts of imagination
4
K- AHadafzhe O A gra=d, A1 AT, Hea-T hAT
&C) Interpersonal Exchange of information between 2 or
’ more people verbally or non-verbally
3ididizheh
| 21 ar 31fSraps i & <= J@ifEaes ar smifEas ¥9 4 SRR &1 AEH-UEH
Gréup small or large groups such as class rooms,
Communication organisations etc
g 99 BIC a1 92 HHg S8 &y, o AT
Mass Process of exchanging information using

mass media to large segment of population
STHAET & a2 2 e " Hif2ar & aregsw 4@
SRR &1 TETH-UEH &3 bl ufekr

Communication

communication that occurs between a

TRANSPIZRSONAL person and spirits, ancestors, or other
srdisafrs divine entities.

ag S9R Sit aafxe 3R A3, gast an
31 =g g<r3n & fi=r g4t g1
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t Communication-Based on Technology —

(senfarhI-3meniRa TaR)

Eﬂ Mediated 2. Non-Mediated
(TR UUR) &R (MR d9OR)

Emails <@
(391)

Video call
(chfSar &ier) %
w

ngcialma ©0 Face to Face Meeting
i  ®0006 (ATHA-ATHA d6Th)
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MEDIATED vs NON-MEDIATED COMMUNICATION

ASPECT / Ugq] MEDIATED COMMUNICATION NON-MEI%I?A-TED COMMUNICATION

Exchange of information through Direct interaction without the use of

Meaning
et technological means E technology
deh-iIchl TTAT o ATETH | SIHGRI &l ATEH-UGH do-teh o fa=T Hier darg
Presence F{E:E:f"“ are not physically @3} Participants are physically present ¢ ?
Iufefa 0040 ufaurft :mdiRe wa § sufRE g :
ufaurft oaHiReE g & Trer a8 g Y Y Bid & L ILJ
T HICRR e Em?“' inst:::mt meSsagingaicedicalls: B Face-to-Face Conversations, Meetings e 2
Channels social media m : . A -
HIR ATEAH 0, e AARSI, difga) wia, aere fifzar o il g ’ |
o~ Full range of nonverbal cues (facial
’ (2 Nonverbal Cues Limited or absence of nonverbal cues expressions, body language, tone of voice) e “ (Y
L iR Eda | IR @ D ar srgafe ARt et Y G sizae o \J
(I8 & WG, ARRE HHI, HTETS BT WR)
Timing Communication can be Communication is typically
asynchronous or synchronous ::'® synchronous
S HER FEABI IS a1 GHEI D 8l gl & HEOR AR G GHSI oD aidl & >
Feedback Delayed feedback due to Immediate feedback is possible ‘
A technological factors et R T 2 l

do-hl RN A ufafsrar A faee
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Based on Organisational Structure

(TITSATcHS 3T U SMTTR)

Formal Communication:

(3N HOR):

@
Formal communication follows prescribed
Formal | rules, structures, and protocols.
Communication (mwﬁﬁuﬁaﬁw LTS R | K2 aﬁ?ﬁé\mﬁmwm%i)
( ! ” | ”' ' H] "") It is typically used in professmnal settings,

such as workplaces and official interactions.
(98 ATHAR R YR arareard |, 8 Hriz«] i
arrfé’ﬁ?lﬁas Wﬂa’rﬁ m“%mm%n

Formal communication emphasnzes
professionalism, clarity, and adherence to
established hierarchies.

(3T TR ARG dr, Taedr 3T rfud
- WRRTSRUACADRELY NP R0
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Based on Organisational Structure

Informal
Communication

(TITSSATcHSD HIT=AT U STETRA)

Informal Communication:
(srftraTRes Taw):

Informal communication occurs spontaneously
and without predefined rules.

(FFT=ETRe d9rR WrHfae $9 & g2ar & 3R o= [AuiRa
fAgey & gar 1)

It often takes place in social settings or casual
conversations.

(T IR gETiores aRaer & It srig=ies ara<ia & gar 21)

o 0o o)

.......... xzzamr

Informal communication fosters a more
relaxed and personal atmosphere, encouraging
open dialogue and creativity

(3 g d9R 319 wger 3N AafSsiTa ardavoT &1
TeTaT T 8, St A IS 3R TATHBAT B MicHTed Har 21)

Grapevine communication is an informal network that spreads rumors and unofficial
information. It operates outside of formal channels and can be both beneficial and detrimental

to organizations or social groups. It relies on personal relationships and informal conversations

for information dissemination.

(VTS HOR UH JAAIGIRS Acas ¢ S Amare R
TR SR BATdT 81 g gl el & ae
HTH BT g 3R TITS+1 a1 ATHITSIS TR & frg e
3R gifReR® 4 g hdT 81 98 ISR & TaR &

fore =nfemTa el 3R sEg=Re ara<a w Ak &war 21)
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93 percent of communication is
“nonverbal” i

2é

INn nature.
TR &1 93 ufayra feear @9E 9 “arenfeds” gdr gl

-Dr. Albert Mehrabian

7-38-55 Rule

7-38-55 fAaH

According to this rule, communication is composed of
three components: words, tone of voice, and non-verbal cues.

39 fAaw & IR, §9R 9 92wl 4 e s &
Mg, SATATST T WX R FeNfedad Havd |

Dr. Mehrabian's research suggested that when conveying
emotions or attitudes, only 7% of the message is
communicated through words, 38% through tone of
voice, and 55% through non-verbal cues such as facial
expressions, body language, and gestures.

1. AgUaTA & Y | ga1 91 {6 S1a g9 91aA1e a1 feewhivn @ags &3 8,
dl a9 BT hadt 7% T ISl & ATEIH W, 38% HIT 3TATS & WX &
HTEAH W, 3R 55% HNT 9Nfeda Hahdl & ATEAH 9 AR gl 8,

o g & 91a, RS wraT 3R gra-wia|
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Non-Verbal Com

municatio

(3rerTfed s HR)
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Proxemics
(cafehira gl &1 9an)

Haptics
(Taef &1 W)

Kinesics
(MR Hdbd)

Oculesics
(A G9h)

Paralinguistics
(¥R 3R TATS & Habd)

Chronomics
(R BT UANT)

Appearance
(afhiTa S U-3T1 R uKfd)




Proxemics
(TfhITd I BT T91T)

Proxemics refers to the study of how
individuals use and perceive space in
communication.

T e 9aR | ag 3regaq ¢ fb
iR FATH T ITART R HT
Hq HId g

It examines the role of personal space,
distance, and territoriality in conveying
messages and establishing relationships.

g A2l Bl hh HA R e TATAT HA
7 aafthira U=, ot 3R asiaar & offfer
T URT&TUT T &l
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o Intimate Space:
This is the closest
distance, ranging
from 0 to 18 inches,
reserved for intimate
relationships and
interactions.

sfere @:

7% wad Prae S g et 2,
S0 ¥ 18 9 & Bl B,
AR aiavon deut aun
dare! & fore amfama 2t 81

4—>
qUae W4:

AN

N
i Proxemics explores the different zones of
space that people maintain during Pt
interactions, o
AT e OR & R AT gIRT 9919 P
S aTet T & fafir= &= &1 sreaas & 8| ,
l\ ) en
3 N Yo

Personal

Space
Intimate

i

|

I
4ft
45cm 1,2m

9 Personal Space:

This refers to the space
individuals maintain in
personal interactions,
typically ranging from
18 inches to 4 feet.

f¥orTa Gare) § a1 7@a €,
S AIMAR T 18 39 A
4 $YT 9 BT £

i

~
9 Social Space:
This is the space
maintained in social
interactions, usually
ranging from 4 to
12 feet between
individuals.

9Tl W

Ug 98 T g1 ¢ S arnfors
Harel # 9910 7= AT 8,
&Y sk w afdsal & =
4 ¥ 12 %I d gl gl

. |
 25ft
7,6m

/

@) Public Space:

This represents the
farthest distance,
typically beyond
12 feet, maintained
in public settings
or during public
speaking.

gt &, 3R ardwfe s
g1 e 90T & SR
FTT T STt 21

St ATHAER T 12 i |/ sifes

R

A

The Hidden Dimension by Edward T. Hall (1964).
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® Haptics
* (Ta2f &1 3reaa)

® Haptics refers to the study of communication through touch.

efea et & Aregy @ d9R & ey ol defia war g1

® Haptics explores the different types of touch, such as
handshakes, hugs, pats on the back, or even a gentle
touch on the arm. It examines how touch can
communicate various meanings, such as affection, comfort,
support, or aggression, depending on the context and
cultural norms.
tfeaw wet & A= uoRY &1 sreaas &ar €, A g2, T &9,
s quAqT=ET, 91 ggi da fb dig ur genr w2l &A1 9g Stigdar g &
et A fafesi=r aref caan & Gohdr g, i @, IR, 99U T HTehHGdT,
S HeH 3R Hivgplas AMEel W AR &=ar 2

: Gentle touch Affection, Comfort, Support
Handshakes Pats on the back on the arm or Aggression
(F=d) (dis aaerar) (Tig TR goohr @) (Hg, 3IR™, 99+ a1 3MTehTHehdT)
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Kinesics
(ARIRB Thd)

® Kinesics refers to the study of nonverbal
communication through body movements,
gestures, and facial expressions.

Hreaiaed RIRe nfafafeat, gra-vyag iR dge &
WTal & ATEIH F g4 a1l R-Aifge d9arR &

NG P Haldd HT gl
' ® Kinesics encompasses a wide range of
nonverbal cues, including facial expressions,
Q } body posture, hand gestures, head

movements, and other body language.

HIEATaT R-AfAF Thdl o G fawga g
&I gHIfRd BT g, forad 983 & vma, i Facial Body Hand Head Other Body

qeal f-a'T?-ﬁ % gﬂrﬁ R & TfafRfaat ok e Expressions Posture Gestures Movements Language
Qrmiﬁa; UTHT QlTﬁ;?'l r{ @R & 9E) (RS gan)  (grul & gaR) (R & nfafaferal) (s e )
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Oculesics
(AFA-TIER BT 3eTT)

Oculesics refers to the study of eye behavior
and eye contact as a form of nonverbal
communication.

NPT AF-TdgR IR AFT-HI9F &
Y B IR-AIf8H IR T Uh 9
HTET SATAT 2

It focuses on the role of eye movements, eye
contact, and gaze in conveying messages,

expressing emotions, and establishing |
interpersonal connections. ®--®)
g AF-7fagl, A7-dus WX R (9 Hr yfaw w® |

Figa 2, S G2 F H HA, UGS B YHe
YA IR TRWRE T WA B H grIdh gl g

Eye Movements Eye Contact 5 Gaze
@Az-nfami) |0 (AF-AUH) (gfe /i)
DV RC
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Paralinguistic
(rfeifrafeess derR)

® Paralinguistics refers to the vocal cues and
elements of speech that accompany verbal
communication but are separate from the actual

words spoken
- —————= SN S S S S ——!

ﬂﬂﬁﬁﬁ%ﬁqrﬁmwﬁimfﬁﬁmﬁmwsﬁ
Hahdl 31 HTY0T & dcdl & 37STI Pl SIHd HIdT &,
S St 7TQ ardfa s ) | 31T B &

® It includes aspects such as tone of voice, pitch,
volume, speech rate, pauses, emphasis, and vocal
quality. Paralinguistic cues provide additional
information and convey emotions, attitudes,

emphasis, or other nuances of meaning thatgo uferfafes & wya ng
beyond the literal words used. |
.
20 G n e

M Sl gl WSS S e = -9
sﬂﬁmwmmﬁaaﬂqaﬁaﬁzﬁnﬁ "'“'
faRm, SR, 3R @R &6 oraTr SR gge Wi 8 & Toneof | vucal
ﬂmm Hﬁﬁﬁﬁﬂiﬁlﬂmﬁﬂﬁ % afh mamaﬁ, Voice : Pitch Volume Speech Rate Pauses Emphasis Quality
TR, SR A1 31 & 37T Y& Y]] Bl had B g ol aled @& | () | (@) (@t (@) (SiR) (=R &

7o wreal % e s A A 2| Y Sh Y

s




Chronomics
(THT HT 3rTT)

® Chronemics refers to the study of how
individuals perceive, structure, and use time in

communication.

ST, TLTT 3N SYANT & 37T &bl Hefid

HIAaT 2 |

Y. Q Conversation M B
_ .._L_, 8 Waiting [

Response Time ¥
Time Organization [/

® It explores how time influences human
interactions, including the use of time in
conversation, waiting, response times, and the
organization of time in different cultures and

contexts.

&Q wufaa &ar 8, forad arafta & awa & ’

Hﬁa:n', nﬁm W, aﬁ? ﬁﬁa‘ mﬁ G2 ﬂa‘;ﬁ Conversation 5 Waltlng | RESPGHSE Time Time Organizatinn

H 9HY &1 e i g1 (sTedia | (srefte) (srferfamaT awr) (T BT HT3)
maﬂamfm)j | ) )L )

.




AL Appearances & Artifacts
» (Ramae 3R et )

® |t communicates information about an
individual without the use of words. It refers
to how a person presents themselves
physically, including their clothing, hairstyle,
grooming, and personal adornments.

- -

agﬁmmm’raiﬁﬂﬂmﬁr%aﬁﬂm

TOTRT HIdT g1 I8 39 d1d I Jderdd hidal ¢ 6
FIs A Fd P ARRE FT & FA gFgd Fal :
%: Sra# :-Rﬁ?aw%, eARCIS, a{ﬁ“:m ﬁ?ﬁ'&ﬁ' Clothing Hairstyle
msgwor enfAer € (®9R) (FaTRTSA)

- -

— - | .
or evoke certain impressions. | THhd gl

Grooming

(31f#eT)

@® Through appearance, individuals can express | fd@rae & \reaw 4, aafed g ggam,

their identity, social status, cultural | arfore R, qiepide sjerd 3R A
affiliations, and personal style. It can also i Y b B Jhd g1 Tg
communicate messages about | raaTRearn, starRear, TS ar
professionalism, formality, creativity, or | TSUAT & aR A Hew oft Tt R g
conformity. Different clothing choices or | 81 fafsi= &2 a1 gfei wrgew fafdrse aref

grooming styles can convey specific meanings | Wehe &R Tahd § IT 36 ALY yTd I~ AR

Personal
Adornments

(fasht amsqyon)

/
a=§

lﬂentity Social Status
(Tga ) (mrafors fRafe)

oz /&

Cultural Personal Style

Affiliations
(e SpeT) (Frsft <)
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CORRECT AR &
v=(

COMPLETE

COURTEOUS
(fore)

COHERENT U CONCISE
(FHITa) (dfera)

\&

N
The 7 Cs of Communication is a

checklist to ensure that your
communication is effective. We

v — | CcOommunicate with people every
v —0 day, both at work and in our.

7 o1 SR gt SO gRAfaa
B I Uep dbfeiee g1 89 & fe,
T IR 3R 319+ Siilg= | & &
g1 TS Hd ¢ |

_

-

8 0, !twasproposed by Cutlip and
Center in 1952 in Effective
1952 | Public Relations.

® w1952 i sRa v
Reteig A defaiy 3k e gRT
udTfad foar 1=m A7)




Which of the following is not suitable
in the 7 Cs of Communication?

fafefaa A A 19 91 7 Cs of Comnunication
H 3ug=H -Tel 87

0000

~ 7 Cs of
Communication

Consideration femR

Courtesy forean
Capture PR X
Clarity el
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Colour o2 |

Picture =

Language YT Qj

None of the above JURIH H A PIg gl




UGC - NET

-

“Kumbh Mela” is an example of which type of communication?

(1) Mass communication
(2) Traditional mass communication
(3) Group communication

(4) Traditional Group communication

The study of how images affect the ways one thinks, feels, behaves
and interprets the meaning is called:

(1) Proxemics

(2) Image behaviourism
(3) Visual literacy

(4) Visual recall




UGC - NET

-

The basic role of Mass Communication is -

Entertain
Mis lead

(C) Inform
(D) Communicate

(E) Educate

Options :

(1) B, AandE only
(2) C, BandDonly
(3) C,EandAonly

(4) D, Eand B only




National
Testing Agency

Delayed feedback can take place in intrapersonal communication because of:

(1) Automotive communication
(2) More information
(3) Mechanical devices

- (4) Optical illusion

Communication requires that the communicating parties share an area of
communication:

(1) Differentiation
If (2) Commonality
(3) Distinction

(4) None of these




