TYPES OF RESEARCH

Fundamental / Pure / Basic Research @ m T 3 ; ' =
H\feras / A fqﬁmzﬁ T R Ex-Post Facto Research / T -d&T S AJHEUTH Q) e THEAT aﬂ El'\’;\_ﬂ' .g..:,

Applied Research / 3r\Ugh JFHUH } Qualitative Research / T[0T HAJHUTH @ & AU &1 3328 HR afis1 31 g &)
I h ! | @E Every research has a different purpose
Action Research / fpaTcies g @ Quantitative Research / AT UL SiepposET
_ 4 ' e WK &1 994, Wet uftom Y Foft 81
Exploratory Research / 39U JFHUH 'g@ Evaluation Research / i ATHUH @ Choosing the right type of research
. is the key to accurate results.
Descriptive Research / auiHTaTs 3He Analvtical Research / fRsal o 314 e
= yt / i alil T 31 @, FHTET 3R T &

faea & aeras B

I
It helps in knowledge discovery,

| problem solving and social progress.

Conceptual Research / 3@eROMTHS AHJHEUH . - :
= @ | it / Categories
m Historical Research / fere1f@a® sqaem= @ 3Javd 3mend / Purpose Based

Ethnographic Research / Ja@2ifasm= sy | & m Diagnostic Research / g TS srgHen= @ g &1 4ug 999 3menf¥a / Time Based
—_— | adiest 3TeTRd / Method Based

Causal / Explanatory Research ( 2
T <. 0

BHRONHG | ATATHD HTHTH Experimental Research / Uraifiis srgaem

o] gojofafolng -

Quasi Experimental / 31Z-Wralfiie 3Gy

Cross-sectional Research /

: 13 3 . T
L dcEfvle (shiE-deeFd) AU ikfl‘ Inductive Research / 3TMTHATHS IHJHE ( ,)' ) =it smenfyd / Experiment Based
Longitudinal Research / ff /v- : , ( \ 4B b smnfa / Logi
: . yy. | gic Based
m a3 (Fiffeafeae) e \_I / Deductive Research / TS AU ”%ﬁ | ] )

Right Research,

Better Decisions and Brighter Future.

g ol 3R ISeraa wfasg &Y gt 21 Right Direction,



-----

Rohit Yadav

PhD Scholar at
Central University of Rajasthan

JRF Media Academy

.....

;;;;;

lllll

lllll




PAPER 1

FULL COURSE

® Let’s Find Out Every Concept in Detail.
@ COMPLETE SYLLABUS - TOPIC WISE

@ LATEST PYQ’s WITH DETAILED SOLUTIONS i __
MASS COMMUNICATION

PAPER 2

2 - UGC-NET Paper 1 Complete Syllabus with
@ UGC-NET by Rohit | Latest PYQ’s Solutions.

o TOPIC-WISE VIDEO LECTURES
@ HINDI & ENGLISH




Research that aims to expand knowledge and understanding without focusing on any specific practical application.

a1 srgayT ot 3g=a fam freh fafere anasiiRe 3w w o Ry s ok w9 &1 fawar &< ghar 21

N @ EXAMPLE / 3ST&R0T N

It is pursued for the acquisition of knowledge, Studying how social media algorithms work without intending
I(nuwledge EIPH“SiDH aiming to enhance existing knowledge to use this knowledge to develop a new app.
R with new insights. Hrere Hifgar ueniRen &4 &9 & &
AT DT aE T H wife 3 fog far s &, U HATF ST a1 39 79 &1 39a fFdt 7¢ 0 & e & faw o)

foraer 3geg = simdfieal & amy deer 79 # ggmr 21

- Primarily focused on generalizations
ThE?I’EtICEl and theory development.
dgifas e w9 A arfaro ok Rgia Rem
R Hfsa w@ar g1

This type of research contributes to theory building
through the discovery of overarching
generalizations and principles.

g HFHUH AS A=A AR AgiEl & @9 &
aregH | fRgia Pafo & avrem 2ar 2

Hifers 3MUR

Foundational |

This research provides a foundation for future
applied research and technological innovation.

g JEYTE HiasT & AqUTFRd AT
3R Tl FATIR & 1Y TR W= HaT 8| Y,

It describes phenomena as they exist,

rather than how they ought to be.

| Tg geATHl &1 guiE S| A €, 7 6 o @ g efgo
e S/

Descriptive Nature |

Fundamental research seeks to understand, Hifers 3133191? DI 1&g GHSAT %,

so that future innovations can be created. dife ufasy & Farary &1 FHior {6 s 9|




Nl RESEARCH KNOWLEDGE CHECK @

~

fAaag s 6t 3 Hia &1 ™ ek w

f&Fd TR & HUT W Ra gar &2 é
7\

o e 3149 St e

Basic research / ey IHUT

The development of a solid foundation
of reliable knowledge typically is built from
which type of research?

G Evaluation research / Hediehl IHUTH 5

N ~ Basic research builds the base of knowledge
— — that helps in future innovation and application.
WY ~ Ted rgEYT S i g a=1ar § it ufasy o
AR 3R FFUART A TS giar g

©

KEY TAKEAWAY / 7&1 4

Fundamental research creates knowledge today,
that transforms the world tomorrow.

f
Action research / fshaTcHes avjnmq :‘w. e@

Newton gave three basic laws of motion.
This research is categorized as

e A nfa & &= ge1 fAaw R
Iz JgHu™ fHa 2ol 7 arran 82

o Descriptive Research / auiATcH® SHYUTH

f’ﬂ,-: 0 Sample Survey / FHAT Gd&OT :&i‘
e Fundamental Research / He1¥d JHYU™ %

o Applied Research / 3ygh JqAUH

Newton’s laws discovered basic principles
of nature — an example of fundamental research.

e & Aaw uefa & 7o RAgial & @ g —
g FAA JTHUTT BT SIE ¢ |




APPLIED RESEARCH

& ail

Keywords / HEY Wsq: Practical, problem-solving, real-world application.
a':naaﬁaa, FHRIT-GHIYM, arKiidd Sitaq # ST |

~

HOW IT WORKS / a5 %8 & &var 87

1. IDENTIFY 2. RESEARCH & 3. DEVELOP 4. IMPLEMENT 5. IMPROVE & |
THE PROBLEM ANALYZE SOLUTIONS THE SOLUTION EVALUATE |

Identify a real-world Collect data and Evaluate results and

» This research seeks to solve practical problems
using scientific methods.
g AH dsni-en fafdat &1 Iuah s aAagie
TN B F B DI TATH AT § |

» Aims at finding a solution for a problem faced by
a society or an industrial/business organization.

AT 41 3itenfies/araaiRie Gied gRT e & S Develop practical Apply the solution in

Tl ST & FHIYTE o &7 Ievg IEar el problem. analyze it. solutions. real scenarios. improve.
: qreafas qaEr 22T A T RIS AT grdfas aRfRufaal gf¥ort &1 geaiea
» Solves the practical problems of the modern world .
rather than to acquire knowledge. | &I ggET HYAT | 3R IaaT faveraor &A1 | feresfra & | H Y AR HET] BT AR GUR HEAT| |
T UTe XA & Jord el giaan & saasie —— -~ 3
TS T FHIL FT & | o EXAMPLES OF APPLIED RESEARCH / nqaaa@uﬁﬂim o

» Carried out by experts.
faoresi grT foar SaT B

» Examples: Marketing research, environment,
pharmaceutical etc.

Jgrevor: fauur s, vatavor, sitefir anfe |

Industrial Research

Pharmaceutical Research

afrafey argeam

Marketing Research Environmental Research

fequr argEe=
7 /::T

-
jlll

Applied research turns ideas into solutions

that improve lives and build a better future.

U AFHU fI=RT & TH1UH # 95odT &,
S Sfta Y dga? 3R Hfasg & Issae T B |




ACTION RESEARCH

WHAT IS ACTION RESEARCH?
HIAfcHS FTHU T 82

Action Research focuses on solving real problems through
participation, reflection, and continuous improvement.

HATcHS AFHUT Hewiian, feia- 3R Jdd gurR &
HregH A grEdfdes IEET3Mf BT AT Hdr |

Keywords / W& 2=z

Participation, improvement, problem-solving.

HEHTHIAT, GUR, SHGT-THTUT |

CYCLICAL MODEL OF ACTION RESEARCH
BATHS ATHUT T Toh1T Al

@ Plan / s T

Identify the problem
and plan the action.

| 9
Discovering prompt solutions to real societal issues.

| 0 qreafass Irfaes ggi & forg @Ra gwamens @rerEr)

Part of applied research.
IugET AT 1

Widely embraced in education due to the

| G continuous need for enhancing teaching

| and learning practices.
foram & AR et 3R aifdems guR 6t smasasan
& SRUI ATIS FY T TATAT ST &

. Aim is to address local issues.
| TR/ Tl B dSfS FeAr 339 2

|
e

EXAMPLES / 3qrig¥91

“F - —
‘fk: @ Q Reflect — Improve — Impact
Classroom Community Healthcare Organizational Acotinhousterclaiarmesninatilhance
Problem Solving Development Improvement Change <y g ge-

EHET THET AT e e W 91 gUR | AneAreas giade

~ =T & ugaE &
3t dterT g

O Rrefiect / fica o

Analyze the results Implement the

improvement.

qiorHT @1 fazeror &

arefes gRRad= & o e Taa 9|
» JRF Media Academy

and reflect for planned action.

% Small steps of action today
create big changes tomorrow.

3T & BE-gic HaH Bl
a2 aged o &1

3 JRF

WHY ACTION RESEARCH?
TS AJHUT T4 Agcayqui &2

Improves teaching and learning practices.
fevaror 3R SrfERT wemail # YR ST 2|

Empowers stakeholders and
encourages collaboration.

feaemest =1 Teram 910 & AR
eIl & FeET 2aT 2|

Bridges the gap between theory
and real-world practice.

fRrgia iR arafas gfaar & spam
& &= &6 |E &1 grear 2|

Leads to practical solutions and
meaningful change.

Taeliies AT AR Arefes uflad= &mEar 21

_ Scan to visit
%5 our channel

o/




1. Plan / g@ism=n g=md

5  ACTION RESEARCH : QUICK QUIZ
BRTHSD AT : dIRT TR

The principal of a school conducts an
interview session of teachers and students
with a view to explore the possibility of
their enhanced participation in school

« — | programmes. This endeavour may be

v =Q'elated to which type of research?
v =

T — T T i R S A G S T S S S —

Us faerera &1 gur=rand (9erent 3ik a1l &1
HI&TeehIR G ATalifSres &var & anfs RBeaeg
FH1deal & 361 a¢t gg wrfierdl & Wvra=r
&T UdT 97T ST 9ab | 9 U9y g uspR &
AFHEUTT & Hefed gt Tbar 87

(1) Evaluation Research / Hodie= IFHYTH
(2) Fundamental Research / HaYd AJHLH

[{3] Action Research / ®rITH® U

Q)

(4) Applied Research / 3g&td A=

ACTION RESEARCH MODEL / Frafd® Jdu= Alse

2. Act / =T &4

Implement the
planned action.

3. Observe / il &<
Identify the problem
and plan the action.

Collect data and
observe the results.

4. Reflect / feia= =¥

Analyze the results
and reflect for

' |

= - |
E E— — 9. —h Improves practices / wenail # Huw &dr 8 :
. @ Encourages participation / Wrflerfl & Wiefada &ar :

|

|

|

h

OJRF &
MEDIA ACADEMY

RESEARCH | MEDIA | EXCELLENCE

Which of the following research
types focuses on ameliorating the
prevailing situations?

A o
o In doing action research what

is the usual sequence of steps?

. — . — T — T S S — . e . T T T P T r T T T O'"NT YT ORMROT YR YT T T T R T T OT QT T RF YT T WM Om

fA=fefaa & |9 o9 |1 sgEu= UsR Hd THYG TXON Bl
yefera fRafadl & gur o= o3 Hfea AT 8 &1 gl 82
gl 87

(1) Reflect, observe, plan, act /

[/ (2) Plan, act, observe, reflect /
L OIS §4914, BT 6, dciih o, f&a"T &

(3) Plan, reflect, observe, act /

(4) Act, observe, plan, reflect /

(1) Fundamental Research /
HeTd THUTH
(2) Applied Research / 3fgad JTHETT
[{3] Action Research / ®TH® IHU= oj

(4) Experimental Research /

A JgEU=E

- — — S —— —

BENEFITS / oy I k AT

|
~ Remember! |
Action Research is all about !
I

“Reflect — Improve — Impact” |
|

i |

FafH® AU T AR 8 |
|

]

@ Solves real problems / arecfaes TS} &1 FHILT &l & “RigT — GUR — w9E”

" &

HuE & gEE B AT & STER EL R E R SETavew et @; Promotes continuous improvement / CEGL R & derdar aarg " —— e i — il
rsrar : rars TR b1 Mt gf¥omst &1 fAwereor &3 .
. T i o ! e g s forg R %1 > JRF Media Academy




RESEARCH [

It is an initial exploration of an unfamiliar issue that the researcher =
has limited or no prior knowledge about. ® i

ag frdht smfifea aaa it urfis @t & oras ar 7 eteesaf &t
Hifaa a1 &1 g = 78 glar 81

The study is carried out for a problem that lacks in-depth investigation.

@©
g JHg- IG g & forg fasar sirar @ ot ngad 9 wiw a8l g3 81 |

Its aim is to simply probe research questions without providing ‘
definitive solutions to current issues.

SOST I hadl oY WS &I UsdTe ST &, 7 6 adam= guw=mart
&1 fAfFga garam= &am

The purpose is to define terms, gather background information, Q
clarify the problem, formulate hypotheses, and identify
questions to be addressed.

gq®! Iod el &t uRWIfea &1, yeyfd SIHeEnt Uea ST,
AT I T BT, IRFUATE F411 AR FHaifed fbg o a
Wl &I g S Bl

- - — — 9
For Example: Studying a newly discovered technology or
? exploring a potential new market for a business.
3101 & fora: 7€ @isft 1 a-le &1 sreaa &3 a1 fdft egaam
\_ & forg "@wifae Ay air & @ S > -

PURPOSE / 3380

Builds Provides background Identifies key issues Helps formulate Guides future
understanding knowledge e gt &1 ggar e & better questions research
ooy #i fasfm e d qeefE = SR e B dger v duw B flren & arpeu™

a i nag e § &1 Antesa Fa &

» JRF Media Academy

In exploratory research, the emphasis is on:

MEDIA ACADEMY

RESEARCH | MEDIA | EXCELLENCE

@, EXPLORATORY RESEARCH E3JRF

w &

IAYUITHS AFHYE H SIR 39 W gidT 5

Testing hypotheses
IRBCTATSAT BT &1 BT

Generating new ideas and insights

AU faary 3R siagfee & 3= BT

Evaluating a program's effectiveness

feseit Sprefepa bt wuTafterdr &1 Jedie BT

Diagnosing a particular problem

foreft faety guaar &1 fAgE &

“Exploratuw research explores today
so that better solutions can be
found tomorrow.

HAYONHS HTHYUTT TSl Whof BT §
arfes &t dgax gaTEn fAd 96|




- CONCEPTUAL RESEARCH

WWW

.....................................

Abstract, Theoretical, concepts, frameworks

e —

ABSTRACT IDEAS

f greTida, Sgifass, S[aYrRmU, 'a:ﬁzarq : ST 5'3‘"*
It focuses on abstract concepts and ideas, \
rather than practical experimentation. *
Og saragtiRe A & aona i AFUTRon3dl - -
R A==l o Sfega gar 21
It involves analyzing existing information on a topic

: . o= . CONCEPTS

to develop new theories, interpret existing theories, St

or clarify ambiguous terms.

gg et fAwa gz AieEr a8 a1 faesyor e a9
T Tqee STeg] ehl TS hed H AGE Hdl gl

The goal of conceptual research is to provide

a deeper understanding of complex concepts

and generate new insights that can guide future research.
HeheaaTHF IFHAUTT 1 A8y SIfee JauRonsi &1 a5
aug fA=sfya =7 3 av gf@slor 3aa—= T 8, ol
wfarsa & srgeem =1 Anfasfa a7

This research is focused on developing
theories and concepts.

gg gy Agiat i siauonsi & A aw Hfea

WHY IT MATTERS? / 9§ a4l Agcayqol 8?

/ Builds strong theoretical | Clarifies complex | Develops new | Guides future

O foundation : and ambiguous ideas : ﬁ& theories ! @ research direction
T dgifas wifew iR sreaee el | o it & Rt | wfdren & srgiem
TR TR AT g | & T HIAT & i Aregawaie | R Puiffa s g

» JRF Media Academy

DEEPER UNDERSTANDING

2 JRF

MEDIA ACADEMY

RESEARCH | MEDIA | EXCELLENCE

TH EDHIES

FRAMEWORKS
sOyE

&g

T THH

NEW INSIGHTS FOR FUTURE RESEARCH
sfesg & siIgEu= & fog Ag gfesior

= o © Enhances overall

,Q(Q\ knowledge

HTHT F1 Rt 3R
|G ST 8

EXAMPLE / 3g18R9T

Exploring the concept of “Motivation” in
organizations to build a theoretical
framework.

TSt | “geon” Y G &H1 g
& & Uk Agifdess Fuv@ar aarR &)




EMPIRICAL RESEARCH ﬂ- O JRF
Observation, measurement, experience.. MEDIA ACADEMY
m maﬁ -x_ SEL AL kb ) RESEARCH | MEDIA | EXCELLENCE

This study is based on observed and measured phenomena, OBSERVATION /6"""'-‘_ MEASUREMENT
@ extracting knowledge from practical experience rather R CIC | araq
than theory. @ | y
o s st s e s e s e ot o W
Ygifas aaremsif & aarg arafas gya | 79 W &t 2 | " &S a1 HI
o &1 AgeTh B | A9 3R U8 H |
o Empirical research is characterized by drawing conclusions ?
solely from concrete empirical evidence, thereby ensuring . L 1 i
q "verifiable" findings. VERIFIABLE .' e ' EXPERIENCE
s S N ) - N G N_— FINDINGS Iqa
et A fre of Frasterar &, R "waasfia” aRom gffea & & AT EMPIRICAL S
gfomrg ghts from
P : RESEARCH practical experience.
Ensure findings are _
Quantitative and qualitative market research methods reliable and verifiable. HagRe HJ9d |
can be utilized to gather this empirical evidence. uftomsT H1 faeawsfta siv | i Heagfee wred & |
=9 Ui A12a B THd H9 & o0 AT R AT & |
TS deTR AFEUE faftat &1 IuanT fear s asar g |
— EXAMPLES / 3crg¥or .
QUANTITATIVE RESEARCH QUALITATIVE RESEARCH .@ .‘;j— T 3_5_!
HEATHS AU i TOTTcHS HAFHETH e | ull q D:Q
Uses numerical data Explores in-depth insights Customer satisfaction Product testing and Market trend Field studies and
and statistical analysis. . and understanding. surveys feedback analysis ohservations
TS 31 ol wiftada TeRTE | JiadfE AN wEm dqfer @i afteror sl o | AR ferodreroT arsfta aremg Ak
feroetgur 1 I9gRT HAT B | § AT FET 2| b = et =i MaerEA
b = po

» JRF Media Academy




3 JRF

MEDIA ACADEMY

EX-POST FACTO RESEARCH

RESEARCH | MEDIA | EXCELLENCE
AT -dY AqHYTd

Al f d "after the fact” h.
=l a_;"..“iﬁa.“ e :; L R EX-POST FACTO DESIGN .

e b s Y
. - Comparison of groups with pre-existing Group A Group B
r-the-f xistin t ion ' 4 B
After-the-fact, existing data, causation, qualities on a dependent variable. (Pre-existing (Pre-existing
measurement, expe rience.. ‘Ef—ﬁ'rﬂﬁ T’ﬁ GG 1-'4133"[ £ qeT findy =v gv E1 e %I Characteristics) [ = = e Characteristics)
Hqe A : HH4e B
el & CIGH faemm= %ET- 0TI, | The ex-post facto design is categorized as (- o= fRrsteamd) l (g -ferern= fargheamd)
quasi-experimental due to non-random subject o : 4 ! b : s
-, 3'3 q.. assignment; grouping is based on specific ] :
characteristics or traits. e T ek E
' qigfe0® ATde & AT & HIUT T8 = -UTnfies (quasi- )
| experimental) sroft ¥ smen ; wgg fafore Rdaanait ar qoi Compare on Dependent Variable
| & U 9T F1C 91 & ﬁ‘ihﬂ'{qiﬁ'ﬁ‘ﬂlaﬁ*
KEY ADVANTAGES / HHY ¥ Rooted in scientific and analytical scrutiny of ;
e Utilizes existing data / existing groups Q Useful when experiments are not dependent anc! independent “ar_iahles' Analy:e & Draw Conclusions
ferarmr Fer / wEl @1 Iudn wven possible or ethical gg iR ik wda | & danfAe @ fAseoners gdtem faoarequr g 3 Freed A
ST WAnT T4 o7 A = 2, = ¥ muTfia grar 8
9 Cost-effective and time-saving Helps in exploring cause-effect g
&THH & AT gy &t g99d relationships

wRu-yvTE wayl & @ § geas .f

A researcher intends to explore the effect of possible factors for the organization of o Q 9 [:p @ 0 Q

effective mid-day meal interventions. Which research method will be most

appropriate for this study? Historical Descriptive Experimental Ex-post-facto
s eNersdal wuTE HeaTEa vleid sEaaldl & e & fore Hwifdd SRE! & U &1 gaT ST 9rEdT 21 method survey method method method
=9 sreagq & forg =t oy vl 798 3uge anft 2 ofdeifas gz gufaTcrs TdeT uafa urafies gafd Ut -ded UGl

| It helps in decision-making, policy formation, and

Ex-post facto research looks back to understand what has happened and why. _\ f_ improving real-world practices.
ST~ SIFHU UIS §radt 48 WS- &1 WaTd &yl ¢ f& @1 gan R a4 gam N " g froka 93, Hfa Frafor sk avefis diae B wenal @ dEa @9 3 wEs > JRF Media Academy
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Experimental research is a study conducted with
a scientific approach using two sets of variables.
The first set acts as a constant, which you use to
measure the differences of the second set.

wrifiies srEeT= U dmfe gfessror & are fsar
a1z & foret ==Y & @) Ae &1 g fsar smar &)

ggell O B (Constant) & ¥9 # &1 &4 &,
S g=r ¥ & 3aw &t AT ST 81

L

It investigates cause/ effect relationship and
to study the relationship between one variable
and other.

ag HRoT/uwTa Head (Cause/Effect Relationship)
HaagFa g iR wailRgm s S d=
Heel T TG HIdT |

By controlling conditions, it helps in finding
accurate, reliable and valid results.

gRfeufaal = FdfEa 3 gg uds, Aeaia
afty der aRoTH ure e & GEar AT v |

R KEY FEATURES / 7&= fRAdeand

a X @

Control Manipulation Comparison Causation Reliability e R T e R B B e T
Bz oy f 4 P g P .
Conditions are Independent variable Groups are Helps in finding Results are trepal R g : - T ST g
controlled. is manipulated. compared. cause and effect. i reliable and valid. s d & St o cheif 6 ki . &
afefeufrai frafi Tt Y 4 Ee et Y e 1 3 T aftoms e o WE A T ATHT-(TT IJH T § R T B B 34 T &
| Bromh fasan s & &t et 21 F UM AT FAgg Fvar 1 i Auw @ E FE TE 1S, F el Hr 3 @Y Ao @ ik ofemst H geer s )

EXPERIMENTAL RESEARCH @ JRF
qraIfies rTHLH

Manipulation of variables in controlled environment

MEDIA ACADEMY

RESEARCH | MEDIA | EXCELLENCE

Frafaa arararor A =R1 &1 g8V

HOW IT WORKS? / I8 %3 &% &1 27

i N
INDEPENDENT VARIABLE CONTROLLED ENVIRONMENT DEPENDENT VARIABLE
P et fife araraxor anfsa =R
The variable that is | The variable that is
manipulated or changed | measured or observed
by the researcher. ’ : I to see the effect.
|
ag = forg enessat g | g =7 f5rd |mar @
agen a1 fdfa fsan smar 81 | G ST & s g
: &1 gdT o & |
GROUP A GROUPB /
| (Treatment) (Control)
I u
er ) R A (ITER) | _wg B (i) L - ||I

1

CONCLUSION
COMPARE RESULTS s " Toffo
. etermine the cause ct
gfRomaY &t qer i Lo or relationship between variables.

=R & = sRoy/ayE On
Heel fFenifia =70

R g EXAMPLE / 3qre¥u1

9 |

A researcher wants to find the effect of different types of
fertilizers on plant growth. He gives different fertilizers
to Group A and no fertilizer to Group B. After a few weeks,

@

> JRF Media Academy




MEDIA ACADEMY

-0 Qﬁ%‘l‘ % W a?' P - | RESEARCH | MEDIA | EXCELLENCE '
€) INDEPENDENT VARIABLE €) DEPENDENT VARIABLE €) EXPERIMENTAL GROUP @) CONTROL GROUP
W|da T rafiie WE fd=ror g

3Tferd =R
3 00O 000
N A

This variable represents :
the result or outcome This group stays unchanged

This group undergoes . -
of altering the independent variable. tﬁe trZatmenf to provide a basis for
The key requirement is that g i 1 comparison with the
the outcome is quantifiable. under examination. experimental group.

E\ ! KEY VARIABLES IN RESEARCH ©JRrF

This is the variable intended
to be changed,
known as the “"cause" or
treatment variable

gg 98 R & o agea &1 gg 98 W ¢ ol Wad 9 | gRadd T 'f ' srafiafs
ZIIST g1 &, 39 "SR 4T & gfomm ar wuTa @t gorfar g1 R = i L
ITOR TR HEd & o= ayadl ag ¢ fob afomm STER AT FART H [SRAT & | WrAfie g & 1Y g1 & ferg
a1 g (qfda) gl TR WerH fdar s ad |
oxampLe /e | Croups s
Independent Variable Experimental Group Cunt*ml Group Dependent Variable f P A L
STt e ww 3nferd =R and compared.
New Teaching Method - Receives 9, . O b”” © O - Student Perfnrmance qRoTH &I AT SITET 8
New Method m ange (TN : ailz & St 21
il 72 faft wra & 2 ®1g gRaed= el i

» JRF Media Academy




RESEARCH METHODS - MCQs » JRF
Mer fafene - agfasmedia v MEDIA ACADEMY

Test Your Knowledge | 3ra=it ST adiaim of RESEARCH | Al | JOURNALISM | EXCELLENCE

. Q. Controlled group condition is applied in Al m)
ferifara wie feafa fas @y 6t et 22 HHT T + TBIRar

(A) Survey Research (C) Experimental Research Q

HA&TOT ITHTH U IgHeT | Al-Powered Research
(B) Historical Research (D) Descriptive Research >/ Al-T&H AU

MERISEEEEEIN qUIATHD U y Jnurnahsm for Impact

. A doctor studles the relative effectiveness of two drugs of dengue fever.
His research would be classified as

-
DEVEE Drwenlnmghts { 4

DENGUE 5 e .
| U faex 39 @R Y a garail Y ardar wiaeierar BT sreaa B 2 . /\/ﬁ :

(A) Descriptive Survey (B) Experimental Research (C) Case Study (D) Ethnography

. The process not needed in Experimental Researches is
. U JEen=l A SiF-3t ufehar smaeas T8 et 82

(A) Observation (B) Manipulation (C) Controlling (D) Content Analysis o
TeAlpA gRRad= / avthe fairorT
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QUASI -EXPERIMENTAL RESEARCH
- 3ref-yrAfirep I ——— il

A RESEARCH DESIGN THAT ESTABLISHES CAUSE-AND-EFFECT WITHOUT RANDOMIZING GROUPS.
Qs QAT MY 5118 51 Ol o1 a1gfedses 9 6y feAT TR & i SROT-9RomA Heel RMud 6t &l

; . : : - HOW IT WORKS / I8 &8 & &vdl 8? \
Quasi-experimental research is a research design that
attempts to establish a cause-and-effect relationship

between variables without randnmlzmg groups.

................. TE A (3T ) | HHE B (1 HE)
M—mﬁmmmwﬂmaﬂaﬁmﬁﬁ% Gﬁmaﬂ |
T2 A BT YT HIAT 2| n

INTERVENTION / TREATMENT | | NO INTERVENTION

Quasi-experimental research offers a valuable tool for
. researchers to explore cause-and-effect relationships in . bk S b J ' B S y
. situations where true experiments are not ideal. + *
"""""""""""""""""""""""""""""""" MEASURE & OBSERVE OUTCOMES | ' MEASURE & OBSERVE OUTCOMES
el - mﬁﬁa@meﬂaﬁhﬂﬁﬁﬁ?ﬂrﬁﬁrﬁrmqﬁm ISt S ——— SR A e N

dael H I & fAv v Iganht Ty ueE &1d1 8, Sel dididse

UGNT AT WHE IT 39g<H el ardrl %—J
KEY FEATURES / T&a fagiaard Ko cemumresngte g0 cnuss;nﬁ:;;ﬁm ]

No Random Cause-and-Effect More Practical Comparative Valuable for ' ~
Assignment | Fucus in Real-Life Settings | Analysis Researchers

argfees amded | areafaes Sfrem fufaar | rfrm?na; siterasatat & for

€l gran : H ofers smagitss |
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CAUSAL / EXPLANATORY PRUITcHD / ATATcHD

RESEARCH QNer

Understandlng Cause and Effect for a Better Tomorrow | © RO AR TN B IS, IR FA BT

AIM / 3¢9 e

To test hypotheses regarding . -

cause and effect connections. HROT 3R H‘ITIT:I Heel IR H

BT 37 THTa Heel & ary § UReea-T3iT T GII&I0T BT
gREea13if &1 gftaror ST

PURPOSE / 3899

Identify which variable might be causing

a specific behavior and determine if 3%?11'

there is a cause and effect association ﬂﬁw&ﬂﬁﬂmmﬁﬂﬂﬁﬁﬁ
between variables. Adg} &I Wﬁm % m'qg

fE w9 fasdt fafore (Independent L ;
ﬁm &l & EITE Feifia Elﬂfgfﬁ Variable) '_. Variable) Y ﬁﬂlﬁ?{_ HTFIT‘ fos ==Y & ot FrRoT 3R
T3f % fta BT 3% W e & ar 76 : " - ' UHTS e & a1 T8t

F-Tallk = - § - - -=
o % L~E | F&-‘:}i J ir]E.._-: "';IT

(1l To establish causality, keep the variable

ICLE

| ' assumed to cause changes in other p 4 _["“_1

variables constant while observing the ~ PR TUIfUd H & fofe, 39 = & far c
changes in these other variables. EKPLDRE ANALYZE - EIPLAIN . IMPRUVE T S Y TR | qEATd BT BT AT . '
3= =1 & TETa 1 HROT JET SATAT 8, Fafn gfiad=l &7 3aeiied F1|
3= =RY A g aret aftad=t &1 sEwe F10

CAUTION / \raurt _ EXAMPLE / 318301 e

Researchers can never be entirely certain that there ¢ = . - - -

a6, 6LHST FaEiBre IRfiueh ai.;g zausal :'elatiunships. ' Examining the influence of Foreign Direct Investment (FDI) siteresaf @t +ft oft e fAfTE 78 8 wwa & &

particularly when exploring people's attitudes and motivations. on economic growth levels. B 3 TS PRONS Faell 3 senferr

sirersaf &4t ff T ave AR 7 & w3 6 3 3 IR SRS _ . wead fa&elt e (FDI) &1 snfefes famm =1 uv wira &1 segae | ;ﬁgﬂ?ﬁm'"ﬂ”;ﬂaﬂﬁﬁ g 3ik

sl @ wenfam A &2 781 &, Wt o # & gfeaion 3k dromait ot @ter @t ot
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QUANTITATIVE RESEARCH / AmTeHe 319 e

Numerical, Patterns, Hypotheses / G ®, Ufawy, uReeaamg
KEY FEATURES / 4&4 fagiadamg

WHAT IS QUANTITATIVE RESEARCH?
ATHATHS HENT T 872

This method involves a systematic

investigation of observable events
using statistical, mathematical, or
computational techniques.

ag fafer giferdia, nfordt ar Dt
Ab-IB! BT I9ANT HT6 ST ST Hbd
areft gean3i & =sgafera s enfaa

Bl 2 |

The objective is to categorize, tally features,
and create statistical models to explain
past events.

3I8TT &Il I FiTged AT, TOHET HIAT AR
dieft wreA1si & He & fog Fifeadia Aisa
IS

Data in this research is presented in

Survey data on audience preferences for numerical or statistical form.

f ; various news content types can be 9 HﬁH'EIFl # 2T EEATHS A1
analyzed using statistics. gifizrfy =g & &g a2
faft= wmrar arft geRl & feo gefet
&t wrafAesanait w1 wdaror 221 =1 wifead!
&1 IUGHT s faveifea f&Bsar o wesar &
Quantitative ressarch appliesito phenomena Researchers utilize tools like questionmaires
2| that are quantifiable and expressed in ! equnprr:lent to gather numerical data.
nr numerical terms. Mersdl =TS 22T Uhd &1 & forg
AT AFHET 37 et o @n] ger & weATafeial ar 39wl ST 39Tl &l
S AT w9 I |11 AT Hepal & 3R IGGNT B & |

T3 F =ea fear san &1

Numerical systems are used to represent
or describe the research findings.

APPLICATION EXAMPLE / 3418391

The sample size is typically small.

HETeHS onferdl &1 I9aPT HgEUH Hess] @ el  Survey data on audience preferences for
1 At &3 a1 aof7 & & fow ':, —F various news content types can be THAT HTHR ATHAR IR BT 8l & |
fsaraman & ». " analyzed using statistics. @ Politics / TP
. W RSy rar el RwR| & (A ® Business / SR
Experimental and descriptive research are ﬁ i T A i T P—
:::E ;;rrl;ary classifications of this type of o ail - et 20 ® Entertakinont/ M hairig e mathod
mﬁﬁﬂ?mmaﬁﬁmgﬂmas foan i e 1 | Sports / S ufiesegra 59 fafer =1
HgHe ¥ et affeor € I9ANT B fAwfaa B st # 1
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QUALITATIVE RESEARCH / T[UTIeHeh 31 HeNA Q

 KEYWORDS / Wi 2Teg

Meanings, Experiences, Non-numerical.

e, v, R-gifedda

Unlike quantitative research, qualitative research does not
involve numerical measures. It employs a detailed analysis

method through case studies or events to examine situations.

HIEATHSD JJHYE & faudid, oS AJHe= § §&dS
a1q onfae A&t gid | a8 fRufaat &6t stiw & foe &9 egam
ar weATsil & Areaw | favga fageror fafer &1 3uahn o 81

Qualitative research does not revolve around
formulating and testing hypotheses.

TS AR IRSegATait & fFmfor 3R
qfteror & Y 3R B 7€ @ &1

The general perception of this research emphasizes
exploration over validation.

9 AJHNH Bl AH RO A9 6l ol

¥ ar-a9or 0¥ @R 3t 21

This research delves into a profound understanding
of social phenomena within their natural environments,

gg AU UIpfdes araravor # arfoies el &
g T W Sl 2|

Data collection methods include observation
and interviews.

ac1 Hue 6 fafeat & st 3R A1aieh N anfde 2|

KEYWORDS / W& 9Teg

Meanings, Experiences, Non-numerical.

3red, 314, R-wifEd

Qualitative research focuses on
qualitative phenomena.

TOTTeH® FFHUT 0TS TSIl U Higd giar g

Qualitative research aims to explore individuals'
feelings and thoughts on specific subjects,
particularly crucial in behavioral sciences

to uncover the root causes of human behavior.
TR AFHUH &1 Iged faftre fawal av aafdal &t
Y13l 3R el it @i &3 ¢, A9y 59 ¥ sgaER
fasm ¥ 7T WaER & g RN &) ISR HA & gl

This type of research is prevalent in social
sciences, aiming to investigate social and |
cultural phenomena. |

Ug UehR &1 FJHH WIS fasm=l 3 =9 g,
ST 3gea amifoie 3R dipfas aenail H s & g




HISTORICAL R
Ufrerfies srgsen-

Keywords: Qualitative, Historical events

W 1eg;: TUTTeH, QfagRie geamg

Looks into historical events.

e gl &1 e e g1

Involves gathering and analyzing data systematically to describe, explain,
and ultimately comprehend actions or events that took place in the past.

arcita & g8 ge-n3il ar &l & gus & fog 31 vsfEa iR faedyor fSar smar 21

The past is not

Primarily qualitative. \ | e .l just history,

& $9 | OIS | , e A 2 %~j. M8 itis the foundation
- - st g [ of our future.

The purpose of historical research is to reach insights or conclusions

about past persons or occurrences.

Ofcei@es sgEa™ @1 3geF ardta & caftsal a1 g1l & IR ¥ siagfe o Fesd ura s )

Historical research entails more than simply compiling and presenting
factual information; it also requires interpretation of the information.

Rfee siqden Saa dearcas JAHEH UHiEa 3R uga &9 a% difaa 781 §;
g9 fore sl 6 carear o sraeas 8idl 2

| _Fnr instancfé,: Evolution of Mass Media 3gE¥u & foig: s+ Hifgar &1 fasa )

CAVE PAINTINGS PRINTING PRESS NEWSPAPERS TELEVISION INTERNET
T e BT THER 9A efifas geAe

> JRF Media Academy by Rohit i



DEDUCTIVE RESEARCH £

Keywords: General to Particular

4 e Deductive research, or deductive reasoning, e fA=pytHs aiaﬁ%nq, a1 fAssTicas ?{Tsﬁ,
begins with an existing theory or hypothesis forelt wiseT Rgia a1 uReea=T 9 g% giar @ o
and then tests this theory by collecting and 3R e 39 RAgia Y ST ST U s |
analyzing data. It moves from a general theory 3R IGhT fAATUT Hh HdAT &1 T8 TUeh ITHT

| to specific observations. fRAgia @ fafdrs saaiel Y 3R gedar gi

Q-0 — @

Theory Hypothesis Ob: ation Confirmation

e Starts with a hypothesis based on existing
theories or knowledge.

e [nvolves testing the hypothesis through

experimentation or data collection.

Associated with quantitative research.

Focuses on confirming or rejecting

the existing theory.

gg Hiviel Rigidl a1 9 & YR R gReeaH1
& % gidT 3

ST UINT g7 ST g & "renw 9 gRasedHn
&l Sif=r A gidt 81

qg AHTcHS AU & Gafdd 8l

ag Hivpar fRAgia At gfe a1 s @ $ia 21

o U Medmal 98 UREeu1 ¥ g &xar g 5
feh =™ HA ¥ dgar AFOS W giaT
(foreet el & STYR WR)|

o 58 SifeA & forg, Mecmdl ge wderor oar § ik
et & 32T g s 8, I8 faseor F=d gy
fp ot & FRafAa 9 9 =™ $=d §, = d

symptoms of depression. 3TYIE o HH A&T0T JdTd g |

6& e A researcher starts with the hypothesis
f that increased exercise leads to better

{_1

mental health (based on previous studies).

— To test this, the researcher conducts a survey and
collects data from participants, analyzing whether ’ 4 ‘

those who exercise regularly report fewer

S R

» JRF Media Academy by Rohit




INDUCTIVE RESEARCH

¢ Inductive research involves moving
from specific observations to broader
generalizations. Researchers start by

m?q MYhdl Ggot ST ThH HId &

collecting data and then look for 3R Y Ye+ a1 Aafaaaren & aena
patterns or regularities to develop a Pd g difep fbedt RAgia a1 aReeasn
theory or hypothesis. &1 faem fosar s 9|

©-9-0-@

Observation Pattern Hypothesis Theory

©-9-0-0

saciier ek uRew fRigia |

Begins with data collection or
specific observations.

3e1 g a1 AR sace @ qE A Rl | |

2@ 7Y e+ & YR W Rigia &1 e
gidT 81

Leads to the development of a theory
based on the patterns observed.

Often associated with qualitative
research.

@ 3FR IOMHB AU & JT &l 2

Focuses on exploring new areas
where there may not be
existing theories.

@ 31 71U &= & @iel WX A higd Bl &
oigt Usa @ figia Hivg 781 & 9@l
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9 INDUCTIVE VS DEDUCTIVE RESEARCH @

INDUCTIVE RESEARCH ASPECT DE‘DUWWE‘M%H

APHAATHASD ﬂﬂﬂﬂﬁ qec]

Moves from specific observations Moves from general theories to

to general theories L[l [0 [l specific hypotheses and testing

P st 2w g 6 e e g ads i fam T Rigidl @ Rfdre Raerel
3R weror &t 3R g g

Develops a theory after Tests a theory before

data is collected THEORY DEVELOPMENT ESAS R EIE]

3CT Uha B3 & 9IS fAgid &1 fagia &1 faem 3¢ Udha &1 O Ugal RAigid

faepr BT 21 T GRI&T0T ST 2|

Begins with observations STARTING POINT Ef ?1;:,1; DTALhS?;hEDW

sraeet & S BT 2| Uy faig fagid a1 uReeuT & % Bl 2

Qualitative research COMMON IN Quantitative research

OIS ATHET A $Y A JaRT HEATHS THT

Observing public behavior to develop Testing the hypothesis that exercise

a theory on urban space usage EXAMPLE improves mental health

TSt TWH & Iua R Rgia fasla 3qIeul g8 G101 BT b A anfas

& foTg il AagR HT Adcildd Bl

[ » JRF Media Academy by Rohit j
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- CORRELATIONAL RESEARCH

Associations between variables without experimental control.

7

o HEHAUTHS JATHYU Uh IR-UIIfAEH
gy fafy 8 it @1 a1 @ ¥ sifds =R
& g ey B At 3R 3T Hdl 8
famm S fFafaa fsal

o WEHEUTHSD THUT BT 98T =W & &t
Haell Pt UgaT HAT 8, Afb T8 HRUTEl

Tefia 18} Far 2l
R —

HOW CORRELATIONAL RESEARCH WORKS / SeSatlicid T &Y B Bl 8

+ Correlational research is a non-experimental
research method that measures and assesses
the relationship between two or more variables

without manipulating them.

q » The goal of correlational research is to identify

relationships between variables, but it doesn't
establish causality

A [6) EXAMPLE / SaT8<v1
A . ° Relationship between social media usage and Ma':"" :“cfl "'_‘Ediiusalgef —————— >
4 c levels of anxiety in teenagers. Ly R e e " s > CORRELATION =
) — = B0~ X B
a Hierer Hif$ar Suar iR fheisy # % E ® 0y | » Observes the relationship between variables.
@ feiar & R & " d€u < o 60- o %o | o
%- E ® J..-i » |dentifies patterns or trends.
Q& 404 Y
* The researcher collects data on the number of hours E d% . ¢ : :’ o ° b e % Does not prove cause and effect.
teenagers spend on social media per day and their o . TN F H Ey SFIET FIAT 2
self-reported anxiety levels using standardized 0 ! . : . r T . : e l
anxiety questionnaires. OF N2 SR s B B o Y a1 ugfual & uga@ &ear |
o Fituaf freiRl grr ufafes wiere Hifear o fag g Hours on Social Media per Day |+ BRY IR g Rig TE S 2|
gel 3R 9% w-RAE fdy 1y fbiar w4 9w "EaEitea (ufafes rere fifEar w® ©2)
feiaT usaeft &1 I FYd 22T UHA Yl gl P
- e i .
‘@% WHAT TYPE OF RESEARCH INVESTIGATES ~ a8 @I &1 3i&u 8 ot odf & dia [ T, _ ( |
RELATIONSHIPS BETWEEN VARIABLES Teef Y i Pear & e et Experimental Correlational | o Longntudmal Case Study
WITHOUT MANIPULATION? gEaag a1 fris ¥? RIS ks - ) Qi i J)
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\

* A type of observational research in which data

is collected from the same sample over some time.
US WSO IEEne o $8 W9 Y a®

IHft st & 321 U faar S #|

LONGITUDINAL RESEARCH .

Data collected from the same
sources over a period of time

s & 99 # fafees el |
2T UhH Bl

DAIT
N

Allows researchers to track changes and
developments in individuals or groups over time.

shverelfaif &) wwa % W fdwal /gl # uRadal
3R Ao @ ¥ T & st 3 )

Focus on individuals, families, communities,
or even entire populations.

=fdeal, aRaR], THEEl a1 G smEt
e27T Hfed S 8

KEY POINTS fﬁ?@ feig

L Longitudinal research = Same sample, different time points.

drdaifors srepsuTe = agt arven, faftrer wwa fifg)|

\ Helps in studying changes, trends and development.

uftadst, wafal 3R fde & sreaa=r ¥ weg Fvar g

* A study following individuals born in 1990 to
observe how their health, education, and
careers evolve.

* 1990 # W= f¥nal FT FTERUT TN AT

&en & 3o e, fRian 3k sRaw

. Uses observation, not manipulation.

v NS0T T IYANT ST 8, BB 1ol |

= —

—

LONGITUDINAL RESEARCH

Keywords: Data collected several points in time.

s
o Cross-Sectional Research
e

— 1 HD
TYPES OF LONGITUDINAL STUDIES

1. PANEL STUDY / S<ie1 areaa=

Repeatedly collects data from the same
individuals (or units) over time.

TR-aN AT F WY IH Afdedl/sHEal |
2T THA T g

2. COHORT STUDY / ®IgI¢ aeag= |
Follows a specific group who share a common ;
characteristic (e.g., age, birth year, exposure)
over a period.

s fafde Wi & v & vt va
vl fadvean Bt 8, 39 g as|

R

l.p}

3. RETROSPECTIVE STUDY / wfemmft sreasr

Looks back at historical data from a cohort to
examine how earlier factors affected present outcomes.

TR S ifeRE e H dasr W IE S & &
qd HR®! &1 Fcurer GROIH W @41 gHE g3 |

o

QUESTION / v

Which of the following research types is most suitable
for studying changes over time in the same group of individuals?

S & OHE ¥ 9Hd & 91y g1 arel TRad«l &1 seads o & forg
forafoifRm 3 & ®ta 1 e yeR Fad IIgT 87

0 Longitudinal Research o

w Case Study Research

G Action Research
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CROSS-SECTIONAL RESEARCH

Data from different sources
collected at the same time

U & 99 W A= Sl @
ST Uha Al

Source 1 A\ Source 4
e 1 Bid 4

Suurl:e 3

Source 2

Hid 2

TYPES OF LONGITUDINAL STUDIES / 3rded 31939 & UaR

from the same individuals
(or units) over time.

2. COHORT STUDY

1. PANEL STUDY P4 &—IK
[ I |‘ -I A
Ut feaa= ) & ; Y BRI egTA
Repeatedly collects data Follows a specific group

with a common characteristic
over a period.

i & Wy I safaal T T fadvear aret Wig
(a1 g@Tgal) @ AR-aR &1 U Iafel deb ETT e & |
22T Uh A Sl & |

>

CROSS-SECTIONAL RESEARCH

Keywords: Data collected of different groups at one point in time.

Data collected from different groups
at one point in time.

fafv=1 gl | Us & 99g IR 321 U forar S & |

Used to describe characteristics,
prevalence or opinions in a population.

ST # fagrgarsn, y=es an v
&1 9uiq B3 & foro Iganft 21

Useful for comparing different groups
or variables.

fafa=1 Tgel ar ==Y &6 goi B &
fere Iuanft g1

Does not show changes over time
and cannot establish cause and effect.

HT & Ty ufads =81 & silv

2

A researcher surveys student satisfaction
in four different schools on the same day.

Uk MuUBdl U &l & § IR 31eT-3reT
Hell H Bl &I It &1 §d HIar gl
School B School D
O "l
s
0000
'f_"_l'f JB

HRUT 31T W9 Lfud T8l &7 6an| &

3. RETROSPECTIVE STUDY

uifarardt e
Looks back at historical data ' i .
Pt o b oy e 0 Studying changes over time
earlier factors. in the same group of participants

Bl & Ufaerfae 3e1 3 3=ar 21
3R gd SR &1 faeergur svar § |

Following one individual
for several years

(& QUESTION / &

Which of the following best describes cross-sectional research?

fAefefiaa o 2 <9 a1 fGecy HIa-AFI=e MY BT T 36T 9o FaT &2

9 Gathering data from different groups
at a single point in time

0 Studying the impact of an
intervention over time
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