o Hif$ar 312 ff, Jad fUwrs (1989) | @ In media economics, Robert Picard (1989)

Hifzar FufA=ay gRT U 1Y S 31AT-31T describes the dual product market as a

JTGI BT IATGH B Dl G 3fd unique economic structure where media i
AT #Y dual product market % %9 companies simultaneously produce two Robert G. Picar
§ afefa frar mam 21 different products for two distinct sets

of customers.

| MEDIA
. &I 9ISTR / The Two Markets - . ECON 0 M ,CS

1. qefeh TR (Wrwht 3ame) - 2. {319 A9 (22fe 3am)
1. The Audience Market ’ de 2. The Advertising Market
(Content Product) | (arTe) (Audience Product)

Content

Concepts and Issues

e K

B

o Hec (P, THNENR,

ﬁmmmzaﬁﬁaasugaﬁas}%m

ARSI 31fe) &1 3usih & & Hfear sufaf @Y ypraE s &
Audience consumes content Advertisers pay media companies J
(programs, news, entertainment, etc.). to reach the audience. u JRF Media Aca demy by Rohit
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Dual Product Market
~ a'a' m W s An economic business

model where a media
company creates one core
Sellers / fagmaarar iii:::amy(ccmtent) but
operates simultaneously
in two separate markets,

effectively selling two
distinct products to two

different sets of
customers

Platform Platform

Users Pay with
&1 3R el

\OZ —

» JRF Media Academy by Rohit



In the Media Economics concept of the Dual Product Market, media organizations sell

Hifsar seFIATT HI g3reT Hisae Alde TURON §, Hif$ar Tre- dud 8

%
1. Content to audiences, and

4, 23ipl &l A, 3R

~

* (A) production cost does not
determine ad value directly.

« (A) 3dTEH AR Uien fasmu=
g freifia T8 st

)|

* (B) such regulatory mandates

- (B) ¥ framT amdwr s dR | ¥

generally do not exist.

W HiG[g el ardl |

&
2. Audience attention to advertisers

~

2. ¥l 1 &A1 fasmoAgTarsi &l

» (D) geographic dispersion is
not the primary issue in
this context.

+ (D) HiMiferes UHR 39 Hef
H grerfies g1 A8l e




Economies of Scope T &} AT GwRATT

A newspaper uses the same U6 URIRYS g9 U130, dureen) 31k
reporters, editors, and THER-HIE YOTIE ! BT 3T b
news-gathering system to fife 3RgeR, d9UTEe, MaEd
produce a print newspaper, / ' o

website, mobile app, and
podcast.

31} UTShIRe 94TdT 2l

’----J

| Newspaper Website Mobile App Podcast
& - Producing them together S U 91 g H
- e costs less than producing 3{GTT-3161T €11 bl
each separately. qotT # B @PTd AT 8

& JRF Media Academy by Rohit




In the context of the "Dual Product Market" of media economics, why might a niche magazine with
40,000 highly educated readers command higher advertising rates than a tabloid with 2 million

general readers?

Mifear referas & "Dual Product Market" @& desf #, fopedt fA=r ATsiia & 40,000 3I=4 farfara
g1 & gid g¢ i ag 2 faferaa 9= utesd! arel eedtsis &l ga-1 & 3ifde fasma a3
N UTd BT bl 82

Niche Magazine Tabloid
40,000 Highly Educated Readers - | 2 Million General Readers

CER: NG ' cedliss
40,000 39 f2ifard ure®

® @ (S

Niche magazines have lower production costs, r Advertisers pay a premlum for targeted access
passing savings to advertisers. to high-purchasing-power audiences.
= A & I @FTa 64 gldl 8, [Fad farsTa=eTaT 3=a wa-2afaa are @féra gfel o uga & fog
L fasraaearsi =) s9d fAad 21 J @ HfAas fira= #3d 8|
Regulators mandate minimum ad rates Tabloid audiences are too geographically dispersed
to protect specialist publications. for efficient national placement
fFrames fardus a6 gran & forg <gaan cecliss &Rl AET TR UR UHTHl wHAC & fau sga sifds
fasmom ¥ AuafiRa &= &1 Wimferes €9 4 faER gu 8 g1

» JRF Media Academy by Rohit



thﬁmﬁﬁaﬁ?é\sﬁmﬁr@aa;ﬁmﬁmuﬁrﬁm

Consider the following statements about media management concepts:

mﬁgmmma
dcad gefal &) dde du 3R |
fasTaerarsiy o) gefel &
4T &l a4 I gl

The Dual Product Market in
media refers to the simultaneous
sale of content to audiences and
the sale of audience attention to
advertisers.

Hel SR gfAu: 1
@® Choose the correct answer:)
, &

whIq &Y srefeaawend a9

gicht & 519 &) IE) B

gah ¥9 9 91 Hl Fe

ARTd, 3+ 3elT-3e9T

41 I g1 A 3ifaws
gidl 21

Economies of Scope occur when
the total cost of producing two
products jointly is higher than
producing them separately.

b and c Only

J/.

|'.If'- -

a and d Only

» JRF Media Academy by Rohit

afdema sl aa aar 2
oid Bis Hifsar st 3
3TN & I ©WR R B
B arefl ufaged) su-t
! sifdufaa &t 81

Vertical Integration occurs
when a media company
acquires a rival operating
at the same level in the
same industry.

N\

candd Only

—_

'I uﬂdg

Hifzar Icarea 7 ¥R
APTd 3d4TeH & 91

gfkafda w81 g,
it gfRadt s /@

Fixed Costs in media
production do not vary
with output, distinct
from Variable Costs.

b and ¢ Only




The Language of New Media (2001)
g oludst A% =~ ;Af3AT (2001)

. e Lev Manovich is one of the most influential theorists
@ in new media studies, especially known for
analyzing how digital technologies reshape culture,
art, cinema, and communication.
THE
og AT v METT 3regaa F g9d TG LANGUAGE
RAgiadeR A O s g, Ay wu @ f3faea OF
RN AI S a1, (XY SRV-FNFL ) NEW MEDIA
HY AT Y ST §, QW%QWdo{ddﬁ%Em (2001
ST & | 2001)
e His major ideas are mainly presented in

@ the book The Language of New Media (2001).

39 A& f[AUR A&7 9 ¥ Q&ds
The Language of New Media (2001) &

T4 fohu 717 g

02 JRF Media Academy by Rohit



Five Principles of New Media

Ju fifzar & ur= RAgi|

Manovich defines new media as media forms created, distributed, and experienced through
digital computers. It has 5 characteristics.

Aqifaa Ay Hifsar ol f3fSied pger & Aty 4 94138, faaikd 3R rHa ol S dredl
Hifgar & 9 7 gR9Sda &d g1 39t 5 fAIJA9dme g

.

=
(58

1. Numerical . . T 5. Cultural
Petietent¥lor 2. Modularity 3. Automation 4. Variability Transcoding
ufafafas FYTAROT

JRF Media Academy by Rohit



Numerical Representation

&I UfdfARa

O T8 1 O] M a0™0 08 OO LS TN0 1 Talwil 0" D@00 Tl TS0 O O N S

All digital media is based on binary code
and can be mathematically manipulated.

gt fefSree Hifsar e ohig uz smutiRa
gid1 8 3R 39 7foTd T U O Jeal ST YhdT & |

Example: RIARTE
e Images become pixels o B3t feaer & sget SITet &
e Music becomes digital files o Giftq fBfSreet wigal A st SiraT @
e Videos become data streams o difSH SeT &9 H Fad oI1d &

Because media becomes numbers, it can be:

Fifer Mfear d=arsi & gaa Srar 8, s9faiv 38 fhar S ehdr &:

e edited o Turfed (vfge)
e copied e hiUl fhdT ST Gchdl &
e compressed o TUIfST (F70w) fohar ST GhdT 8

e transformed easily o ATHTHI ¥ gRarfdd fhar ST 9ehdr 8

n JRF Media Academy by Rohit




% Modularlty

Modularity means digital media is built like a Lego set.
AisI¥el &1 gaed & b fefSea difsar am Je & oz
ST ST & |

Instead of being one solid piece, a digital project is made
of separate parts (like text, images, and sounds) that are
grouped together.

Ueh BI gahs o duiTd, U fSfSied wistae e T-3ieT fasail
(I TR, =AW 3R T138) I 9471 a1 & =2 a1 SirsT Srar g1

Because these parts always stay independent, you can
easily change or fix one piece without messing up the rest
of the project.

it & R g8 Wdad I8d 8, 311U Uk 2 & s 4
aget a1 Stk B Whd & (a1 g Histae &bl ferme |

EASY TO CHANGE ONE PIECE

U {28 & sIger=T 3=
] A |f ™\ a
{ 3 » | T 2| —»

Py

JRF Media Academy by Rohit

DIGITAL PROJECT BUILT LIKE LEGO SET
fefSree uistae @ Ac 6 _E

'T‘ 1“|MﬂGEJ

| g L*\L

SOUNDS
o
[:__:]\HDEG

WITHOUT MESSING UP THE REST

IEEICICARES: ICARC RIS
2o [0
TEXT IMAGES SOUNDS VIDEO
e @& = & ws & fifsar @




Automation / STl

Because media relies on numerical code and modular structures,
computers can automate many parts of media creation,
manipulation, and access.

Riifdh HIfsar G=aTcHS hle HR ATSYeR AT U AR ohdr &,
TTfeld X Hohd o |

» This ranges from low-level automation (like Photoshop photo
filters) to high-level automation (like Al generation or search
engine indexing).

g A-Taa @Wara+ (SIS Photoshop Wie! ftheer) @ A
ITG-ENT WATAA (S Al SRR A1 9d §o14 §Sa471) dob gidl 8|

< J Human labor is partially replaced AT9d 219 ol ivedax Ufeharsit gy
‘t— by software processes with: 31ifrep g I ufazentaa fbar sirar a:
saF = 1

S

Ao’ A =,

Recommendation

Auto-correct Al image generation Photoshop filters

3ifel-ahieare Al FAST SRR wIRIITY fheed algorithms

fawiRer genfes
JRF Media Academy by Rohit
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)

Variability / aRad=eiterdar

A new media object is not fixed
and can exist in infinite, distinct
versions.

T a1 MifEar sifasiae f&3 78 &idr
3R Ig 3d, ST-3HeTTT GEHol H
HiS[g I8 9T 8l

Information can easily be reformatted
for different platforms, dynamically
generated from databases based on
user preferences, or updated
automatically in real time.

SR Bl FAT-37e7 wWehid & ol
YT § SR Bide fhar 5T T g,
IUGNTHhAl ! GHE & IR Sered 4
SRS S=Re fham ST epar 2,
a1 Rae 239 # Waiferd 9 9 3use
frar i1 gar g1

Cultural forms are reshaped
by computer logic.

Trepfis w9 B Ao
aR1 gAfHfHa fy Sa g

New media exists in two layers: the cultural
layer (narrative, style, user experience) and
the computer layer (data structures, networks,
packets), with the computer's logic heavily
reshaping human culture.

g1 HifSAT &1 uRdl | HIG[E il &: HiEpidd ud
(eI, QAell, ITANTHAl HH) HR HFYEX Td
(ST HXEAY, Hedeh, Uehed), fSH PR &1 difoih
qg G&pfd Bl TeXTs § TR R 2|

JRF Media Academy by Rohit



Identify the expert who postulated that new
media architecture is built around technological

features of older media:

39 fawy &t uga hifsie foraa ufquifea faan fe
qu Hifear &1 =1 R Hifear di aaw-tdh faadarsi

& -1 fAfda gl &:

Jean Boudrillard

St Sifear

A. Appadurai

T. TGS

Lev Manovich

oid AIfe=r

Manuel Castells

g3 HIeed

JRF Media Academy by Rohit




Camera Lucida
Q—

e Camera Lucida (La o BRI IfHST (T 2ATeR i)

chambre claire) is a Hiat fOider Aai ardg
short, deeply personal Camel’a gIRT 1980 H YhIfld Tk BICH

book published in 1980 .
by French theorist LUCldQ Wa‘ﬂﬁﬁﬂj Wi;;
BIe b fOgid IR

Roland Barthes that
serves as one of the UHTALATE! JAT H F Uh
AT SITdT 81

O

most influential texts
on photography theory.

n JRF Media Academy by Rohit




Studium and Punctum
Studium (The Cultural Interest) fafqa (T%pfa 7 39)

o ot A i D @RE i b e
photograph. ’ g ‘ b fordl wicuT® § gidl 8|

8 i
It depends on your education, habits, - gg 3MMach! fA&, 3medi 3R FH W)

iR &ear 8 b 3ma sfd hY aran
B g, o9 319 BIEUTE &
ISTHITdep, Sfdgrfaes ar gmfere
36T Bl JHA UTd & |

and knowledge to interpret the image,
enabling you to grasp the

photographer's political, historical,
or social intent.

s g s fafssea, difges ueiEr i 3R
T T A g, A P U 12 vt
ufefesar &t 31R|

This leads to a passive, intellectual
appreciation rather than a profound

emotional reaction.

JRF Media Academy by Rohit



(The Emotional Wound)

*

4
2
e

Punctum

The punctum is the element ;

in a photograph that:

o

“pricks,” “pierces,” or
“wounds” the viewer

creates a personal, emotional,

subjective response

cultural codes or the
photographer’s intent

JacH
(HTATcHSP ©1d)
'J ﬁ Uceq a8 dcd g Sl
| frd ik # gidT &:
. ST g2fes Bl “Tuar 8,”
“Dedl %," gl “YTd o] hIdl %"
9 ST AfthAd, HTa-TH®,
AR HfdafeaT 3c=1 &l &
It is not fully controlled by 513 qRpfdd BIs at
m%mﬁ‘{\"l
ERIEGER G

(D JRF Media Academy by Rohit)




Roland Barthes' concept of "Punctum” in Camera Lucida (1980),
as applied to photojournalism and visual communication, refers to:

HIet UFABIRGT 3R T AR H HHRT AT (1980) | At aref o

The culturally shared, general informational content
accessible to all viewers.

dg Hikgpide 9 q IS, AT YA il St 9t gefnl
aﬂ%\qgaﬂg’l?ﬁ%l

The ideologically dominant reading constructed
by institutional producers.

dg a9 U § UHE AT St GeImTd fAatar gr fAfda gidt 81

The specific element that pierces or pricks
the viewer personally and emotionally.

gg fafare aca it gefes &l aafehrd 3R YaaTrds €9 a
ST T AT 8

The technical precision and craftsmanship
of a professionally produced photograph.

IR ¥U 4 fAfifa wiciure 6 ae-ich adterdr iR R

ODO @




Apparatus theory

» Apparatus Theory is a film theory that emerged in the 1970s,
largely developed by French film theorists such as Jean-Louis
Baudry.

» He is best known for "Ideological Effects of the Basic
Cinematographic Apparatus” (1970)[1] and "The Apparatus:
Metapsychological Approaches to the Impression of Reality in
Cinema" (1975), two essays which pioneered apparatus theory

» |t was heavily influenced by the Marxist philosopher Louis
Althusser, who introduced the concept of ideological state
apparatuses (ISAs).

Y &g

o HRTH O UH fhew ot & St 1970 & g & IuN,
o = w0 4 wid e Rgidert 99
Si=-Ts afdl gr1 fRefaa B man

» d "Ideological Effects of the Basic Cinematographic
Apparatus” (1970)[1] &R "The Apparatus:
Metapsychological Approaches to the Impression of
Reality in Cinema" (1975) & fag o2 w1 &, <t
IRew Ayt i JruRfAeT @A ar @ R &

o g W AIHard! qeffAe g2 SeyEr | mE A
wuifaa 8, gt 3o =g Su=swont (1SAs) &t
GYTROT W i |

-
' _q\l
Apparatus Theorists | 33¥MeH L & RAgiasR Apparatus theory
. Cinematic apparatus (including the camera, projection,
0 * Louis Althusser e . ?ﬁ H?g'\‘?l'\’ and editing techniques) shapes the way viewers “
: perceive reality, often in a way that supports and
e * Jean-Louis Baudry e g Eﬂﬂ-ﬂ:ﬁ ﬁﬁ. perpetuates the dominant ideology.
9 .Christian Metz e -ﬁ-ﬂ%ﬂqﬂﬁ e e e o o e o e e et e P e et T o e et e
© - Laura Mulvey O - & ged fAard arew (s &1, Mt ofik of2fem
| 2
@ - Peter Wollen O - fier ale= Al i §) axfet g arfamar &
YR &l 39 a8 ATHR dl &, Wl IaFR IqE
o ) faramurt &1 Y= ok I/ F9C T@ar g1
-
Apparatus theory 3[EH il
g Y , - , : , i e HOReH O At @ & Aeer &l gt & aites 39
e Apparatus theory maintains that cinema is ideological because its mechanics of ! ufafferer £ i dmfe @bt 2 ot fhedt areqf@ndT &)
representation are ideological and because the films are created to represent reality. ' TgE B & fog @ TE o E
¢ |ts mechanics of representation include the camera and editing. « =< ufafAfia it gifad & Sawr atk ofz2fEa anfas g1
* The spectator's central position within the composition’s perspective is also ideological. | o ¥ & gRuea § gofe H Fa Fufa oft JafRs gt &)
¢ In the simplest instance the cinematic apparatus purports to set before the eye and ear l o TR wee Rufd d RAwd sravew sif@ ofk &9 & @A
realistic images and sounds. gerfard} efal ik eaffat H¥]d & &1 a1 HLdm gl
e H the technology disguises how that reality is put together fr : £ VRIS, Sl e TN R ST e A
owever, the technology disguises how that reality is put together frame by frame &9 wirer 2
¢ Apparatus theory argues that cinema maintains the culture's dominant ideology within o QEH AR &1 ah # fF A gofs & fiar Txfa it uqa
the viewer, Ideology is not imposed on cinema but is part of its nature, and it shapes the | frameyRT &t g9 @ g1 Pawamn fRET gv ardt 58 s,
§ way the audience thinks. afess IHET @WYE 8, R g8t gefl 6t 9 &t rdr 2t 81
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Who proposed 'apparatus theory’, which is the
earliest psychoanalytic approach to film ?

‘37oRed A1)’ &1 wfaare feram fean, St fbew &1 9=
RN AAfaecvuars gfewiur 82

(1) Jean-Louis Baudry 0

 Jean-Louis Baudry proposed the ‘apparatus theory’, which is

the earliest psychoanalytic approach to film.

. SiH-cTs a7 ‘3uReH AR’ F1 ufdured fasan, s fsew @

ﬁ:fEZ)-_ Metz Christian _
' TR TR FAfaseroneTs gfeaion 21

______,_.___,.__.______,__,__,_,.,____
L

Ty o
A ———

(3) Laura Mulvey

S S A S

-:ji4) Freud Si.gmund

\.
~
The camera technique of directing the viewer to shift attention
from one subject to another is called ety \
S a1 e gRie F1 e U fava A g fawg w wFiaka
« The camera technique of directing the viewer to shift

T STl 8, 39 PEd & —

attention from one subject to another is called

’f (1) Manual Focus Rack Focus.
@) Follow Focus y . TRih BT & U favg & g fawa w® wHiaka
- = i HA B BRI dHGd B 316 BIHY Hed 2
<(3) Deep Focus ,ﬁ' : ;
_f (4) Rack Focus o LA -rau:-k f_ﬂ;:I;IS IS a c-a.mer_a tech_nique that shifts focus from one suhjeu;t D e e,

to another during a shot, without cutting the shot




