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ATTITUDE
MEASUREMENT

Measures attitude by asking
degree of agreement or disagreement.
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Measures at_titude using bipolar
DIFFERENTIAL SCALE o adjective pairs.
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Measures attitude by selecting
statements with equal intervals.

A AT dTet BUAT & g9 gRT
gfeeemIoT @t AT ATl 8

GUTTMAN
SCALING
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Measures attitude in a cumulative
or hierarchical manner.
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MEASURING ATTITUDES
i{&aﬁm AI9HT R Agaquia?

® Measuring attitudes is crucial in communication research because it
provides insights into how audiences perceive, interpret, and
respond to messages.
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® Attitudes reveal how people feel about certain topics, messages, or
entities, helping researchers understand public opinion.
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® Understanding these attitudes helps in crafting effective
communication strategies, predicting behaviors, and evaluating

the impact of messages.
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Attitudes influence behavior and are shaped by beliefs, preferences,
and attribute importance.
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e Attitude measurement relates to the process of measuring -
an individual's attitude towards an object. 0
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 |n attitude measurement, the researcher is primarily
interested in measuring the 'state of mind’' o the respondent (s).
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* |t may include factors such as awareness, attitudes
and decision processes.

e An interesting characteristic of these measures is
that their verification is rather difficult.
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PSYCHOGRAPHICS
e C CEIECIC NI G|

® Psychographics is a term used in market research
and statistics to classify groups of people based

_\\l

on psychological factors. These factors can include:
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e Attitudes, Values, Fears, Personalities, Lifestyles,

Interests, Opinions, beliefs, and attitudes,
Social status, Habits, and Behaviors.
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T Status Behaviors
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DEMOGRAPHICS ' PSYCHOGRAPHICS
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Personality (aaf@)

e Age (319)
@ Gender (fei)

@ Interests (sfaar)
o ®n .

@ Social Class (amfsie
/D Lifestyle (Sftameiett
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= THE LIKERT SCALE B==

Keyword: Summative Scale, Five Point Scale

Proponent: Rensis Likert

It is most commonly used scale in mass media research. :-"
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It is also called the summated rating approach. ° o
-
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A number of statements are developed with respect to a topic,
and respondents can strongly agree, agree, be neutral,
disagree, or strongly disagree with the statements.
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SEMANTIC DIFFERENTIAL SCALE

dTeqp faues

@ KEYWORD: Bipolar, Seven Point Scale
$ias: fgyda, ara-fag wha

,; | ) PEPONENT: Charles Egerton Osgood

WHAT IS IT? | 98 a1 &7

Measures the meaning of something
using pairs of opposite adjectives.
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Respondents rate a concept on a scale
between these adjectives.

1. Biased
(TeraTet)

2. Unethical
(31fcp) o

3. Trustworthy |
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SEVEN POINT BIPOLAR SCALE | ara-fiig féerda et
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Unbiased
(Freaar)

© 00000 i

Untrustworthy
| (vrfasEEEr)
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A pair of opposite
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adjectives is given. >

HOW IT WORKS | I8 &9 & Hedl 87

Respondents rate on
a 7-point scale.

uferumft 7-fag wsa
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Helps measure attitudes,
perceptions & meanings.
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-+ GUTTMAN SCALE -

@ Keyword: Scalogram J @ Proponent: Louis Guttman J

Measures agreement with a series of statements that increase in
specificity or intensity.
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If a respondent agrees with a specific statement, they are
assumed to agree with all preceding statements.
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A Guttman scale requires a great deal of time and energy to develop.
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In research’on media consumption habits:
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2. I watch television once a week. | # g # U aR Sefifas= c@an g |

~0- 0

3. I watch television several times a week. | & TwE H &3 IR ofifder= S@an ﬁl Occasionally Once a week Several times Daily
: - HH-FHt g H U 9R- a week A
4. 1 watch television daily. | & 31 ecfifas S@ar €1 e & 8 a) ‘ 4
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=4/ THURSTONE SCALE @~

— ' KEYWORD: EQUAL APPEARING INTERVAL SCALES
% % kK ~ PIaS: FHM Udid 811 d1et 3{cRTeT el
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HOW IT WORKS | a8 &H &1 &_dl 8?7
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ORIGIN | 3gya

The Thurstone scale was
the first formal technique
to measure an attitude.

Respondents - Their scores
agree or disagree ar - are calculated
with these _ based on the
statements. - judges' ratings.
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It was developed

by Louis Leon Thurstone
in 1928, originally as a
means of measuring
attitudes towards religion.
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Equal Appearing ; Measures Attitudes Widely Used in Social Provides Quantifiable
@ Interval Scales : Precisely Research E //\; Results
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The cumulative scale in
social science research

was o AV 0eTo I-To l o )TA
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Louis Guttman

B = = Developed the cumulative scale
" hnique in social science research.
J | DAY Charles E. Osgood 1 A
N @ - His work laid the foundation for
=) w scaling methods in attitude research.
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Q QUESTION 01 ¥* 4§ O QUESTION 02 §* |

Equal appearing intervals Bipolar objectives
are a characteristic of : are used in :

@
@ Likert scale
@ Thurstone scale
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