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» Magna Carta was issued in June 1215 and was
the first document to put into writing the
principle that the king and his government
was not above the law.

« A7T hrel S 1215 A SRY T mar ar sk

g Ugdl sara<t o7 faad ag RAiga Aaf|a
g # &1 4T & T 4R Ik 9 R

&I A FHuR Ja1 gl

« The Magna Carta, or "Great Charter”, was a
document that established rights for the
English people and limited the power of the
king. It was signed by King John in 1215.

exdarast o1 f[oraa siasht S & sifaeapRt &6
TATAT <Kt 3R TSI hY orfs ol Hifaa faar
29 IS S A 1215 H gararika fhar em

and the Universal Declaration of Human Rights. (1948)

1215: MAGNA CARTA

ey
. CARTA

( __.__*  /

« The Magna Carta, or "Great Charter,” signed in

1215, is one of the most important documents
in the history of democracy.

AT ohrel, A "Ae Ird” FHar AT B, 1215ﬁ_

g&areiRd, silerdaa & sfasr™ & gad Agcagoef
TSI 7 9 U 2l

It was drafted to make peace between the
unpopular king and a group of rebel barons

39 3ietaitha T R fA2id R=t & g g
& o= erifar T=faa &3 & g AR &@Far mar am

Y

It has become an international symbol of liberty,
without which we might not have the rights
we value so much today.

g WdAdT <kl Uk HdRFa udles o= 747 g,
foraas Q=T 31 gAR g S99 1f9a Rt o6 gH

a1 Hgd &d &, 9 ATAaE 7 gid|

The Magna Carta has influenced both the United States Declaration of Independence (1776)

AT HIel A GY<h Aol AR hl WaAdl ol GO (1776) R ATHAHASBRI hl WIAHIH GIY0T (1948)

2T oY wMTfaa fasar 1
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1644: Aeropagitica by John Milton

1644: wafSifessr - S fAeed gR1

e "Aeropagitica" is a significant pamphlet written by John
Milton in 1644, advocating against the practice of pre- L) M‘@M
publication censorship.

o "R 1644 ¥ Si9 fAeea g1 o mar v Agaygef AEROPAGITICA,
yfeaer g, St gd-uhiee SRy & 31w & f&ers g1 A

e Milton argued against the Licensing Order of 1643, which
required government approval before publishing books.

o Aeea A 1643 & AT 1S o1 Aty fhar, SraHd fhare
UhTIAd e & Ugel AXhRI gl sraeys ot

e He believed this practice was an affront to individual
liberty and intellectual freedom, stifling the exchange of
ideas and the truth-finding process.

o I9GT ATAAT AT fob Ag A aAafhada Waadr iR difga
Tdaadl & &ew g, St faaR & sne=-uesE 3k 9a &6 @ls
<Y uferar &l aifda war gl

Market Place of Ideas

: The idea that the truth will emerge from the
f competition of ideas in free, transparent
public discourse. The theory condemns
censorship and encourages the free flow of
ideas.

SPEECH

Mr. JOHN MILTON

For the LIBERTY of UNLICENC'D
PRINTING,
To the PARLIAMENT of ENGLAND

faaRY 1 ISR
g faar & waa, uresft aredsifAe =t # =i it

yfagef & 8 g I e g8 Rigia de=feg &
fHer opear & 3R faaRl & Hw6 "are & Wicanfed &=ar gl
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1919

8 Aeropagatia
Areopagitica; A speech of
Mr. John Milton for the Liberty
of Unlicenc'd Printing, to the

Parlament of England

by John Milton

AREOPAGITICA

-

Brass Check

The Brass Check is a 1919
investigative book by Upton
Sinclair that criticizes American
journalism. It mainly examines
newspapers, the Associated
Press wire service, and some
magazines.

ST 9 Iue flectar g1
ferf@a 1919 &t ges @St g
& <it AR umremsTRar 6t
STATEAT Hclt g1 Tg &
OHTER U931, THifaues U a9
afda ik F= afF®ed & sra
HIdt gl

The

i Brass Check

A STUDY OF AMERICAN DURMALISM

UPTON SINCLAIR

Winner of ihe Pulitier Prize

=

Important Books of Mass Communication g

— SFHYUR &l AgagUi g

1922

Public Opinion
Public Opinion is a 1922 book by
Walter Lippmann that critiques

how democracy functions. It
explores how people's biased and
self-serving views shape their
behavior and disrupt social unity.
: =5
gfseras siifafaas
gfecres nfafag= areex foads
g fof@a 1922 & g &
Wit S ad o B B & dith
&l ATATAT HIA g1 Tg FaTel!
& o &l & gergrdt afiv wareff

faeR 393 =g9gR & &2 yuifaq
A & 3R ArTfores Tehar &t

—— —

& Crystalizing o
Public Opinion

It is a book written by
Edward Bernays and
published in 1923. It is perhaps
the first book to define and
explain the field of
public relations.

fereeasfom ufssrs sifaffa=
qg s USas g gt fadt
g 3R 1923 # yanfAa &t 1)
gg GWad: SHEUS & &F Bl
gRurfaa ik wog & areft
gl g 2|

Crystalizing
Public
Opinion

by EDWARD L. BEREMNAYS

A book for
Executives Jowrnalists

Heeds of Imstitations  Econcmists
Adbrertining hicn Pobdicity Men

=n



o _ MASS SOCIETY THEORY
ﬂ ) o i

« The mass society theory emerged towards the
end of the 19th century when traditional social
elites faced challenges in understanding the
disruptive effects of modernization.

o SHuHTe fagia 1994 |t & sia &I 3R IWT 59 TRuRS
"o tfvema @f smgfadiavor & fagesrt wwEl &t
THEA # gefaal &1 JEET S 8T ATl

« Mass newspapers of the yellow journalism era
were viewed as gigantic, monopolistic enterprises
employing unethical practices to pander to
semiliterate mass audiences.

o et gaesIiRar o & SH9HTER Usi &) faend, uaitaerard
3Tl & H9 | @1 ST AT St A Af g STHuHEd B gHA
& fore srifaess wemsit &1 3gahT &va &)

» The idea of the mass society arose from the
significant social and cultural changes triggered
by the Industrial Revolution.

o SEHTS & faar sieafie wifa grT 3ca= wgagef amfos
3R wizpfas afRad=l | Ica—~ gam

 This shift from rural to urban living occurred

during the 19th century in the United States and
Europe.

o 19df Wt & <R Ay Tow @RS 3R gAY F unfior @
oredt sfta= &t 3R gg uRad= gam

GEMEINSCHAFT AND
GESELLSCHAFT

e Ferdinand Tonnies analyzed the forms of
European social organizations and divided
them into :

o Hfsds A 3 Rdfa amfSie Wrel &
Ul o1 faeetaur fasar a3k 3% A A fawnfsa fear

o Gemeinschaft, or folk community
NATEHLATHE, AT dld TG
Gesellschaft or modern

garEs m?ﬁ

GEMEINSCHAFT

industrial society.

e Over the years, media have been continually
accused of breaking down folk communities
(gemeinschaft) and encouraging the development
of amoral, weak social institutions (gesellschaft).

"o el A, HfEFT R @GR As TSR (ErEwee) B s ik

FAfds, FASIR aEfoie deemEl (NSanee) & fasr &) deEar 34
T RIT FIAT SATaT 8T 2l
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1922 : Public Opinion
1922 : ATHHA / AT I

Pictures in People's Heads: At its core, Lippmann argued that public opinions are

"the pictures inside men's heads.” These are the mental images and perceptions people ‘
hold about themselves, others, their needs, purposes, and relationships. .
Lippmann pointed out that these pictures citen fail to represent reality accurately. ﬁ

it 3 R & iR ForeeT 3 o, Sitaet et 3 R 3 ofeR Y aRl¥ &) >
T Afae sfdal 3k yRong & St @hT 3uA aR #, gERl & R |, 39 FEdl, ;a
I¢eqT IR Ul & IR 7 v@d 8| forodT 3 &gr [ 3 awlR ey arafaswar &t & [

W 9 A e & A oA e E A

The Pseudo-Environment: Lippmann introduced the idea of a "pseudo-environment,”
which refers to a subjective and biased mental image of the incomplete and often
fictional world. People form opinions based on this pseudo-environment, but their

actions play out in the real world, creating a disconnect between perception and reality. |
S TATaor: folgd| | "BcH-UR ardiaRor” &l TR UFd I, S AR AR AFR | ‘1_‘
>

HIUE AT 6 T AfFauRes I’ veiard Ar=fde sfa @1 gefar &1 @b =it oen-
UR QIAiaRoT & MTYR R 39 a1 8, difdh 39 & arvafdss gf=ar o gia g, e«

uROT 3R arafaswar & da srefa da gt )

Stereotypes and Symbols: According to Lippmann, public opinion heavily relies on
stereotypes, symbols, and simplified mental models. These cognitive shortcuts help
people make sense of a complex world that largely exists outside their direct experience.
wigat 3R udls: forad= & IqUR, dledd J&a ¥4 | Siedl, Udiel HR v Afas
Afsdl WX AR wwar &1 A dsmeTerss Aidae @M &t 39 Sifew gf=am &t a9 | #eg

B g oIt IS dIY JIHT & FHThl §g dh d18Y HIG[G aicl 8 |
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— Media Literature | #ifear aifeg =

1944

1940

s = ...-.n...n.--..n..-----a.a..--a..---..--a..--.n.-a..-....-a..n.--_h..“ I‘."‘_ “ll.L :;J-l' The Peﬂple‘ Chﬂice:Huw I'..I“IE I-r..‘.
Propaganda Radio and the voter makes his mind Engineering Consent
technique in world Qs i Printed Page i in a presidential gl e -
war 1927 : ; ; , election 1944 The EnglljneEe;mg Zfé‘:ansentf. lst
: : : : . *: . an essay by Edward Bernays firs
BesGElletE e Paul Lazarsfeld, examined how E”"'I“FB EhE 19:?;2”93'93' published in 1947, and a book he
: : : : . ' | aul F. Lazarsteld, bernar | published in 1955. It argued that
propaganda techniques I'Edbl? and‘ pf'lnt m:dlz lnfltfenCE! Berelson, and Hazel mass communication and
through a content ,: : PUBIICopinion ancRducation. : | Gaudet tracked a sample psychological techniques could
analysis, and came to population of six hundred be used to shape public opinion
some striking e T (e S e people from Erie County, . and influence behavior.

conclusions. | : Q'%'Eﬂ’ 3ﬁ.{ Eﬁﬁ. ‘IB : | Ohio, interviewing them ! |
: : | : ! I e s

monthly in the seven

--------------- .- UTd dlleidthes 4 s &t {6 months leading up to Eﬁrlﬁqﬁll 3T Hae
ﬁ'ﬂﬁ‘ng?ﬁ i ; maﬁ?gﬁam E i .............. ‘ﬁ; ....... ....‘.........% ..... E E i ..amﬁ?"qm
TR d5% -: i i 1944 ¥ weuftq 9419 L wfe &1 g fdy § S ggel! @R
| i mﬁmsﬁ?ﬁ‘r@aﬁ § Haerar $a fofa &ar @ i 1947 ® weHTiAd AT o, 3R Ih!
ArHae 3wt s & &4 ywifaa #a § | ' oy et | o s & 9 1955 F wea
HTEH | WO dbeilah| ol mmmﬂ“ &% | 3UH o far mar fé s=eear
/ frses E | '; g 9t ARl & T AGA BT STET et = aifE = & g

( 3 | st 3k ara wET a9 Aafa R | mwmm%l

\ 5 59 & TR for | |

—~
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Two Step Flow Theory / & ==vr yarg fagia

Media Effects / difsar yuma

(i 8 " B
Direct Effects / Ud e Y91d ® The two-step flow theory was formulated
— Hypodermic Needle Theory in 1944 by Paul Lazarsfeld, Bernard
ereuehife e Rigia E Berelson, and Hazel Gaudet.
( 'l' ) = &Y TR yag Rgia &t 1944 7 did e,
1S aeaH, 3R g9Tel TITse gRT WiadTiad fobam 7RI 2|
Limited Effects / fiffa mima B R
— Two Step Flow i @ |t was further published in the book
(E:f TROT Y41 ﬁ@ﬁ) ' The People’s Choice (1948),
: Which was based on research into voters’
' i decision-making processes during the
Cumulative Effects / m TTa A E 1940 U.S. presidential election.
g : 5@ 3 geas The People’s Choice (1948) & waifra
— Cultivation Theory : R, i 1040 3 AR AT 9 & 2R
(Hadq fagia) ! | s ot w g e o s e




1927 : PROPAGANDA TECHNIQUE IN WORLD WAR

1927 : fag g # WOR d&-le

PRUPAG#HDA '| 2

| TECHNIQUE  Propaganda Technique in the World War (1927) is a book | « U¥R ddble 39 § gcs ar (1927) alics d9dd
| by Harold Lasswell, one of the earliest studies on - g foreh TE us qEaes &, S UeR 3R SHEEr
propaganda and mass communication. Lasswell . QR AR 3eaaH H 9§ U 2| duad A fasdwor
analyzed how propaganda was used during World War | - o o wem fasa IS & ERTE YER &1 39T
to shape public opinion, maintain morale, and | SHd B PR 33, FEEd §91Y &, 3R
influence enemy forces. g el @ e e & forg 9 fosar mam
N 4

= - KEY FINDINGS | T&=a fpd =

Psychological Weapon - Emotional Appeals - Media as a Tool -
Propaganda controlled Symbols, slogans, and Newspapers, posters,
perception and justified war. fear-based messaging and speeches shaped
, influenced people. | narratives.
grdsniee afear - 4 s
a3 uron @ Frifi s WIS et - HHSAT T I & 9 H -
3R g+ e s Yeiies, R 3R Wg-3menRa THTERYS, G 3R 9ol
NN Ha9il A A @ wefae fasa a HYTAT B THR =T
oY R f&r = ol A _ .
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Experiments on
Mass communication

This study examined how
mass media influences
attitudes and persuasion,
based on experiments
conducted during World War
Il to test the effectiveness of
U.S. Army training films.

B9 YA § gg Siran 71 fE o=
qremH gfewior 3R 7= & ufdean
B F wfaa o &, g8 fad=
fasa g & SR by 717 v @)
e o, aifes 3RS J=r &6
ufdreror fsest & yvrashear Ht
qdter &t S g |

Q.
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1950

Y.

oo

New Left
Review (1950's)

As part of the emerging British
"New Left" in the late 1950s, a
number of journals were
launched to carry commentary
on matters of Marxist theory.

< e Rag (1950 &1 )

1950 & 2T & Il A IWT g
fafeer "=y dwe” & A & wu 7,
Fs gAHI0 o &t 718 S ArEard)
fargidal & fagal gv feogoft de
g1+ & forg gufifa «ff)

... Media Literature | difsar gifesg -

1952

= -

al
Content Analysis in

communication
research 1952

A foundational work by
Bernald Berson on analyzing
media messages to study
trends, biases, and influence
in communication.

a2

Communication and
Persuasion 1953

A key study by Carl Hovland on
how messages change attitudes,
focusing on source credibility,
message structure, and audience
traits. It shaped modern
advertising, propaganda, and
political communication.

_______._______..,._ R —
HOR 3R 99999 1953

®Te glaeis g1 f6ar 7 98 U
Hgcaquf sreaas § Rred |
gfewior &1 $J agea €, Ade su
A gra &t fReaaaar, @2 H
w1 3R gefel & Toif 9w e
Hfea fosar man 1 9= snyfas
fasma=, vER 3R a=Eifas
HER &I AR |

fm————- 2



2 1949 . EXPERIMENTS ON MASS COMMUNICATION CARL I. HOVLAND
)  Ecooro —— e

¢ » Sleeper Effect: A persuasive message might have a

delayed impact, especially when the source is initially EX ri n n
perceived as non-credible. Over time, recipients can pe e tS. 2 :
forget the negative source cues but retain the message MaSS Communlcatlon
content.

—
o THIUR Shae: Teh WIS TSR T UHTE <X | &l HehdT &,
faeiaa S/ Uid &t & H tfasaa=ia JET ST 81 9699 & 91,
UTEAhdl AhRTcHSE Gld Tahdl i Yol ohd g AfchT 9T i
e I AT & &

¢ « Credibility Matters: Highly credible sources tend to
generate more immediate attitude change than less
credible ones.
> P RN T s ol PR R
o farraitaar ngayet 2: srafts faugia g a1
fasgag gl &t ga=r A sifas awera gfRwior uRads
gar 34 2
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1953 : Communication and Persuasion

L

1953 : I9UR 3R #9994

7 N . s
| Source Credibility - . g <& RAsgagar - i g

"% / Messages from trusted fasgaia gial @ oma arat 929 chMUNICATION Fol i 2

A o sources are more persuasive. D 3fYres uMTasre gla 2| ) AND PERSU AS'UN p'smim:ﬂﬁlm s-'m'mgs;‘:;l

OF OPINION CHANGE
) : ; .
Message Structure - P HeRm hl HXEHAT - ek 'Hu;unn P '
Two-sided arguments work L O o ara axfet & e @t : l

| IRVING L. JANIS
Detter:for skapticalaudiences. |  warlamed Tt Bid 8 HAROLD H. KELLEY =~ -

. Audience Traits - . &2Aehl o TUTEH -
' Education, prior beliefs, and fver, gd fasgre silk dvom
motivation affect persuasion. . WY1 & gyIfad &Rd 8|

Emotional vs. Logical Appeals- :  HTdqTcH& I difehes ardier -
Logical arguments work better  ffara gafel & fog arfhes ad

for educated audiences, while D i Tl g1 8, Stafe
emotional appeals influence others. :  WIGATHS® rdiet gERT ot THTfAT Al ﬁ',s

— N
Effects of Repetition - . OERIgi & 99T -

Repeated exposure strengthens TR-IR G & Tuh H A

message retention. P Feer &t vffa wergd gl 8
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THEORIES OF MASS COMMUNICATION (1954-1956)

SIHYR & fAgid (1954-1956)
1954

O

The process and effect of
mass communication

Wilbur Schramm'’s work explored
how mass communication

functions, focusing on the
sender-message-receiver model
and feedback in media.

faeer a9 & s A g8 gar P
& s=uaR 39 St Fan g,
oras des-Heu-ugs Afsa 3R
Hf2ar A ufafear w3 sa= Sfga
fsar )

P
'

Voting: A study of

opinion formation in
presidential election

Hae : Iwegdfd g |

Hq =0T &1 IrvmEe

This study by Bernard Berson
analyzed how voters form
opinion during U.S. presidential
elections. It found that social
influences, party loyalty, and
personal networks play a bigger
role in shaping voter decisions
than direct media influence.

g eI a-is ava+ g fosar 7,
fora= fAeegor fsar & Aaear sARsH
Irgafa gamal & SR I Y I 2
o9 9T 1 S s vy, &« e,
IR =afeena Aeasd Aagar ol &) R
&%ﬁmﬂwﬂﬁmmaﬁgﬁmﬁ

sifres a8t et Pvma &)

O

Personal Influence: The
part played by people
in flow of information

AfesITd UHTE: a1 vdre

¥ wr & sy

This study by Elihu Katz and
Paul Lazarsfeld introduced the
two-step flow theory, showing

that opinion leaders—
influential individuals within
social networks—mediate the
impact of mass media.

— e — ———

gg 3= Uleng @rcot AR uier
drerbes gt fasar i, S qr-awor
varg Rigia wega fRsar s, ag grfa gu
& = == e AarT—aforE Aeah &
UHTETH! Afeh—S-a9R & WHTd &1
7l 3d 81

m/ H \--"*.
vl 7

—— —— i —

1956

O

4 theories of press
1956

U & 4 RAIgia 1956

This book classifies global media
systems into four models:

Authoritarian, Libertarian, Social
Responsibility, and Soviet
Communict.

THEORIES

OF THE
PRESS
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1954 : The process and effects of

mass communication
1954 : Sie] AR 6! ufshar 30 w94

Contributed to establishing
‘) communication models :

Schrm’s model of communication
AR HIsd Wfud 631 A IPeEH :
S BT HOR Aled

----------------------- R R R RSSO E SRRSO EE RS

e Wilbur Schramm was a communication
expert who helped establish the Indian
Institute of Mass Communication (IIMC)
in 1965. He also conducted research
on the use of satellite broadcasting
in India.

faeter 99 vs WuR fTdwg & GraiA
1965 H YR 319 9R A (IIMC)
&I TATYAT H HEg B | 378i1 URd H 398
YHRUT & 39T 4R ot oner fasami

1964: Mass Media and National development

1964: STel ATEAH 3R I fabr

66 He perceived mass media as
agents of social change as media
has the magical capability to
inform, educate, and persuade
people and accomplish the
transitions to new customs and
practices of a community. 99

\

o
" " i
I (] i
. : :
s s |
| | i

Inform Educate . Persuade = Social Change

./




1954: Voting- A study of opinion

formation in presidential election

Social Influence Over Media — Bernard Berelson
and his co-authors found that voter decisions are
influenced more by personal networks, party
loyalty, and social interactions than by direct
exposure to media.

Hifzar @ srfas amferes gua — = RAEEF 3R 398 gg-aaTs]
F gran & wag= Fofa fifzar & Ot doh A sifas ==t Aeah,
qidl fArer silk srnfore arata /@ mafaa g4 21

Conversations with family, friends, and community
members play a crucial role in shaping political
opinions, often reinforcing preexisting beliefs rather
than changing them.

gf¥ar, Sl 3R 9ga & S5 & 9T arasta Aei-tiae a9 9
# wgeayel yffre ot g, srear gd-=tgar fasarat &) aega st 8
T B AT I7¢ dger B

Emphasizes the role of interpersonal influence and
sociological factors (family, peer groups, social class)
in shaping voting behavior.

I TRaiis wara R aaenemsita sl (aar, a5 99,

arHIfore af) ¥t yftesr &Y Y@ifesa SHar & S Aae H9gR 1 ATHR ad &1

The People’s
| Choice

HOW THE YOTER MAKES UP HIS MIND IN
A PRESIDENTIAL CAMPAIGN

Paul F, Lazarsfeld, Bernard Berelson,

and Hozel Goudet

The People’s Choice
HOW THE VOTER MAKES UP HIS MIND

-

VOTING

A STUDY OF OPINION
FORMATION IN A

1955: Personal Influence: The part

played by people in flow of information

e Two-Step Flow Theory — Elihu Katz, and Paul Lazarsfeld

found that media influences opinion leaders first, who
then shape the views of others in their social circles,
rather than directly persuading the masses.

aI-=vor varg egia — gfcig ®ew iR uia aeihes A ur=n &
Hifzar ggat aa-Aarait &) gwrfaa swar 8, sit e sra wrfors
o3l # 3= @l @ faarl @t R 34 €, 7 f WY sewge @t mnfaa & )

Interpersonal Communication Matters - The study
emphasized that face-to-face discussions and social
interactions have a greater impact on shaping opinions
than direct exposure to mass media. People are more
likely to trust and be influenced by conversations with
friends, family, and colleagues rather than by newspapers,
radio, or television alone.

g dur ) "gar - Jegaa # SR Bar mar [ s -amma

&t ==t iR o aradta &1 uvra Hifzar @ did d@utas & gan 7
arferes waTa STedt &1 ST IETERaEl, WEET an Seftfas= @ gaen A
X, aRar 3k gewfital & e ara=fta 93 3ifie R s € ik
I8 yaTfaa g 81

PERSONAL
INFLUENCE

Thas P Pl ey Paspla i
e Pl g e

PERSONAL INFLUENCE

By Elihu Katz and The Part Played by People in

Paul F Lazarsfeld

IN A PRESIDENTIAL CAMPAIGN the Flow of Mass Communications

PRESIDENTIAL CAMPAIGN

RERHARD . DERLLSON
PRUIL F. LALUSELD
oac WILLLAM 5. MPHEE

Paul F. Lazarsfeld, Bernard Berelson,
and Hazel Gaudet

By Elihu Katz and
Paul F Lazarsfeld

BERNARD R. BERELSON
PAUL F. LAZARSFELD
and WILLIAM N. McPHEE

Fareword by Elmo Roper Foreword by Elmo Roper
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FOUR
THEORIES
OF THE
PRESS

The Authoritarian, Libertarian,
Social Responsibility
and Soviet Communist Concepts of
What the Press Should Be and Do

FRED S. SIEBERT » THEODORE PETERSON « WILBUR SCHRAMM

i
]

N
e The book "Four Theories of the Press,"

authored by Fred S. Siebert, Theodore Peterson,
and Wilbur Schramm, was published in the
year 1956.

o — o — o —— o ! o o oo o o o o o o o o o o ot e e S e e e

® J¥dod "Four Theories of the Press,"
fSraa @@ Fred S. Siebert,
Theodore Peterson, 3R
Wilbur Schramm, &, a&f 1956 H
UBIAd g3 ol

e |t offers an exploration of four distinct normative
theories that shape the role of media in society,
shedding light on their impact on media
operations within different ideological contexts.

o IE FHST H Hif$ar Pt yffist B 3HBR 1 arelt IR &5+
Afdeprcnes (ATHfea) Rigidl H usara &ar g, sh fafi=
JaRes deHf A Hifsa Tareq R 39 UHET Bl ISR Bd
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Culture and society
1958 | Cultural
Materialism

Raymond Williams' Culture
and Society (1958) explores
how culture, literature, and
society evolve, linking them to
social and economic forces.
His theory of Cultural
Materialism argues that
culture is shaped by history,
power, and ideology,
challenging the idea that it
exists separately from society.

Wz Afeaw it ‘s

HraTgd’ (1958) e aart & &%

d@wfa, Hifgea R 919 &4
 R=Rm 819 § ol 7 wnfors
Y 3Rk anfifs ufSwat @ siteh &

2o

~ -

The Passing of
traditional society

T Il L L rrTr T T FTTTTTYTTYT O OTTT"TTFPRTY T T

Lerner explores how
modernization and mass media
transform traditional societies,
focusing on the Middle East.
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THTST & 4 d95da &, RAfyax
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g‘ The Silent Language

O — ———— T — T — T ———— — ——— —

Edward T. Hall explores
nonverbal communication
and how culture shapes the
way people perceive time,
space, and social
interactions.

v=das 3. gid R-AEs §99r
T T Hhid ¢ AR ad1d &
i dpla P9 R & &
9Hg, T AR g
R SFaei &t s &
a9 &I MTHIR 1 2
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Stages of Economic
Rostow 1960

Rostow outlines a five-stage
model of economic development
arguing that all societies progress
from traditional economies to
high-mass consumption.

Aiesa dravaFa g dARak a &
& g+ft gure auraflRs sifegaeuran
@ I=I-919 IUHNT d& W & gl
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1958: Culture and society | Cultural Materialism

The Passing of Traditional Society:
Modernizing the Middle East (1958)
<ulture and Society (1958)

BB <iepfar stz wamr (1958) ! <I y TRURE FATS BT A
¢ Raymond Williams explores how the concepts of culture, HeY t!ﬁ Cal Wgﬁwm (1958)

..Lerature, and society evolved from the 16th o the 20th century.
He critiques industrial capitalism’s impact on culture and argues

that culturc is deeply connected to social and economic Accgrding to Lerner, develgpment failed because
structures.

i faferaa a8 sam € 6 i, aifew ik gars & srauromg
184t & 201 Wt a& HA fasfa g21 9 e ysitarg & defa
O3 UHTA I ATATAAT HId & X db gd & 1 ALPpid AT AR
arTfefes ERa=Teil | TeNTs A St §% &l

1958: T¥pfd 3R uIeT | Hivplde wifdwarg

people in third-world countries were unable to
‘empathize’ or imaginatively identify with the
modern societies' new roles, and a changed and
‘better’ way of life and hence they remained
fatalistic, unambitious, and resistant to change.

Cultural Materialism

1 [ TR & IR, fawra fawer w81 w=ife drast givar o g
. Willliams' Cultural Materialism vie?ms culture‘- a.as a historical and %’7 Fﬁ"T Gﬂgﬁﬁ m ?ﬁ ?Fq; Waﬁ aﬂ? aaa. 3ﬁ? ‘%’e"ﬁ?’
social process, shaped by economic and political forces. He A AR ¥ . p : 3 -
challenges the idea of culture as separate from society, HIY HElg IJE' ai ) & U H e
emphasizing its role in power, ideology, and resistance. gTg 31RR gHfe1g @ YRIETEl, AgcETdiang = 3R aRad= &
gfar af=reh 19 =)

faforara &1 witwias Wifdsag i o Ufaeie sk s
ufsar & wa & 3@ar 8, R snffes sik woriifas wifteal s 3t €1
q Tl & THTST ¥ ST T4 ol YR &I AT 3d 8 iR wfh,
fareenT 3R ufeRiy & sadh yfaeT o= 5«1 24 €1
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1960: STAGES OF ECONOMIC ROSTOW

1960: 31fd® fABT™ & TRUT (FR<T Alsc)

 Rostow outlines a five-stage model of economic development : o Age of high
el A anfeles faes &1 uia-avvfia Afser uega fear: - mass

consumption

Traditional Society - Agriculture-based, A
limited technology, and static economy.

- = = : Drive to
_ \. Preconditions for Take-Off - Introduction of maturity
Vi 'h__,jﬂL infrastructure, trade expansion, and emerging
Ol L5 industrialization.
>

IS & Ud oId — 3meIR3d dHId«l &1 U<, SR
farar, siik SRt sienefiweor ufdsar

Take-Off - Rapid industrial growth, investment
increase, and urbanization.

3316 - e o gfes, foder & gy, 3ilk

erEd BT Y
: _ Preconditions
Drive to Maturity - Diversification of industries, for take off

technological advancements, and rising living standards.
givgaaan &1 31 3T - el & RAfdar, awsid
yarfa, 3R sga sflas wa=|

Age of High Mass Consumption - A fully developed
economy with a strong service sector and high

Y
consumer demand. \\\\

I=a a3 QaAe gv IusHleT &1 IOT — v guf fAwRia srefagawen : -- >
forad soiga Aar A= 3R I=a Iual=T Hior gt 2 Time

Level of development

1 Traditional
society
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The Effects Of
Mass Communication
1960's

o9 §9R & U

Joseph T. Klapper argued that
| mass media has limited direct
1 effects on audiences and
mainly reinforces existing
beliefs.

waE & R A T Rar fF
1 H9R &1 g2l W Hiffa
WaE U gidT g 3R I8 qeEaa:
HISET AT &l Hogd & gl

Television in the lives
of our children 1961

S9R I & Sitgq A

Wilbur Schramm studied the
impact of television on children,
finding that its effects depend on
individual differences, family
environment, and content
quality.

faeer =\ A F==) R fae=

& UG o1 3egg= fhar 3R g
& zasd wura safeara Hr=rarai,
grRaTRe® araeawer R areft

&Y ToreET wR ik #a g1

TELEVISION

e THE LIVES OrF OUN
CHILDREN
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Guttenberg Galaxy: the
making of typographic
man 1962

e fieterdl: & AfdhT i
cIgurThes A9 1962

Marshall McLuhan explores
how the printing press
revolutionized communication,
shaping human thought

and culture.

a1efer Aaee= aard g o i
U9 3 99R # wifa »a &1 R |
A9 fAaR R @3 pfa & STeR |
feam |

| the
gutenhery
galaxy

MARSHALL McLURAN

=4

e —

IMPORTANT WORKS TIMELINE / Wgaquf Hfaal argaes= -

B ¢ Diffusion of
Q Innovation 1962

b
e
-

AR &I TR 1962

Everett Rogers explains how
new ideas, technologies, and
practices spread within
societies.

vag o gard g & v R,
wenffeat ok saagr gaTSt
& Hfiar 3 Baa &




1960: The Effects Of Mass Communication
1960:; 519 R & UHTd —

Key Findings
~ q=g frepd

o ‘e Limited Effects Theory - Mass media primarily reinforces

existing attitudes rather than directly changing opinions.

® Hifta v Rgia - s Hifgar gea 9 @ i giesi #
Hoigd T g, 7 fo W I ageran 81 :

Role of Social Factors — Personal influence, family, and
9 Oﬁo social networks shape how media messages are received

%_‘P and interpreted.
' TSI BR®I dI YfHdT - cferaa wra, aRar ik amrfers
Acad ug Auif¥a a ¢ fo fifzar gon & 9 ure 3R a9= Sirear g1

Selective Exposure — People seek out media that aligns
with their beliefs, reducing the likelihood of persuasion.
TIATHE b — AN AU ATAAT3HT &6 HEU HifSar i @et Fd €,
fore wnfaa g1 &Y W= &9 81 Sirdl 8|

Media as a Contributor, Not a Cause - Media works
alongside existing social and psychological factors rather

than acting as the sole driver of change.

Hif$a1 uss areddi, SR A8l — HifEar sisger amifers R

HAdsnfe FRE1 & A1y fierer s & g, 7 6 agema &1 v 916t a9 gl
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Marshall McLuhan

1911-1980

A Canadian literary scholar

Ueh HATSTs Aifefds fagH

\- His most influential writing
was done in the 1960s when
cultural studies emerged as a
serious challenge to limited-
effects perspectives on media.

He had a profound
understanding of electronic
media and their impact on
both culture and society.

3 goigeif-e Hifear 3R 396

GBI dUT TS TR THIG I Tt 3P1 HaH UGl @+ 1960 &
9 o off| - 9T § g1 9Id Yl 3reaa difgar

< 3 Wi g 3 fore T TR
At & F9 F I

McLuhan was a

technological N

determinist. His ideas were profound

d prophetic.
Aehelg U ddie! an
Aafaard 2 I foaR g 3R

guaelt 2|
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The work’s of Marshall Mcluhan
The work’s of Marshall Mcluhan

1952 : The Mechanical Bride:
Folklore of Industrial Man.

1960: Explorations in Communication

1962: The Guttenberg Galaxy:
The Making of Typographic Man

1964: Understanding Media:
The Extentions of Man

1967: The Medium is the Massage:
An Inventory of Effects

1968: War and Peace in the Global Village

Importaant Books

The Mechanical Bride: Folklore of
Industrial Man (1951)

Typographic Man (1962)

The Gutenberg Galaxy: The Making of

Understanding Media: The Extensions
of Man (1964)

The Medium |s the Massage: An
Inventory of Effects (1967)

War and Peace in the Global Village (1968)

From Cliché to Archetype (1970)




1962: Diffusion of Innovation

Key Findings / 7&1 fAwsd

Innovation Adoption Process — New ideas spread Innovatlon Adoptlon Categorles

J
> 4 through five stages: knowledge, persuasion, decision, T1dTdI} GTCFHﬁ' Eﬁ' W
% : implementation, and confirmation.
— TFaTIR T Y ufehar — A7 fa=rR gi= 9o ¥ ToRd & Early Majority
. .
FH, 794, [y, =g ok g RS agHEs Late Majority

s e L sifam
> Adopter Categories — Society is divided into Early Adopters _ :

innovators, early adopters, early majority, late =
majority, and laggards, based on how quickly a
they embrace change.

39T aredl ﬁﬁﬁ'mf - AT ﬁ'ﬂ qﬂuﬂ?&:ﬁ IR R ED Inhovators L Laggards
YA T, URfHS agaeas, sifdw agaeas ik Jauads st o=

e g areil & afer 74T 8, 98 s9 AMUR R &6 ,
gfada & fhat Sie<t 3rg=1a gl | ‘
AN A

Role of Social Influence - Opinion leaders, peers,
and communication channels affect the speed = ~ = % ~ s v v

and success of adoption. '
2.5% 13.5% 34% 34% 16%

HHISIS YT hY HfAST - A9 AdT, GghHT 3R TR
HISOH 9T bl 7Tfd 3R Therdr ! g9Tfad Hid 2l

> Rate of Adoption Factors — Adoption depends on O & '@
relative advantage, compatibility, complexity, A 2 = C[D B ,@} X

trialability, and observability of the innovation.

AT I & & R - AT I Ufghar FaraR & Trae : ¥ _ .
Knowledge Persuasion Decision Implementation Confirmation
QTI' ¥ ¥F gq
Eﬁ”f 3'5? E%'El” ST, THAUTATAT SR GRAHTTT W B CEC] B ferar=ra= g




The work’s of Marshall Mcluhan

The work’s of Marshall Mcluhan Importaant Books
a msiaﬂaﬂgmﬁugaq;ﬁm P -
it Ader &t vy Plaar W \vn

The Mechanical Bride: Folklore of )

Industrial Man (1951)
= ﬂﬁiﬁarcrr S tlﬂaa—vﬁ? anui s'eﬁua fFr 1951

The Gutenberg Galaxy The Making of
Typographic Man (1962)
Egﬁﬂaﬁﬁﬁa@ﬁ aﬁﬁmmagchm%ﬁq (1962)

Understanding Media: The Extensions
of Man (1964)
aﬁﬁﬁmﬂfﬁm aqwi*maq 3111:5 ﬁ:r {1964]

The Medium Is the Massage: An
Inventory of Effects (1967)

aﬂ’rl%mrsaaﬁﬁa msﬁzﬁmgﬂﬁ{a 196?

War and Peace in the Global Village (1968}
awqatﬁusﬁam’laﬂﬁﬁa (1968}

From Cliché to Archetype (1970)
% fded ¢ 3nmdbersy (1970)

1952 : The Mechanical Bride:
Folklore of Industrial Man.
1952 : T AdfAPpd 9158: BIRaR 3% Ssedd a4l

1960: Explorations in Communication

1960: TR 39 FRADBH

1962: The Guttenberg Galaxy:
The Making of Typographic Man

1962: T A oiadt: d @rsfd 3iTe ergurnis a9

1964: Understanding Media:
The Extentions of Man
1964: 3isTCiS Hifgan: a vamce=T 306 39

1967: The Medium is the Massage:
An Inventory of Effects

1967: < #Hif$aw 391 g A/T: T4 Sdcl 36 haey

1968: War and Peace in the Global Village
1968: iR Us UlH 34 g Telad fdoist




1963

1964

196
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The psychology of
Mass
Communication

519 99R &1 HAfds=
I

Gerhard Maletzke explores
how psychological factors
influence mass
communication, focusing on
the interaction between
media, message, and
audience perception.

REIE AT g IaId & [P
AAISEnAe $RE I TOR &I
&4 guifad & &, v su |
Hifear, e 3R geiwl &t

; =
& . ..
Ty

Understanding
Media: Extension of
Man

HifSar & gHEET:
A7 &l fawR

McLuhan explores how
different media shape human
perception and society,
introducing the famous phrase
"the medium is the message."

Heeled aard & fob fafs= difgan
HAE 9RO 3R TH &I Hd
THR 34 ¢, 3R ufag g
"HTH B USRI g 1" T Hd 2

@

One Dimensional man

U ATH A

-

Herbert Marcuse critiques
advanced industrial society
for creating a culture of
conformity and passive
consumption, limiting critical
thinking and dissent.

ged HIRS I1d JATENTie THTS
Pl AT Fd €, T AT
3R fAfssea g &t dwpfa
g1 8, S eSS

ra 3R sreafa difa & st 21

.
1 -

&
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Theories of Mass
communication

o9 U9R & fAagid

L
This work by Melvin DeFleur &
Sandra Ball-Rokeach examines
how mass media influences
society, outlining key
communication theories like the
hypodermic needle model, two-
step flow, uses and
gratifications, and agenda-
setting.

g8 S Afed STweR 3R dgr
ATA-hIT gRT I 1T ¢ fob 53
Hifear gare # FQ guifaa s
2, 3R greuisfds fiew Ateq, 31-
3R eigr-afén S wiE 9ur
fEregial &t y=qg &an 2|
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1960: The Effects Of

Mass Communication

A

1960;: STHIHAIR < UHTd

Media-Audience Interaction —
Mass communication is influenced
by the relationship between the
sender, message, and audience,
shaping how media is received
and interpreted.

HifZar-gofes aia:foear — S=H9R Uus, d@39r
3R gefers & i wda | wnfaa g 8, s
B9 9Td &Y MTHR a1 & o6 Hif2ar o HAa
ure 3R sarEaRa fSEar srar €1

1966: Theories of

Mass commmunication
1966: STHHYIR & RATia

Media Influence Varies —
Different theories explain how media
affects audiences, from direct,
powerful effects (Hypodermic
Needle Model) to limited, indirect
influences (Two-Step Flow,

Uses and Gratifications).

HiRfmrmwEa = aa e - At Rgaasaa g e
HifZan gofel & F wvfaa s g, g, afcsenet
waTEl (Breursfis fi=e dtee) | A g, sasasr
uaTEl (-89 g, Igan R w@gfte) a1

Selective Perception —
Individuals filter media messages
based on personal experiences,
attitudes, and social context,
leading to different interpretations.
TAT-ITHS RN — Afh aafssar srgyal,
gfemion 3R armfSies d9ef & smaR v
Hifzar @22 &) fhoey 3 &, Sraa
3TIT- 39T SATEATU gidt g1

Audience as Active or Passive -
Some theories view audiences as

passive recipients of media messages,
while others see them as active
participants who interpret content

based on needs and experiences.

wefes widsa ar Afesar — o Agia gefst =t Hifza
et & Afesg ureaesaf a4 €, w1afss 3= 3= afdsg
ufemeft & w9 7 2@=a € S arg=ht smasgsansit v
srvEl & 3muR ur St f s e #¥)

Psychological & Social Influence —
Media effects are shaped by both
psychological traits (like emotions
and cognition) and social factors
(such as peer influence and

cultural norms).

TFamiae i amnferes aura — #ifEar vy

FERAT A o (S yEe 3R |99) 3R
|AAIfSTe SR (9 Al e 3R |sisgpfas
HFEE!) S A MR Ad &1

Media Shapes Society -

The book explores how media
reinforces social norms, sets agendas,
and influences public opinion, playing
a key role in communication research.

HifZar AT ) THR a1 & — 98 g aardi g & fifzan
Ao ArFEst @1 8 "Aega
ir widsfaes T &Y wanfae s §, S 99 sgaua
T Hewaygel et Farar #)1

e &, ool Ruifa sxan &

/

» JRF Media Academy by Rohit




» JRF Media Academy by Rohit

The Medium Is the Massage \
i gl Heere

LR E R T EX XL L L L --.--*.ll-.--.

Marshall McLuhan’s more
accessible, visually experimental
follow-up to Understanding Media,
emphasizing the immersive

power of media environments.

Mass Entertainment \
S HARSH
R ——

Harold Mendelsohn argues
that mass media serves as a
form of relaxation and
escapism, helping audiences
cope with daily stress.

%ﬂ&'ﬂ@a@ﬁ?ﬂf_‘rﬂ*%% AR AhdeE &I ‘dstecfen Hitsar
i HIEOH ARMH Yellgq ol
&1 S AW, TATHS 3R TANTHD
Ueh €9 Y& & &, St &efepl bl Jigadt ofa, wit difear ararazor 6
& gma & fues # weg wed B gat 33 areht 2rfRs R S At &
- /’-f-d_
1067 Society of the Spectacle / Agenda-Setting Theory
g BT THTST . goisr-afe ﬁala
Guy Debord Critiqued how It was published in a 1972
modern society is dominated edition of Public Opinion
by “spectacles,” commodified Quarterly.
images that mediate social life. The concept of agenda setting
M 281 7 ATeirdAT 6 fF \ was launched by McCombs and

S arfofRre wefaat € i gmEifee presidential election in Chapel
STa+ & HegwRdr HId! 2 Hill, North Carolina.

._\_‘_\____

ey WS “gRal” g Fifia @, \ Shaw during the 1968




@
Agenda Setting Theory
. ﬂi ﬁ ﬁl ﬁ ] &
Developed by Maxwell McCombs and Donald
Shaw in a study on the 1968 presidential
election, it was published in 1972
AFgde Abisd iR SiHTes 20T §RT 1968 & Irgyufd
g1 IR fby 717 awu%iﬁm,sﬁ 1972 H UpIferd
TRIT AT

/
-

88& ¢ According to the theory, the media holds the power | 3d Rigid & 3R, Hifsar & 7w #

to shape and influence public opinion. TR 31 3R I8 yfad A Hi 2afws gt 2|
o ¢ It determines which topics should receive . g a9 oedl ¢ fob o fawal &1 e &
Y= attention as well as how the narrative around g 10 dAT 39 THUTH Hl BT bd
Vi it should be formed AR & s Tifge
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Encoding and
Decoding in the

Television Discourse

et fewnid H
q——clfrﬁwaﬁ?%a%%rr

explores how media messages
are shaped ("encoded”) by
producers and subsequently
interpreted (“decoded”) by
audiences based on social,
cultural, and individual
contexts.

gg AT 59 g1d I USdare deal

¢ & fifzar wen = fAafar 2
“rpIs” &d & IR gefep 3=
o, gitgfas ik afesma
ol & MyR R Y "FHiE” Fd B
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Men Media and
message

This work explores the role of
media in shaping human
communication, focusing on
how messages are created,
transmitted, and interpreted.

gg Jegy= Hifgar & e 6
UsSdie &edl ¢ & 98 A9 69
&I $@ PR a1 8, Adw Fv A
et & RAwfor, ddyor ailk

The Manufacture of
News

....................... ......._......................

This book by Cohen & Young
explores how news is socially
constructed, shaped by
journalistic routines, media
institutions, and societal
power structures.

a8 &I (Plo AR I gR1)
Sy edt ¢ fh anmeR amfee
mﬂ%&ﬁﬁaﬁmm%

The Uses of Mass
Communications:
Current Perspectives
on Gratifications
Research

99 H9R & IUANT: Hfe
aqaqﬂmmaszmqﬁaﬁw

Thls wurk I:ryr Jay Blumer Ellhu Katz

and Jane Trowbridge expands on

the Uses and Gratifications Theory,
examining how audiences actively
choose media to satisfy personal
needs like information, entertainment,
social connection, and escapism.

g FIA (S0 oY, gfeig diger 3R
o= gifssr grr) 3uah ok wgfe Rgia
&1 fAwaR a1 ¢, I8 gard gy & q9fs
TeATa St Sfepia aeasdaral &f
o A & forg af¥sg o & fifgar g4 €)1
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Stuart Hall

T 3E Bl

e Stuart Hall was a British Marxist sociologist, cultural
theorist, and political activist, born in Jamaica.

TCIT gic1 Uk faifeer Araiardt aamsienit,

gicpfas RgiasRr iR yeifas srdeat 9,
ST=H STHepT H 31T AT |

¢ He was one of the pioneers of British Cultural
Studies, along with Richard Hoggart and
Raymond Williams, and his work was central to
the development of the Birmingham School of
Cultural Studies.
ag Ra gmd iR W= fafaara & g fafeer
Hitpias eaaw & 3ugdl A A T o, 3R IAH1
1 afffan Tpa 3iTh Hoavd TSl & s
o fore el ami

¢ Additionally, he played a crucial role in the

founding of the renowned journal, New
Left Review.

| =7 wive Reg 6t wermaaT & mgeagof yfae R
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* [For Hall, culture was not just a subject to study or

Stuart Hall

In Hall's work, he delves into issues of hegemony and
cultural studies, offering a post-Gramscian viewpoint.
g1 o oI H, a8 gaHHT HIR itpids ieaaqd &

Hgl R TeTs | 99f Hd g, Sl T gie-urHa=

gfehIoT uxgd Har |

He posits that language use is entrenched within a
framework of power, institutions, and politics/economics.

g8 ATd & b urar &1 IganT afth, Ix=mEy 3’
ISt Ifa/ 3refegazen & = A exrs O [Afga 21

This perspective positions individuals as both producers
and consumers of culture.

(In Gramscian theory, hegemony refers to the socio-cultural
production of consent and coercion .)

ag gieaslur saf=hal ot dvpia & Aafar ik Igsi=eT
21 & 9 A Tenfaa sar 21

(arfraa fRAgia A, A ggafa iR caa &+
HTS-HiEp A Iaare o) daeftfa @l 1)

appreciate, but a critical site of social action and
intervention , where power relations are both
established and potentially disrupted.

gt @& foTe, Txpia ae egg= a1 |- &1 faag =87 o,

afces arfores Sard 3R g¥aeld &1 o Hgagul w0 o,
wTef uf<h day wenfue oft g € ok gwifaa w9 | get offt iR s aea 81




Reception Theory (1973)

Ao 29 (1973)

Stuart Hall first developed it in his 1973 essay
'Encoding and Decoding in the Television Discourse’.

WHE Bt o 30 AU 1973 & fordy
'Encoding and Decoding in the Television Discourse’

ugal 9 fasfaa fear an

Reception theory is a literary theory that focuses on
the reader's interpretation of a text while making
sense of its meaning.

RAcers «=d v wifefers Rgia @ st us & 3¢t &t
THHA F SR UTSH Y AT 9T FRa aar 2

It emphasizes the significance of each reader's
reception in the process.

I ufshar & uals ures & asvieflierar & Az
U3 SR 24T 21

This approach is called the encoding/decoding
model of communication

29 gMEHIUT Bl HUNOT & TeahIfSIT/SIHIfET AfseT &
Fq H AT SATAT &

It is a form of textual analysis that focuses on the
scope of negotiation and opposition by the audience.

g UTe faveigor &1 v 9 & St 2wt grr aradta sk
Ry & QY wR Sea aar 21

Umberto Eco coined the term aberrant decoding to
describe the case when the reader's interpretation
differs from what the artist intended

IAEC] S o 'aberrant decoding’ 21eg I1ET, ST IUAET
v fufa & fore fsar srar & Si9 utes 6t @A FereER
& e A Bt At &1

Encoding and Decoding Model/Theory
T=hifsa1 3R fEpifeer Afse/anRt
® The encoding/decoding model of communication was
first developed by cultural studies scholar Stuart Hall
in 1973.
HUEOT & Ueehl[S3T/S1RIfSIT Alser &I ARPplas
fagre waé gfet &1 1973 # A=A T ar

® |t offers a theoretical approach of how media messages
are produced, disseminated, and interpreted

gg #Hifzar 2o & fAator, yar 3R =T & v
Agitas gfte garer sar &1

@® |t suggests that the audience can actively decode messages
based on their social contexts and ability to bring about
change through collective action.

g geard a1 & & ol e wafae deasit ik afRs
HRAls & ATAA A gRads olel 1 &THdT & TR 9T Tt
@ after v & Fos o7 I6a 21

1T &

L.

-

s
-

Encoding | T=alIfa

® The encoding of a message involves creating a system of coded
meanings, and the sender must have an understanding of how
the audience will comprehend the message.

4

faseft Tder o1 TemfEer Hver H 2T et &5 v woreT gerer enfAer 2,

3T U9 =+ Ig FAH gir 9iiav F oefs w@der Fr FJ Az

J N\

Decoding | fE®ifsa

® The decoding of a message is how an audience member is able
to understand, and interpret the message. It is a process of
interpretation and translation of coded information into a
comprehensible form

fraft w2er @1 RAEw wear ag ufthar & Gad grr gl A2 =t
TAFAT 3 IS AT FIam £ Tg HifEad AreAeprt Ht sr=ar 31w
Je[aTe B Teh THASS AT Y i deoret o wfthar &1

)
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Encoding and Decoding Model/Theory Encoding and Decoding Model/Theory

T=hifeT 3R fEhife Aigd/2amd U-bifan 3R fepifen Ated/2at

; : programme as
Stuart Hall suggests that audience members interpret ‘meaningful’ discourse

medla_tu_ezxts in one of t_hree ways: dominant (preferred), Ele 'mai'ds el 3 wq &
oppositional, or negotiated.

T3¢ 2T @1 P & b ol AT aTat it e i aftat F
A v d d 8: 9gE (w¥dian), feaRieness, ar aasitaand|

) encodlng decndlng @
Dominant, or Preferred Reading - | i@ a1 gddlar 4a- - |
how the producer wants the audience to | 37 fés ffmfaraEarg J \
view the media text. fop oofs Mifear urs &) & ) i

meaning meaning
4 . structures 1 structures 2
e _ ) . 3ref WIEATY 1 37ef TEATT 2
Oppositional Reading - faRYemaT® gs -
when the audience rejects the o9 e9ofp gddier usa &1 /
preferred reading, and creates FEfER Bai g iR T &
their own meaning for the text. faro 3= 3ref g=TaT 2 frameworks frameworks
T e U e (ST L W R _p ) of knowledge of knowledge

" M & ad M & g™
Negotiated Reading - HHFaTaTdt 9o - . e@e qm ons of  e@e relationsof
a compromise between the v IR RS yod & N i at]_[_;nl on L/ ’«i ) production
dominant and oppositional readings, =1 vep THEiia, STal avfs > 'trm:‘:t 1d Hae T 3cqIeA & HaY
where the audience accepts parts ' i X
of the producer's views, but has ?‘Ech"'cal ?’E‘:hmml
their own views on parts as well. infrastructure infrastructure

dAhrlchl AT dAdb-itchl T
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Users and Gratifications Theory (1974)

m STANThRdl 3R Sqie fAgia (1974) :
5
The theory suggests that people use the media for their own need and get satisfied when their needs are fulfilled
mﬁ@awm%%mﬁﬁmmmmﬁmam%mmﬁﬁ aﬁ?ﬁﬂ?ﬁmwﬁg’rﬁmﬁ%ﬁ&mzﬂﬁél
The UGT theory argues that people uses the media on their own accord than rather media influencing them.
wﬁﬁﬁwmaﬁ%%aﬁ:ﬁ%mmmﬂwmﬁmﬁmﬁ% A o #Hifdar grr wanfaa g
This theory is in contradiction to the Magic Bullet theory
g Rgia Ao gae RAgia & fagda i
vy
Users and Gratlflcatlons Theory (1974) Self-actualization ey
m.rm.f Gﬁ-{ Hﬂ.&. ﬁ@a (.I 974) desire to become the most that one can be dSIOW S
G“zj;rﬂ“ﬁzﬁ - hierarchy of needs
¢, * Thetheory is attributed to researchers Jay G. Blumler and i . Flaa ATt h smaadarat
- SUp Elihu Katz. Esteem
/ &l ThHa S Agid
SV ag m@?{ ortereRatatt J ay G. Blumler 317 Elihu Katz st gofda §| ®—® respect, self-esteem, status, recognition, strength, freedom
i T

¢ In 1974, they published “"The uses of mass communication: Current
perspectives on gratifications research”, which painted a complete
picture of the Uses and Gratifications Theory.

1974 ®, 3=819 “The uses of mass communication: Current perspectives on

gratifications research” wenifara &1, e SuahTaatl ok dqfe RAgia & i
ek wgd &

* Users and Gratification Theory is an extension of Maslow's Hierarchy
of Needs that argues that people actively look to satisfy their needs

based on a hierarchy
JuatTeRdl AR Hgfe fAgia, Maslow's Hierarchy of Needs &1 fawr @

S dh 241 g 6 & U e S99 & YR R SO Tgeasharnai i
dqfe & fOw aftea 9 @ va™ &&= 81

Y

*—9

Love and belonging

» friendship, intimacy, family, sense of connection

oy 3R 99194
feran, siaorar, aRar, sE it v

Safety needs
personal security, employment, resources, health, property

GRAT HTGYGHATG
safeha gran, AR, HEYE, |, |ufa

Physiological needs
&——® air, water, food, shelter, sleep, clothing, reproduction

AR TaTHATe
arg, ar=it, Wier, smerg, g, a1, g




Users and Gratifications Theory (1974)

H

IGAPThAT 3R Hfee fagia (1974)

Early research was concerned with topics such as children's use of comics and the absence of
newspapers during a newspaper strike. An interest in more psychological interpretations emerged
during this time period.

yRfde Ny 0 fAual I Fdfda o S hifaad &1 gl gRT 39T 3R IAERYA g3did &

SR FATERYS! & ufRfa | 59 I9a 3rafS & e 3ifde Aakdenfae aarenst § S 3ca= g3 |

By 1944, researchers began to look into the earliest forms of uses and gratifications with their work
classifying the reasons why people chose specific types of media.

1944 T, AUHAI 7 3794 BRI 5 1T IUANT IR JJA & Jad URfHG w4l 6l @il
& hl, Ig Ffierur HA gu b aivr fafere gpr & Hifsar & gaa & o1 HRoT o |

dgfe & forg Hifgar &1 3uaht Ha &=a & |

It is a user-centered approach that focuses on how people use media for their own personal uses and
gratification.

TE Uh IUARTHAl-Bigd GMedhIvl g St 59 a1d IR Hfgd & b a1 39 aaferesta 3uaer 3iik

This theory emphasizes motives and the self-perceived needs of audience members. Blumler and Katz
argued that different people could use the same communication message for different purposes. The
same media content may gratify different needs for different individuals.

ug Rigia gefel & Tl & Ieeal 3R sncr-aRa smasgwansil ur SR 3ar 8| SHeR 3R bBear 7 T &

foh 3Tc19T- 31191 NPT 31e19T-37e9T 34l & e ues & TR daer &1 ITART HR Tdhd B |

s gl #ifgar It sreer-3reT Sl it 3e1e1- 316191 TaTHAT3l &I Adfe I HAhdl B |
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Users and Gratifications Theory

5 assumptions of the theory

Users and Gratifications Theory

3qANTeRdl 3R Hqfe fagia

There are several needs and gratification for people.
They are categorized into five needs.

The audience is conceived . gYiol &I Afhg & §9 H
as active. - uRefead fmar srar 21
In the mass communication SHEYR ufssar #, dqfee 3R h
process, much initiative in Sifar feey & o= &
linking gratification and ;
media choice lies with the BAbEH! T8I ¥4 H Geid
audience member. ST & Ty gidt g1 D
The media compete with other Hifear "gfte & 3= Gl |
sources of satisfaction. & a1y yfawgyf sd 2| |
s
Many of the goals of mass media ST HifEar 39T & Fe deT |
use can be derived from data WY Ffeird €9 Y] gRT ‘
supplied by individual audience yerq fdhu o 2er 9 g fhu
members themselves. ST 9hd 21 )
Value judgments about the cultural SHHYR & ipfdd Agcd & aR) | \
significance of mass communication qeis Pt FAeifaa & 21 91y,
should be suspended while audience Saf® ol &t afufa=rg &1 396
Eiin:::::s are explored on their % oreit o7 @it o 7T | |
—— e St SRR O S MO i i —

AN bl g AR MY Hqfeedr gidl 8|
g8 UId Aagdbarsii § affea fbar 7 g1
1. Cognitive needs GIHTcHS ATATHATT }
2. Affective needs HTATHS ATILIHAT }
3. Personal Integrative AfHITd Thligpd ATALIHATY
needs (self esteem) (THTHTA)

4. Social Integrative needs

5. Tension free needs
(escapism)

» JRF Media Academy by Rohit
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1966: Mass Entertainment

1966: ST ARSI

1974: The Uses of Mass Communications:
Current Perspectives on Gratifications Research

e Harold A. Mendelsohn argues that mass
media primarily serves as a source of
entertainment and escapism, helping people
cope with daily stress rather than acting as a
tool for manipulation or strong persuasion.

gxIcs Q. HSerdlgA ol o g fob oI Hifsdal &0 ¥9
A FARSH 3R geTaF &1 Jid g, S Al 6 2R
a-ra & fAges # Aeg & g, 7 5 v a1 Ay
UG S F IR S FTH S FIar g |

¢ He challenges theories that emphasize powerful
media effects, suggesting instead that media
functions as a harmless outlet for relaxation,
social connection, and cultural engagement.

a 37 fArgial = gAKdt aa § s et Hifgar
guTEl U SR 34 8, 3R g9 g g 34 ¢
HifEar strm, amfors S R Fivgfas ggyfian
& fore v giffRfga areom & w9 & &rf s=ar g1

>

e His work supports the idea that audiences are
active participants who use media to fulfill
psychological and emotional needs.

I H1d 39 far &1 aud= s § & gefe
wfra ufemmrft g § st HifZar &1 g sa=h
RIS R WEATHS AGHarsil & gu
F4 F Rosa

1974: 59 H9R & STANT: Hf® SITHUTT W TeH fehIor

¢ This work expands on the Uses and
Gratifications Theory, emphasizing that
audiences are active consumers of media,
selecting content based on personal needs
and motivations.
gg H1A IuAnTERAl R Sgie Rgia & TR
&A1 ¢, 9g 959 F9 ¥ 59 919 W) AR a1 ¢ & gfw
wftha soilhr g1 €, St =afomar smaeasarail
3R Broma & ATeN 9R Orft ST Eaa SRa g |

e Blumler and Katz explore how media fulfills
various functions, such as information-seeking,
entertainment, social interaction, and escapism.
Rather than being passively influenced by media,
individuals use it to satisfy psychological and
social needs, shaping their own media
experiences.

AR AR et g8 a1 S & o6 HifEar geen-urfa,
! S g war g1 Hifar | Afesa w9 @ mnfea g=
& g, =iSs 39 A AR e
srasgEarsil # g F3 & forg gaeT Iuam F3d &,
3R 3 Hifzar sryEl = = R 24 E)

* This perspective shifted communication research
away from media effects models that viewed
audiences as passive recipients.

g9 gfewiur A dur oy & #if2an wyrE Aig« |
¥ faran, it geferl =t fAfera wrasaf & w0 & 3@ 9
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of

Mass Communications

Current Perspectives
on Gratifications Research
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From Reverence to
Rape: The Treatment of
Women in the Movies

Haskell critically examines the
portrayal of women in
Hollywood films, tracing how
female characters evolved from
strong, independent figures to
passive, stereotyped roles.

Wi 3a% T YU

g dlede 3% di8+ 59

g it

&5ha giviiges fieedl & Afgarail
& o1 &t AT S ddl
&, 98 U1 oa g¢ & aften um
&Y Holqd, Tda Afdded ¥

fAfssra, wfeardt Rt &
fasfaa gul

TV: The Most Popular
Art

Horace Newcomb explores
television as a legitimate art
form, analyzing its
storytelling, cultural impact,
and influence on society.

&Hdl: g AIRE UIgeR 311
BT g coflfdo &l Uh
dY Hell U & 9 d @4 ¢,
it gt FHETT He Dl A,

Hivepfde THTE 3R FATS W)
§9F T F1 fawiaer &d g

A

X

Visual Pleasures and
Film Narratives

Laura Mulvey introduces the
concept of the male gaze,
arguing that classical Hollywood
films are structured around a
male-centered perspective,
objectifying women for male
pleasure.

fassre word ds

feenr Nieaw

AR Jord "Hel ST S YR
aRfaa &t €, a8 a ad gu fF
FAfAEd gleligs fihed qeu-Hfd
gl & g€-Md w_fPa gt g,
St gEEl & 3 & forg Afgeradt
& 9% & FU H UK Bl &

z
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Resistance Through
Rituals

A seminal collection that
explores the symbolic and
stylistic practices of youth
subcultures, analyzing how they
resist dominant societal norms.

Joea o Rysew
Ueh Hgcdqul HUE S el
SUETHiaal I gdibrcas R
Aefirra wemaif ht g=areT Har g,
gg faweigor #vd gQ % 3 wyere
grifore AFEs! & fhg uaR
gfdeR Fdl &

P/




1974: From Reverence to Rape: Visual Pleasure and Narrative Cinema

The Treatment of Women in the Movies
1974: iR Y3 T Y0: g fedic ik g & g Jdiet ﬁqmwm%m

* Evolution of Female Roles -

- Afgen yfawrail o1 faem - et « Laura Mulvey's seminal essay
! Hollywood films transitioned from portraying strong, PR I "Visual Pleasure and
i independent women to more passive and stereotyped ___//

Narrative Cinema," La ura M u lvey

. L:Paracters. K | e K FROM published in 1975, is a

glcilgs |ﬂi$ﬁ|3ﬂ?ﬂw. Eq“{:,f’g?m w?ﬂiﬂjn g | cornerstone of feminist =
P ifer ffesa ot wftag REV-ERENCE film theory.

¢ Impact of Patriarchy — faqs=r &1 awma - ' AT T T Ageaqol fay

"Visual Pleasure and
Narrative Cinema," St 1975
# weprfed g1, ARtard! fhew

, Cinema reflects and reinforces societal gender norms, ; RAPE
often catering to male-dominated perspectives.

- R amfSies cifiies Aeet @t gerfar & afk wotga v g,

| Y SRR THY-UMT 2fetoT Y wrefiesar 2t &1 The fagia 6t amemfaer 21

* The Madonna-Whore Complex — ASH1-3991 Sivciad - e e |l —
‘ Women in films are frEquentl‘r reduced to extremes, Treatment :

i either as virtuous and pure or overly sexualized figures. f * In this work, Mulvey uses

| Rt F nftenall @Y areaw o Tow el ¥ O e B 0 women psychoanalysis to explore
D ST & arar A areid e aik amast axdt § ar afrfora o how mainstream Hollywood
| s ufg & w9 51 m the cinema reflects and

perpetuates patriarchal
structures, particularly
through its portrayal of

! Influence of Feminism - ARIETE &1 W - MOVieS

: Haskell's analysis is deeply tied to the feminist movement,
i calling for stronger, more complex female representation in

| media. women.

| et ot faredteoT At} e & e & ST 8, it sfifEan 9 & &, erd FAfaeerar o

L afgenadl & iR worgy o Sifea fRsror &t awrera v 21 GG FS I8 faeeor vt § T =
' Hollywood's Shifting Trends - gTcilgs & agerd F8M - ﬁ?ﬁ W@Eﬁfﬂi ig?ﬂl I “E-?ﬁ?ﬂ S ——

: The book traces how different historical periods and social 2 3 o 4 Fw TEaT 2,

changes influenced the way women were depicted on screen. fadry 57 & nfzenal & o &

| ug yeas fafa= UfagefEes saftat ik amrfee aftad=il aeIs Al

L o w afenait & e ot 2 wanfaa e, =@ garfdt 21
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1978 : Television and Human Behaviour

1978 : eeAifdsi 3R AFd AdER

* Influence on Attitudes and Beliefs — Television plays a major role in
shaping public perceptions, attitudes, and social norms over time.

99 3R fTsmat av gurg - aasa 999 & Oy Ordasiass enRomai,
A IR ArEfSies AEsST &t 3ThR 31 A "ecagel Y& AT 81

e Effects of TV Violence - Studies show that repeated exposure to
violent content may lead to desensitization, fear, or aggressive
behavior in viewers.

Television

<t T & uvra - sregg=T @ g4ar godr & & o ot & ar-ar | d
Hah H 3 O g2l A SagaaladT, 9T 9T HTeh1H$ Adek 8 9ohdl g1 an

* Impact on Learning and Cognition — TV serves as an educational | H u m a n
tool, but its effectiveness depends on content quality and audience
engagement.

HE 3R Ss=TeHS &HdT UR UHTE — St g difares Iuewor & w9 H e BehaVior

T 8, Afba sah uuraziierar areft F qoasn ik g2t Fit urfiear av Ak ==t 8

¢ Children and Television - Young viewers are particuraly
impressionable, with TV influencing their behavior, values, and
emotional development.

o= 3R TAfas - SR =z A9y Fu @ gurasfia 819 €,
efifas 398 =gaeR, geai 3R wraaTaas A & gurfaa wzar g1 o )

George Comstock, Steven Chaffee,
¢ Long-Term vs. Short-Term Effects — While some effects of TV are

immediate, others shape behavior and cultural attitudes gradually Natan Katzman, Maxwell McCombs,
over time. and Donald Roberts

drderfores a9 sreasTioies gura - 2efifas=a & o uvTT archrfaries 81 8, - /
STdfeh 30 §HYA & 1Y AdaR IR Hitpidae SATAI Bl dR-¢R 3mhrR <a 2|
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Gender
Advertisement

Erving Goffman analyzes how
advertisements reinforce gender
roles through subtle visual cues,
body language, and positioning.

. - T A - S S S S S S S I A S S S A

i T ag RAeawor &a &

f& fasmas g&1 gea dahdl, aiRs
yreT 3R Rufa AuiRor & Aeas @
oftes At & FH FAsredr ad 2

\. y
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One world many

voices

Sean McBride's work examines
global media inequality,
emphasizing how Western
countries dominate information
flow, marginalizing voices from
developing nations.

O S S S . NS S O S AN . S S S S-S S S S S S S SO . S - . S

O HAemmrss &1 19 dfsges Mg
HEHAAT &Y A" Har g, G =
g W) SR fear mar § & afsesd S
AT UaTg T HE Ty @A g 3R
fasrasfter g2t & 3mar=t = grfee
9T STed 2l

~

J

-

Simulacra and

Simulation

examine the relationships
between reality, symbols, and
society, in particular the
significations and symbolism of
culture and media involved in
constructing an understanding
of shared existence.

. S S
-

o N

fRAemshT U3 e

aredfdear, wdte! 3R g8 & =
oyl & g Hd &, R Fa A
wepfa 3tk Hifzar & s sk uedfiet
O, S | AT &t aHm & [AAior

# enfae 8 &1
P

i

a®

-"_

_—

Jir
®®

o ®
>

~

~
~

|

Imagined
Communities

An imagined community is a
concept developed by Benedict
Anderson in his 1983 book
Imagined Communities to
analyze nationalism.

gAfas sRfAd=

sfcdd §HG Teb aurvn g o
sfAfeee deva= = 3ot 1983 &t

geds gifors sgRds # axarg

& faectaor & fou fasfaa fean
J

-




1980: One world many voices )

1980: Ta AT, 3 ATaTSl Many Voices,
Sean McBride critiques the global media imbalance, where One World

Western nations dominate information flow,
I Adwargs dfas HifSar srdages 6 smeia-r #d &, Towards a New,
WW@TWWWWW%, More Just,

| s = | = and More Efficient

World Information and
Communication Order

marginalizing developing countries.

faeprarefier 291 &1 gIRIT R sea £

He advocates for a fairer communication system,

98 Ush 3 =TI HIR U0 ! bl IhTeid Hd o,

promotlng medla dwermty, cultural representatmn
and equitable access.

Hifar fafaerar, divpfas afafAfes
IR I Tg B Ferar A F

His work influenced dlscussmns on the New World Informatlon
and Communication Order (NWICO), calling for reforms The MacBrid
to amplify voices from underrepresented regions. € Macbride

3% B A A3 faer gu=r i H9R =T (NWICO) R Tr=isit o yaifad s, Commission
gIfe1y TR fRIa &A1 Y 3frarsil ol Jereh 9411 o fIg URT HY 77T H |
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Gender One world many Simulacra and
Advertisment voices Simulation

Imagined
Communities

Erving Goffman analyzes how Sean McBride’s work examines examine the relationships An imagined community is @
advertisements reinforce global media inequality, between reality, symbols, and concept developed by Benedict
gender roles through subtle emphasizing how Western society, in particular the Anderson in his 1983 book
visual cues, body language, countries dominate information significations and symbolism of Imagined Communities to
and positioning. flow, marginalizing voices from culture and media involved in analyze nationalism.
developing nations. constructing an understanding
) of shared existence.
R i "Ias'”"ﬁﬁ:{;’? W1 Aparss &1 s AR Az o % AffRee vswa= 3 3ot 1983
g%a Hadbal, A& wreT JTHTET &) USATA Hea 8, o g GHIX AT Al I &) gEIs sRfors Hgfadter §
Rufaeszor & Aty @ &t aftersft o1 e SATE W e fFmior # dwpfa sk #ifsar @ 92 afera enger @ sraeom
sl & graftor e & 3k Rraefier 2ot 2 el R yellnt, fadts a4 Rssfira 21, red argare &1
faeetyor &#=a 8 JTaTsit @Y BRI W) s F amﬁmmﬂaﬁaﬂ?mﬂ; fareetwor fosa ST g1
der dau @Y St A g1

BENEDICT ANDERSON

IMAGINED

SIMULACRA | bl gl -

SIM SPA?" ON 5Pnﬁhggfirn¢lr;?uusm

L el

JEAN 1
BAUDRILLARD ,
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simulacra and simulation
by jean baudrillard (1981)

fergerent iR Rt - Sfi= afficar (1981)

® Baudrillard explores how reality has been
replaced by simulations—representations that
no longer reflect a distinct reality but instead
form a "hyperreality.”

gR1 ufazefua &R f&ar mar g—odt ufafAfas st e
fopeft fafere arafasar o) ufafdfaa 78 &4,
afee ST T9IT "Ereuafad” ﬁﬁﬂfﬁﬂﬂﬁ%l

® The idea of simulacra: Copies of things
that no longer have an original.
Rgerest &1 faam: it &t ufaa
ST 319 B8 ga (YT €9) 8! ardrl

@ Hyperreality: The merging of the real
and the fictional, especially in media and
consumer culture.
grsRiafedl: arafas ik wreafA® &1 Ay,
fadry w9 Hifsar sk suviaar Gwpfa d

R S—

SIGAR Ig S Bd g b Hd dRdlddhdl & e

Risk Society: Towards a New Modernity
by Ulrich Beck (1986).

R Ataredt: gady o1 g ArsfHd

- IdE 94 (1986)|

Simulacra and Simulation
by Jean Baudrillard (1981).

frgerest 3R Rgae=
~ S Sifgar (1981)1

The Liquid Modernity
by Zygmunt Bauman (2000).

< fafaas arsfAd
mm(zooo)l

— S S - - -

The Rise of the Network Society
by Manuel Castells (1996).

g SV 3T & Acde HIHTSel
—ﬁﬁaﬁm(wgﬁ)l

Making Sense of Al: Our Algorlthmlc Wnrld
by Anthony Elliott (2021).

AfHT AT 3ATH Al: 3G THNRANS dcs

4

- Uyl gferae (2021) 1
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Timeline of Key Works / U@ Ffdal &l aaar

Orientalism
NRdeferen

Author: Edward Said

Said's groundbreaking work
examines how Western
scholarship and media have
historically portrayed Eastern
societies in a stereotyped and
patronizing manner, thereby
justifying imperial and
colonial policies.

i &1 g Cfdgias &4 7

Sita & & & ofsnft fagmn

3R difean A Wfaerfas wa

| gl wHTSl B Foldg HR
a1 | e fear

( *)I*im alis ] )
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Imagined
Communities

Author: Benedict Anderson

About: Anderson introduces the
idea that nations are “imagined”
constructs, created and
maintained through shared
language, culture, and media,
rather than by objective,
enduring characteristics.

UevE UE faaR uqa axd & &
g “Hfeaa” Fafor g &, st

HTEAT WTH1, Hpfa 3R Hifzar &
"TeqH | €910 3R =0 = a §
7 & axgfs, v fRgraarat
& YR T

BENEDICT ANDERSON

IMAGINED
COMMUNITIES

RETLEETIONS 08 THE Basis amp

Amusing Ourselves
to Death

! u[ " T
g3y
Author: Neil Postman

Postman critiques the
dominance of television in
shaping public discourse,
arguing that the medium’s
emphasis on entertainment
undermines serious public
communication and

civic engagement.

gieds ¢efifasa & adwa
TATGHT B § Sl o |dTg
P! ATHR AT &, g % ad §Y

Risk Society: Towards a
New Modernity

R ﬁlﬂl%él: §H§¥I A
g ArsfAét
Author: Ulrich Beck

Beck's influential work discusses
how modern societies are
increasingly preoccupied

with managing and mitigating
risks—from technological
hazards to environmental crises
—transforming social structures
and priorities.

A5 P YU H1d g8 ==t
Heal g b anyfRs wwrer asit
& wifRamt & wadua 3R fFaror—
AR @ad | At gairofig
dpel db—H a& g, ot
Ao dvaaTeit 3R wrenfawarai
H A @ 8

‘ Ulrich Beck




Orientalism

w ¥
e Edward Said introduced the theory

7 ® ®
4 Orientalism
_f_ of Orientalism in his seminal book

J Author: Edward Said Orientalism (1978). Y TR <l

Said’s groundbreaking work examines how Orientalism (1978) & aiRuzfrew Py 1| ORIENTAI.ISM ..

Western scholarship and media have historically ¥ Rigia H yeama ‘
portrayed Eastern societies in a stereotyped and SEEL I e U i e " I .. N Coﬁ (E:SE-IIEFTSN <
patronizing manner, thereby justifying e He argued that the West constructed  \Y.d#4 OF THE Al
imperial and colonial policies. a stereotypical, often biased 24V ORIENT
representation of the East to assert 1P
ST FT a8 HEAYYl HY siraar § o afdasd fagar s @ifean cultural and political dominance. AN EDWARD W. SAID
7 YfereTRves 9§ gl TS A Sfgare R dearweS 1Y o e R ufdew X wivphis | S
adis | o Fata foear 8, Rras arsgeaTd i sufaerard 3R Terifas wae warfua & & forg
RUEEUE IS SICE A LR L P 7 @1 7 wigard) 3R s garar

(Jrientalism

The book Orientalism (1978)
became a foundational text of
post-colonial cultural studies.

g&is® Orientalism (1978) S=R-3ituf-afsrs

Hivpiaes LTI hl Teh FAHA
uTed Wt & 7
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Since the publication of Edward Said's Orientalism in 1978 ¥ ugas Uic 3 IRueforeT & e &

1978, much academic discourse has begun to use the gi¢ 9, 3hIeiHe f[aALl # 'NRUuciaor’ reg &1
term 'Orientalism' to refer to a general patronizing - 399nT gy gdl, Ufemg iR IR 3rthiahl gHTS
Western attitude towards Middle Eastern, Asian, and | & Ufd Us @ d@i@a (deg=rsfsin) uisaHl
North African societies. . gieenlul Bl defdd 3 & o fear s

gsc & [A99UT H, 'UfSgH’ 39 AT & [RR
3R fawfaa & 9 # U&Jd Hdl 8—39 TR

In Said's analysis, 'the West' essentializes these
societies as static and undeveloped—thereby

fabricating a view of Oriental culture that can be U Ut gfter &1 fA|ior &war & oad siifdes
studied, depicted, and reproduced in the service of G&pid o1 3reag, fRIFr 3R gaedaed gmrsaanat
imperial power. fee & Qa1 A fohar s 9|

Tgg & UR, 9 fAmtor A fafga a8 foawr & f&
ufeet guT faefaa, adhda, aien i 9% g
g 'afegHl FHegdr Hi gl dpiadl R @l @l
U 91 AThueh 3R gt gegar & fag @ &
9 H 3@ &I FJAfd <1 g

Implicit in this fabrication, writes Said, is the idea that
Western society is developed, rational, flexible, and
superior. This allows '"Western imagination' to see
'‘Eastern’ cultures and people as both alluring and a
threat to Western civilization

» JRF Media Academy by Rohit



1980

" The Third Wave :
< Us dq

e Author: Alvin Toffler — — E—______
A@®: iR erheR -

® The Third Wave is a 1980 book by Alvin Toffler. It is the sequel | AIVI“TO"I
to Future Shock (1970), and the second in what was originally er
likely meant to be a trilogy that was continued with Author of Flltlll’e ShOCk

Powershift: Knowledge,

g ¥ A9 U+ STher h 1980 Y &I &1 I8 TR 2ATsh (1970) &1
I &, IR e ¥U | U 7 H gt F oft, /9 amt grafree:
dictol & 91y AR &1 T4r]

e o e e e e E e e e e s e m E T Em T mEm EEE R ER TR SR EEEE R MmO S S Emm Em M T OEES S S ES R MR M W SR R S mR e Emm mmm e e

® The Third Wave is the post-industrial society.
Toffler says that since the late 1950s most countries have been
transitioning from a Second Wave society into a Third Wave society.
He coined many words to describe it and mentions names
invented by others, such as the Information Age.

2 u2 a9 U IO-3iEnie 99T gl eTheR T Fear & fF 1950 F 2rF &
Iaud § Afwrer 391 A4S 99 A 9 UE 99 GHIST ol R THH0T & 6 2
I 3 aftfa &= & g ¢ e 1R R ERY gRT 712 71T AT @ I
fopa, s & g==T gmi

e Toffler's book describes the transition in developed countries
from Industrial Age society, which he calls the "Second Wave",
to Information Age "Third Wave" society.
cTher ol g fasfaa ot # silznfies gm aur, o 9 "dos aa”,
Q@ GI41 g1 "US 99" 9HIS # GhHHOT H1 afof St 21
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Media Literature Part 4

1983

Hifear aifesa v 4

1985

1986

Imagined
Communities

.=. Benedict Anderson

About: Anderson introduces the idea
that nations are “imagined” constructs,
created and maintained through
shared language, culture, and media,
rather than by objective, enduring
characteristics.

BENEDICT ANDERSON

2 Ffae gere IMAGINED
e et o R aa i VOMMUNITIES

REFLECTIINS 0N THE ORIGIN AND

g, “wfeaa” fFAxfor §, St s v, SPREAD OF NATINALSH

to Death

Amusing Ourselves

,:. Author: Neil Postman

Postman critiques the dominance of
television in shaping public discourse,
arguing that the medium’s emphasis
on entertainment undermines serious
public communication and civic
engagement.

a dE®: fe el

UReHA Sefifasi & WY &I AT
& &, T8 b od g fob FANoH W
HIEGH T AR THR AT §9R 3R
At it & HHSIR S 2l

a4 1 THTGLTCA! BT gg =i Heal @ &

L G A A EEei gl a6
gdfera 3R &9 &3 | increasingly

New Modernity

Risk Society: Towards a

.=, Author: Ulrich Beck

Beck's influential work discusses how
modern societies are increasingly
preoccupied with managing and
mitigating risks—from technological
hazards to environmental crises
—transforming social structures.

a NEF: IARE aF

ayfAes THTSr SRt —tenfiehTa

I &, ot gmifere dwa-ne & gRadq
GIEHE]

Ulrich Beck
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é 1985: Amusing Ourselves to Death
AMUSING OURSELVES

70 DEATH

1985: g Bl ARSI | Wi J bl 3R

e Neil Postman argues that television and entertainment-driven
media have degraded public discourse, turning news, politics, and
education into superficial spectacles. He warns that society is
becoming more focused on amusement than critical thinking,
where serious issues are oversimplified for mass consumption.
Drawing from Aldous Huxley’s Brave New World, he suggests that
the real danger is not censorship but a culture distracted by
trivial entertainment, leading to passivity and disengagement
from meaningful dialogue. His critique remains relevant in the
digital age, where social media and visual culture continue to
prioritize entertainment over substance.

o i1 Ulede &1 a& g & elifas= iR aaRs=-yu= #ifgar 3 aesiAe
9l &I HHESIT B AT g, FHMER, To-HITd HR frem &1 aadt qamen & s
fEar 81 3 g 33 & B gue FEeHE ) e Ffa & wr € aw
ATAGATHS HIF &, STgl ITHR Jgl ol 519 ITANT & fag sAfasrelisa &
fear SiTar 81 sifcsw gaaal Y sig = 9 | ION o gY, F g9 3 & fF
areafas @au R g § afcr g5 w-Res & Sosh g8 9wfa g, o
fAfSsraar 3ilv arede dag ¥ gt Yer FXdr &1 376 I8 eraHr e off RfSea
T # gt g, STel wiere HfAr o gra weepla gard § sfere AARSE @ New Introduction by Andrew Postman

a%silg adt g1

4 A &Y 4
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~ John Fiske >~

1987

John Fiske analyzes television as
a cultural text, arguing that
audiences actively interpret and
create meaning based on their
social and cultural backgrounds.

Sirel ftheeh eiifasr= &1 faawor o
gpfdsaeFTaAFA g, ahad ge fd
gef® st arfSe ok wivgplas gsafa
& YR R 9fhg vu | e & =ar=ET HA
¢ 3k & fafsta =va &1

John Fiske explores how
everyday people engage with
popular culture, arguing that
audiences are active
interpreters who assign their
own meanings to media texts.

Sitel fohesh ag @iord @ 6 3 &l sy
AEpid & A1 $4 JId 8, Ig a9 ad gq &
ofs afha aarearer g € Wt Hifzar usl
&) 3rg=t 3ref wers Fea &

LAFAA PR MRS PO AR TUPAA TP A TP AP WY BT

Reading
the Popular

1989 1989
€ by
; A b @ 2
The |r_|f!uent|al Reading the Popular e Understanding
Television Culture (1989) 2 ‘ k] Popular Culture
(1987) (1989)
______________________________________ ~ o M Wosr D T} Bl it A

Here John Fiske examines how
popular culture reflects and
challenges social power
structures, emphasizing that
audiences actively interpret and
reshape media messages.

Tgl it fheds 39 ara f sig & & &
AR HEpla AT s |Xa=ITadi
#t F ufafefea sk e et &, s w
SR d g¢ & 2eofe afeha $u @ =aremr s
g ok Aifzar w3 & s vu 23 &)




1989: Reading the Popular

1989: AhUIAT T UTS

1989: Understanding Popular Culture
1989: Ikt HIpfd I THHA

e Active Audience Engagement — People actively
interpret and assign their own meanings to media,
rather than passively consuming it.

afssa gefs gewfiar — & fifEar =1 aféa w99 aref Feea € ik
3T Gg & Haed a9 A 8, IoT 393 16 3 39 fAfera v9 @ agor =¥

Popular Culture as Resistance — Everyday culture
is a space where individuals challenge and reshape
dominant ideologies.

dAlwtg Hepld uftiy & w9 & - Jonri Hf Hpld T e 8
STgl @i v farariei & g 3 § 3 37 791 $9 3 £

Multiple Interpretations — Media texts can have
different meanings depending on the social, cultural,
and personal context of the audience.

aga= A= - HifEar aie & oref gy & ammnfors, wivpfas
3 =fShra e & HFAR AIT-3HH T B Thd & |

A

L

e Popular Culture is a Site of Struggle - It reflects tensions
between dominant power structures and everyday
resistance by audiences.

IR Hitpfad T &1 Td & — I8 e 991 Sl iR gefe!
& Vot & ufaRrer & dta a=ra & i 2

* Audiences Create Meaning — People actively interpret,

reshape, and personalize media content based on
their own experiences.

e aref wred & — @hT gAY Iyl & suR W HifEar arnft i
afeha == F3d 8, 3™ 791 9 2d £ 30 SAafSsnd a=ra 2 |

e Cultural Products Serve Different Groups — The same
media can be understood and used differently by
various social and cultural groups.

Hitpiaes ITE AeT-31e0T I & Jar I & - U o difzar =t
fardi=r arfSres 3R Sicpfas gg 3renT-3renT ads S gusa 3R I9anT &a &

1988: Manufacturing Consent: The Political Economy of the Mass Media
1988: \wagHfa 1 A= SH9AR AregHl &l ISTHITdP riagarar

The five filters are:
(1) ownership; (2) advertising; (3) official sources;
(4) flak; and (5) marginalizing dissent.
gia uHE fieeer :

(1) @fa; (2) fasma=; (3) snfasiiRes 9e;
(4) wh; 3R (5) ragafa =1 g1ffe uv adhe

MANUFACTURING |

CONSENT

The Political Economy
of the Mass Media

Edward S. Herman

& NOAM CHOMSKY
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The Political Economy
, of the Mass Media

N A=t sdke: § Wffeed

SRIFH 3MTH g ATy Hif2ar

e book by Edward S. Herman
and Noam Chomsky.
e |t argues that the mass

communication media of

the U.S. "are effective and
powerful ideological
Institutions that carry out a

system-su portwe
propaganda function

e Ui Ysds QH. gIHA
3R 9 IE<hl gIT|

e g dch adl g foh 3R 519
TR HifSar “gurefl 3R rfaaerredt
a=TiRep IR & S unTTei-gaefah
TR h1d hl TS 29 21

Manufacturing Consent:

L >

¥

Media Control: the a
Spectacular Achievement
| of Propaganda

e a book by Noam Chomsky
that was written after the
Gulf War. It explores how
the media is used to control
the public through
propaganda.

ot A A o foiw & fora

SITaT &1 J

Noam Chomsky / 14 atxht J

MANUFACTURING

CONSENT

The Political Economy
of the Mass Media

e

Edward S. Herman
and Noam Chomsky

NOAM CHOMSKY |
MEDIA CONTROL

The Spectacular Achievement
of Propaganda
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Choose the correct option from the following:

fA=fafaa | @ w8t fasea gfag:
List 1 (Theory) List 2 (Pre-pounder/ Theorists)

i o (i), (iv), (i), (iii)

0 (i), (i), (iii), (iv)

|
|

(a) Dependency (i) Carl Hovland ‘ -
|

(b) Inoculation (ii) Ball Rokeach and Defleur

(c) F?ersuasicn and (iii) Lawrence Kincaid I G (iv), (iii), (ii), (1)
attitude change i

(d) Convergence and V) McGui 4P ; 0 I OR( e
| V),
McGuire and divergence (ilieBlirsandibapagpomic : (iii), (i), (iv), (i)

Who is the author of the book "Public Opinion"?
g&dh "Public Opinion" & A& I 8 ?

g,ylﬁ'-'c io John D. Barrow
l ==
L : 9 John Stuart Mill

l [9 Walter Lippmann

o Stephen Colbert
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a1

the concept

"Gemeinschaft." <!

Identify the sociologist associated with

of "Gemeinschaft."

— _. = S —

HIYRUT

TSRS i 9gar Hifsio|

l &

@ Ferdinand Tonnies

e Emile Durkheim

o Max Weber

o Brian Williams

L e

.

Match List — | (Theorist) with
List - Il (Theory).

Tl - | (RgiaeR) o1 fAdE
gt - 1l (fAgid) & |1y Hifsma)

List — | (Theorist)
a. Daniel Lerner

b. Ferdinand Toennies

c. Mahatma Gandhi

List - Il (Theory)
1. Primary vs. Secondary social attachment
2. Urban vs. Rural society
3. Gemeinschaft vs. Gesellschaft

4. Traditional vs. Modern society

.

» JRF Media Academy by Rohit

d. C.H. Cooley

@
3
1
4
4

(b) () (d)
1 2 4
2 I 4
2 U 3
3 2 1

=



Arrange the following in ascending order Match the following media concepts
of their first publication year : to the respective authors.

MEDIA CONCEPTS AUTHORS

o ‘The Bias of Communication' by Harold Innis

e '‘Public Opinion' by Walter Lippmann

o Audience analysis o Stuart Hall
e ‘Effects of Mass Communication' by Joseph Klapper
o Frames of reference o John B Thomson
0 '‘Experiments in Mass Communication’ by
Carl Hovland and others o Self-formulation @ Elihu Katz

'Personal Influence' by Paul Lazarsfeld
and Elihu Katz

@) Resistance throughrituals = () Denis McQuail

Choose the correct answer from the options given below : ——

Choose the correct options from those given below : ———

© ®.D)(A),E),«© &3 Codes: (a) (b) (c) (d)
© (A, (D), (B),(C), E) O 11w
€© (). (B),(C), (A), (E) © wvumui Q
O (). (D), (B), (C), (A) © miviu
O wviunm
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Who is the author of the book
‘Visual Pleasure and Narrative Cinema’ 1975?

q&i<h 'Visual Pleasure and Narrative Cinema' 1975
& @k hiF 8?2

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii
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Match the following media concepts
to the respective authors.

Aefaf@a dif2ar srayronsit & Gefda

d@shi & A« FifSu)

‘ e Audience analysis m=zansamassily o Stuart Hall

| 0 Frames of reference Geiomcsesis * 0 John B Thomson
!o Self-formulation e @ Elihu Katz

| 0 Resistance through rituals  ®--------------® ® Denis McQuail

O O

Choose the correct options from those given below:
= feg 7o faeseat | @ 9gt faesea gfAg:
Codes: (a) (b) (c) (d) <

A RN iG Vi
© v © winm \.//"V




Who wrote the book titled
‘Media Control: the Spectacular
Achievement of Propaganda?

Michel Foucault THE SPECTACULAR AcHIEY
OF PROPRCACHEVEENT

Jurgen Habermas
Noam Chomsky O O

Sagarika Ghose

Who co-authored Manufacturing Consent
with Noam Chomsky?

Edward Bernays

MANUFACTURING
CONSENT

THE POLITICAL ECONOMY
OF THE MASS MEDIA

Edward S. Herman 0

Harold Innis

Walter Lippmann
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60. Who is the originator of
the theory of orientalism ?

o Noam Chomsky

2 Edward Said

o Roman Jakobson

o Donald Shaw

Who is the author of the book [o B. Anderson
‘Imagined Communities’
Z% » published in 1983 ?

e L. Althusser
€ .. Baudrillard

o T. Adorno

N P/
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Match the books in List | with their authors in List Il.
gt | A & € g o1 G 1 A RE 7T dEe! @ A Hifse) +

LIST | (Book) / ?ﬁﬁl (J&ih) LIST Il (Author) / H\ﬂ:l' Il (T H) /\

m Alvin Toffler o The Ice Candy Man Ice

n Alvin Toffler - Third Wave

-.‘

‘_* €) coodEarth

B Bapsi Sidhwa - The Ice Candy Man Ice

B Bapsi Sidhwa

& Pearl S. Buck - Good Earth
(3 rearls. Buck o €) Third wave
B V.S. Naipaul (TV.) -
G V.S. Naipaul (TV.) o An Area Area of Darkness An Area Area of Darkness

N o

Choose the correct answer from the options given below.

o e e el 4 @ 7l 3w g
© w-an. ®-m. ©-u. () -av Qo
© - ®-an. (©-m. (d)-av) |
ke (A) - (. (B) - (). (C)- (V). (D)- ()
O w-am. B -av). (©-. (D) -
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