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pre-print and initial Printing and Expansion g Modern period of Digital Revolution
printing perlod Advertising

The first recorded instance of

written advertising dates back One of the earliest forms of advertising S

to around 3000 BC in Egypt. | was print ads, which go back to the ' | The 90s marked the rise of
Archaeologists have discovered 17th century. These ads were placed in Characterized by significant growth the internet, allowing targeted
papyrus scrolls that served as newspapers and magazines with the InEBhsumarismiangd mass'madia user identification and real-time
advertisements for the sale of intent to promote products or services i ad performance tracking using
slaves, land, and other goods. to a general audience. digital media.
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Evolution of Advertising
——« fasATgq &1 faerg o ——

Before 15th Advertising relied on oral communication and simple

> Il o century Pre-printing era . visual signs due to lack of printing technology. 7%\
= . gd-Hg0T BIel . HRUT ddIS & JHE A fAsaa HifEe §9R SR |raRe f%x
l 1541 |l 9 gl (e VAR e
. The printing press's invention enabled the spread s
o 15th century - 1840 ~ Early printing era of printed advertisements like flyers and brochures. w‘—“ﬁ‘ﬁ{,ﬁ%’”
154t @t - 1840 > URf® gEur B 501 3 3 fepT 3 veaR 3R sher SR g R =Y )
I & TER & 494 F7aT| ————
S—— 1B ), i Growth of mass media through newspapers and
/ ', o 1840 - 1900 = Expansion era magazines expanded advertising's reach.
| 1840 - 1900 &N,/ farwm T ¥ ok aferat 3 e @ STAEER AT &
" l — fawra A fAsoa & SRR F Aus T9E
i ! : _ Establishment of advertising agencies and
e o = 1900 - 1925 Consolidation era structured advertising strategies.
1840 - 1925 : dgsd 1 fasima= weifRal &t wengn ofk Gifde s orEhfaay
H & g g3
: tantifi Introduction of psychological and sociological research
'- o 1925 - 1945 EZTETEﬂ;En e to create targeted advertisigs campaigns.
1925 - 1945 P aiftr R sy @ 3 forg Tt ok
> I ai=es fawre Hre TSNS SFHUT 6 BT g
d Business and Advertising integrated into all aspe¢s of business and social
o B 1945 - Present social integration era life, propelled by digital advances.
Y 1945 - adaT9 TR 3R G feforest wmfa & dRa e fasTe sawm ik gmifos
UPIHIOT BT Stte= & @+t ggqan J usipa g T
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1990’s

Before the 15th century, there were three
major forms of advertising: trademarks
(such as symbols or marks attached to
products), town criers (individuals who
announced the news in public spaces),
and signboards (used for shop fronts
and public events). These methods were
essential due to the high illiteracy rates
among the general population

1541 W<l ¥ gget, fdsmo & o= wge w9 4
geaTh (S I=aTel W ot Weltes ar fAem), 2T
TR (3 =fad St Al TR U8 IHTER
Hifea &3 ), 3R \ETaE (FHE1 AR Frafre
Hrdwal & o) | A TS 3 ST & 3=
fArerar g% & FroT amaas )

pre-print and initial
printing period

O

Printing and Expansion

3000 BCE: Slave Reward
3000 émqﬁ ¥ W

One of the earliest discovered instances
of print advertising comes from Thebes in
Egypt, a papyrus fragment dated around
3000BC. The advertisement in question was
written on behalf of Hapu the weaver and
slave owner who was trying to find
one of his lost slaves.

----------------------------------------------------------------------------
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Modern period of
Advertising

Dholavira Bill Board

This "billboard” fuund n Dhcrl.avlra is

essentially a large signboard, made of wood,
which is believed to have displayed
inscriptions or symbols.

Dholavira, located in the Kutch district of
Gujarat, India, is one of the most prominent
archaeological sites in the Indus Valley

Civilization, dating back to around
4500 BCE to 1800 BCE.
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70 CE: Gladiator Advertisements |
Pompeii, Italy

Gladiator advertisements in Pompeii, ltaly,
provide a fascinating insight into the advertising
practices of ancient Rome. These advertisements
were essentially painted messages that
promoted upcoming gladiatorial games.
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First Printed Advertisement Early Printing Era (1440-1840)

960 - 1276 AD: Jinan Liu’s Fine Needle Shﬂp The Early Printing era, starting from the 15th century,
revolutionized advertising by introducing printed materials

like handbills, flyers, and later, newspapers. This period

Made using a copper plate stamp, the marked the transition from oral and manual advertising
i posters read, “Jinan Liu’s Fine Needle Shop: methods to printed forms, significantly broadening the
. We buy high-quality steel rods and make audience reach and creating new opportunities for
fine-quality needles, to be ready for use commercial promotion. The invention of the printing press by =
at home in no time." Johannes Gutenberg around 1440 was pivotal, enabling mass '
production of texts and advertisements, thereby laying the
The presence of a logo in the middle of groundwork for modern advertising practices. - =
the text—a rabbit holding a needle : — =
makes this advertisement important. HRFE Geot e, 1541 § H I e, g'*ﬁﬁ FATaR SR A 7
AT AR gfga annf w5 9% w5 Barem F wifa o gw@ s =
aia Y e HY Jex & 7 g7 dieet o forar o, 3 sitRrs 3 gttt s fRfa @ gfk wat # oRads # |
“formm forg it 3w g2 Y gHEE: g7 I o FrEerer foba, axfent 1 uge aard ofik samaTRes weIR & g sraer dar eSS
arelt et Y 8 @ded & ok I ot H gat T 1440 F AET= R ZRT g 3 B Wier Ageayof off, fRw : -
T &, a1 9 9% O 39a & forg gia daR gt 9. uref 31k RAsmo=t & a2 Gur o3 Icae @ ava &=, R anyfiles [ e S
e H S Uehe WU &1 AT 39 fasmo= =t fawhy s=mar 81 farstra= wenatt 6 g @t , =

Caxton Prints thenguage

m In 1476 - 1477 printer William Caxton e 1476 -1477 H qH faferag F3==

issued the first book advertisement in Sigratt wrar & TR QT s wrh fBm
the English language.
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This advertisement was for a book o ag Rsme= "ol s Aferrdt T gew
titled "Pyes of Salisbury,” which was % forg e, Eﬁ qﬁﬁﬂ &R I fig s ] . . . . . . »
a religious manual containing the aret enfeies Tt 1 dher o A0 340 D D

texts used by the clergy.

=
.]I E
| L‘":

]
I

) |
il
L]
»
=
-
®
®
w
5)

[ipil]

7 |

e




Evolution of Advertising: Printed Era
& fagIra= &1 fasrE: gigd g -

Early Printing Era (1440-1840)
URTH® 50T T (1440-1840)

3000 BCE: Slave Reward
3000 $9T gd: /9

Caxton Prints thenguage

B #F 3% v W & ik B 960-1276 AD: {6 :
RRee AL mmg R A2 Jinan Liu’s Fine e Eﬂfffffgg |
RRAlA REA R 2232 dle Sh =
a/gala #Fla-* & 35|68 NeedleShop @ Er—dl 3 wsegeabnily W | /A8 )=
alnilz TP 2TEQ. RO Chi
S48 g 147 FAELLE o
o g)i“ i i‘-?ﬁﬂ ? f EE 4 Made using a copper plate
i §'Ef3 ﬁ s 4. 8l 4 Bl stamp, the posters read, “Jinan The Early Printing era, starting frum the 15th century,
Saigl 5= L araiy B %| Liu's Fine Needle Shop: We revolutionized advertising by introducing printed
% EE ‘ Eﬂﬁ buy high.qualﬂ_}r steel rods and rna!terial.s like handbills, ﬂg.rer::,, _and later, newspapers. | One of the earliest discovered instances
Ral/ - ‘E make fine-quality needles, to This period marked the transition from oral and | . =i
;; kY g | be ready for use at home in manual advertising methods to printed forms, F’f Ermtt‘advemsmg ?}mes frfr: Ihjbes
2 riaTind 9 a|2F no time.” significantly broadening the audience reach and ol : 1 LU= ) 2 | ] P A T 2 LT 2 s L
5 |E, b ol A a8 ) i creating new opportunities for commercial - .In 14;6h 1{.4?? Ennier:flllla.m Caxtn.n around 3000 BCE. The advertisement in
i. T - : %; =7 6t e 6t e = promotion. The invention of the printing press by Issued t +e Irst book advertisement in question was written on behalf of Hapu
all ol éE . e P g g Johannes Gutenberg around 1440 was pivotal, the English language. the weaver and slave owner who was
H é . R EE L £ 4 enal::lu_‘;g mass production D:Ftexts and e I|his advertisement was for a book titled trying to find one of his lost slaves.
A A | & & ¥ i . I = - @
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fii"? 3$11 4 :gﬁgfaf e oreren &t 7 @ urfSres ggor o, it 1541 sraret A v gar, 3 gfae ;‘_Ia"";alc““ta'"'"gth‘gte"tf'”“d by fiie fasma & wad W= sTa IRl §
ﬁz_.:l wh §§§=%.5§§3 1f% ¥R 9 I & forg qea Wmm’ﬁ“ﬁﬁ'mﬁ;ﬁgﬁ“ﬁm’"mgfm S 22 } vs A & don | fierar 8, us guraws
Aailal na can SERSR]  Faw @ oma 3R geaffifa Rema RRRT § gfea wur 6 iR LY —— gael, et faf s 3000 ar g Hi
2il3al e an gawsle wzmwor @1 fafia e, Brem g2iet 6 aga =1 -~ TR 21 g fases g1g A g 3R g9
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Dholavira Bill Board 70 CE: Gladiator Advertisements
MU\JERA

AT foe | : Pompeii, Italy
This "billboard” found in Dholavira is essentiallya | YWY 3 urat mar 7§ “Rie " o aga 70 £=it: Teifeuex fasma=, OaE, geet

large signboard, made of wood, which is believed waw ol mliﬁ. Eﬁ;m R _; -
to have displayed inscriptions or symbols. ;ﬁ p” ﬁ;‘;ﬁh - W'FHI'; mr-“ !;Lm:fg

Dholavira, located in the Kutch district of Gujarat £ i
e = : = ik 4R s R, o ractices of ancient Rome. These advertisements
India, is one of the most prominent archaeclogical 4500 Fa1 g R 1800 £ A 7% w1 21 P

sites in the Indus Valley Civilization, dating back to were essentially painted messages that
around 4500 BCE to 1800 BCE. promoted upcoming gladiatorial games.

Gladiator advertisements in Pompeii, Italy,
provide a fascinating insight into the advertising

» JRF Media Academy by Rohit



Newspapers and Advertisements First Printed Advertisement

> SR T _
JHTAR-97 3R fAsma= ‘he Bofton News-1 etter.
| - 'hﬁmﬁgﬂfﬂﬂ T 960 - 1276 AD: Jinan Liu’s Fine Needle Shop
Newspaper advertisements have been part of ;M';fmﬂ o | Toxel by o .
huba:. ---m R China
our life since the emergence of the first ﬁ M“I‘: 2 % ; :

i ade using a copper plate stamp, the posters read,
newspaper in the 16th and 17th century. ‘E"‘:‘ “Jinan Liu's Fine Needle Shop: We buy high-quality steel
NEWSPHPEI’S carried advertisements to cover w rods and make fine-quality needles, to be ready for use

bR T nd at home in no time.”

the cost of publishing and distribution.

The newspaper advertisement is
believed to have appeared in 1704 in

did & e & qe¥ A &4 9 ueexl W foran o,
“For=T= forg &t ST |8 &t g §H = Juradl

IHER-97 fasu= g9R Sitaq &1 g @ the Boston News-Letter promoting aret e ) o @ ¥ oy e o 2 gat
g 3§ Eﬁ Eff an estate for sale. 2 A i
, T8l HTER-UF & 16dT 3fix 174 w<t T §, a1fF F oX R Igah & g qia YR @
ﬂ a; qre| 5 ks B gﬂﬁ;’ﬂ-’l g The presence of a logo in the middle of the text
Boston News-Lett - 7y
faawor & AT H FR FA S |::-'1':: ﬁus ;:;E E:wﬁs 1;; ; fire Eﬁﬂﬁ ) a rabbit holding a needle makes this advertisement important.

fasu= ussrfra wed &

wel § gg Uehs @YUM &1 @il 39 fasma= @i s a=man 21

T 1840 - 1900 6 1835 — First Billboards

RN JGUT It (1440-1840) Period of Expansion 1835 — Ugdl a’rFeh {ﬁaa’lé}

Due to extensive industrialization,
advertising in the US and Europe surged.

The Early Printing era, starting from the 15th century,
revolutionized advertising by introducing printed
materials like handbills, flyers, and later, newspapers.
This period marked the transition from oral and
manual advertising methods to printed forms,

The first billboards were
. created in 1835 by Jared
Bell in New York City to

significantly broadening the audience reach and e a0 e T 4 T 3E e 3 -
creating new opportunities for commercial promotion. ; * ad?ertls_e Barnum &
The invention of the printing press by Johannes I 'qg"l'q' ¥ fasias 1 aeit § fiww BT Bailey Circus.
Gutenberg around 1440 was pivotal, enabling mass ] _ i e e £ e o
production of texts and adversisments, thereby laying e gifde & T -
the groundwork for modern advertising practices. i e - 1
Eroun At ST NE et Railways proved to be an efficient 1835 & Jared Bell 1T
154 Wt & wrw Wi ggor e 3 gfta aend 4 ¥sf, mode of transportation resulting in =qatd & § Barnum &
nﬁmaﬂ?mﬁm-qﬁﬂimﬁmﬁmﬁaﬁl E‘KPEI’ISEGI’I of Markets. BE“E}I’ Circus % ﬁm
TeET ERT 1440 & IHATE HeUl U & WA 1 a8 tue a
W UTS 3R Aemasi & Iearen @ dva avrar ok s Yerd uRag &1 Gee qre wifad g%, ferg A 1 Ui, b
frsra wenaif &t A w=ht e Aol &1 faar gam | T
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In 1786 William Taylor opened
| , his office in London that is today
i =" | = known as the first advertising

P : agency in the history of
marketing companies.

1786 # faforas ¢ A ol & =
HATeT @i, | 31 AreBier
Hafaat & sfagr # geelt Rsma=

—— USAHT & T H AT AT £ 1
.QDUEE‘TI'SWG :

~ AGENCY

— @

%
In 1841 Palmer opened the

first agency in America.

= VB, PALMERS
Oountey Newspaper Bubeeripilon and

ADVERTISING AGENCY,

R. W. Coraer of Third sad Chesianl Sireet, Fhiladelphia.
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Eary Campaigns
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In the 19th century, soap businesses were among the

— @

In 1869 N.W. Ayer & Son

was started

{”"‘ '3??

,_f‘:d...-r i

1869 ¥ UH. Secy. TAX US ¥
T FUTIT S|

Advertising campaigns
were the earliest forms

URS 31ﬁ?ltn=f g

5V ORLD 1

1'.-:|!|r.|:'||_ L s- Ly r.l I"E...Hrr I

Thomas ]. Barratt
Father of Modern Advertising

L
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first to employ large-scale advertising campaigns.
Thomas J. Barratt was hired by Pears to be its brand ‘
manager—the first of its kind in 1880’s |

194} €1 # 199 =Faaar a3 A o A sfHam=t
H 3790l | YTHA S, RE $I OFH 7 1880 & a2 H
HUAT §is HAsR Ags fFarT—3ioa ate & ggol i |

_4_/

of advertisement
marketing companies
employed to promote
their pmducts or services.
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TORCHES OF

FREEDOM CAMPAIGN
¢

The “Torches of Freedom” campaign was a
PR stunt designed by Edward Bernays in 1929.

“gr 3iTE hisH” $u= 1929 H Usas a4 gRT
fgstrg=1 fésar 7 U PR e o

The campaign was a marketing campaign that B
encouraged women to smoke publicly.

g U AIpfen Hui 21, foa afgensit & wetam
fRrmye 91 & fore viicarfea fan)

Cigarettes were described as symbols of
emancipation and equality with men.

e & wadaar 3R &1 & |19 9qEan
& Udle & wU | adrd1 741

During the early twentieth century first-wave feminism in
the United States, the term "Torches of Freedom” was
employed to promote women's smoking by tapping into
their desires for a brighter future. Cigarettes were portrayed
as symbols of liberation and parity with men.

AR H Wel HUH @EY & ARIAIG & aRM, "SI 316 Hisa” o
afgenat Ft e 9 = aeEr 27 & O 398 Iseraa ufdsa 6
o130l A S swanTa fobar man e & w@asarn iR a9
& Ydl & B9 H uxggd faar T
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IHHEdT B Udld ! o 5 g
ST T SIFLEAT IR ===22
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1900-1925

Consolidation Era

The 1920s became a time of consolidation, | B, 4 | AN
budget-cutting and dropping of traditional apsd. % - —
party affiliation. A

1920 T G2AB GGG IHIUT, SGic A Hefdl

3R URURP TeTTd Hagdl & AN HI Hiel ATl
i str e
This era also marked a turning point in terms of Adveftlsl;:g 1;2::1 aﬁds S arined. " 5 e 4
. . s _» icher — - '

advertl.smg ethlﬁcs. As Efdv?rtlsmg became_ more | Sets ng+ Dractices . B

pervasive, public scrutiny increased, leading to for Fthical ¥r 20,6 79 phys ician

concerns about deceptive practices, false claims, , *ﬁ SAV -

and manipulative tactics aimed at consumers. e Y L U c K I E s

gg P fagmaa Afdaar & "o A +ff vas wig arfaa gam S9-91 Rsm= | b ) =

ATY 3T, ST-THie agl, s yrres wansi, gie et i Imiwreit | - are /ess zrrxtatzng‘

B! gHTferd A areft TTel Bl A farg s -
.............................................. , _ “ i d”

In response, the industry began to adopt ethical guidelines =Y 5 \\“ | It S toaSte :

and standards to govern advertising content and practices. B A N Your Throat Protection-against irritation-against cough

a ?:.E-' § :
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ADVERTISING IN THE 1920s
= 1920 & 3 H fasmu= =1 fawa <

1922: FIRST RADIO COMMERCIAL ‘ 1920’s @ ADVERTISING AND PSYCHOLOGY

The first radio ad aired on Period of Scientific Development

R TN This period saw the application of scientific methods

g e fasma 22 sera to resolve the problems of advertising, This led to
1922 =t sfket # waia gam|

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

The New York City radio station,

In the 1920s, psychologists John B. Watson
contributed applied psychological theory to
the field of advertising.

introduction of psychological and sociological research
to create targeted advertising campaigns.

WEAF, sold its first radio commercial e e e e T e e e 1920 a‘;mﬂ, ﬁaﬁmaﬁﬁ-ﬁm%
slot to a real estate company called ; :
the Queensboro Corporation. 1920 =1 S3Th farsiTaT & &t & Srgugerd A e
gaits Rrdt et <ar WEAF 3 aren St faera &1 e T AT foa

3 ggarl WAt fagmu= wiie Ffimaart . :

St FRAR ames fae uede dud) @) dw g9 w1 § fasmus & gaeaet s g s & fog

B e o oo e e o éﬁﬁzﬁﬁ'ﬁ}ﬁmmmw|mﬁm

: The most common advertisements are 3R GHISIIRATT S8 &t 5=F =, foad afaa

"spot commercials”, which normally fasmo= arferem aa fsg o)

last for no more than one minute.
a4 g a4 "wie HAfsEa” gid 9,
T THAR 92 U fHee T 31f9s 78 9od 9|
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DEARS SOAP

_ “Good for the Complexion”

" R

First Effective Ad Campaign

Thomas J. Barratt is credited with starting the first
advertising campaigns for Pears soap in 1869.

AT o1, ¥ oI 1869 # fad ¥y & forg uga
ﬁamqaﬁm:haﬁtwmfﬁrﬂﬂﬁmm%l

Children whose births were announced in The Times were
sent free soapand he was a pioneer in persuading health
professionals and celebrities such as Lillie Langtry to Thomas J. Barratt
endorse Pears.

g ersw H o el & 511 ) aiom gict oft, 38 HUa I ST STrar o
aﬂvﬂ?}m&ﬁaﬁﬁmﬁsﬂwﬁﬁgﬁaﬁ%ﬁuﬁaﬂmﬂﬂﬁﬂﬁaﬁ
Hads o |

Traey

Father of Modern Advertising

1941: First Television Advertisement
~ 1941: g ceitiawrd fasma=

In July 1941, the first television advertisement was
broadcast during a baseball game featuring Bulova watches.
S[eTE 1941 #, ugen Seilfawr= fasma= gatar ardal o Rard gu

aqdier @ & aR= yHia fosar mar |

This pioneering commercial, which lasted just over a minute,
marked the inception of TV advertising.

qg T U fiFe 9 ot 3ifeie a9 9 ga4 arer [l fasmas,
St fasma=r &1 R=a &1 Usdls ATl .
AMERICA RUNS ON BULOVA TIME

The ad is notable for introducing the slogan N

"America runs on Bulova time," setting the stage for g‘
the future of television advertising and establishing a
significant cultural milestone in American media history.

g fasmas "smfteT geiiar 99g OR Iedr g" AR & U S & o
g &, o= St fagmas & wfdsg & Afa &t sitv st difgan
sfae™ & U Agcayquf Hivpfas diel &1 geoR wuifua fsan)
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Golden Age of Advertising

PO00000B OO

Period of Business and Social Integration

farsma= 1 T@of g

Timeframe: 1950s to early 1970s.
THq: 1950 & 220 o Ueive 1970 d|

Characterized by significant growth in consumerism
and mass media.

SuutasETs R o= fif2ar & agcaguf gy s ffaa

Rise of television as the dominant advertising medium.

v fasma= wreaw & w9 A A= &1 S

Emergence of more creative and innovative advertising
strategies.

fers TEaTas R F= fATmg= Torifaat &1 3T

Development of unique selling propositions (USPs).

e famsa wwaral (USPs) &1 s

Creation of memorable ad campaigns that resonated
with post-war optimism.

@I HATETE & A1 i aTet AR fasmo= sifsrar=t @1 fAmfon

Iconic brands and campaigns originated during this period.

s orafts 7 ufafea Aigw Ik ST IeT= gl | Build

Rise of influential advertising executives and creative teams. B ETTE R

Tt fRFras srdert iR =TS A4l &1 I

Noted for tapping into consumer desires and aspirations. BRAN Ds
\

SuvtenT geaTadl 3R arrstanaif &t aae & o uRig| o~

Foundational period for modern advertising strategies and
branding.

amefAe s oEifaat ok g@ifsn & Afa w@= aredt safen

S R

Digital Advertising (1990's- Present)

f2fSree fasta= (1990 & 221k | gdH dh)

Emergence of Online Display Ads (1994)
Hierre= fEed st &1 337 (1994)

Introduction of Pay-Per-Click Advertising
O-oR-faes fasma=r &t g&ama

Growth of Mobile Advertising with
3G Technology
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Social Media Platforms Becoming
Advertising Giants
e Hifzar wewH fsme= s & Rerer a1

Introduction of Video Ads and

Continuous Adaptation to the Digital Era
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Rise of Influencer Marketing
TEEUHT HITeT & I&d

Enhancement of Data Analytics and Targeting
221 TafaifEes ok Zeifén & gur

Adoption of Native Advertising
Afea s =t srg=rn

Privacy and Regulation Changes
mofiaan AR Frams agemE

Expansion of Content Marketing
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Premium Ad-Free Options
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