.- Timeline / IH3&ET - -
([ 1990's

Dominant

g / sreffHesar ufanw=

---------------------------

Transition from traditional
to modern society

ORI HATST ¥ YD
AT I 3R HhAYT

Since War |,

major paradigms
or theories of
development
have emerged:

-------------------------------------------

¥ 3 ygE ufaw a1 Rigid 3w 3T §:

£

Dependency
iz ufawm=

-------------------------

Briefly elaborate on what
you want to discuss.
|9 # Farsy fb 3mg &4
eIl BT I18d & |

Alternative/Multiplicity
At / Sgerarl ufaa=

Briefly elaborate on what
you want to discuss.
H&q ¥ aarsv b 3mg o=

Tt ST ATEd &

Dominant/Modernization Paradigm

g / reffAsar afasm=

Dependency paradigm
fnivar ufasm=

) &

Participatory/Alternative paradigm/Another development
I / dopicds Ufdar / 3= fasr
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FULL COURSE

® Let’s Find Out Every Concept in Detail.
@ COMPLETE SYLLABUS - TOPIC WISE

@ LATEST PYQ’s WITH DETAILED SOLUTIONS i __
MASS COMMUNICATION
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2 - UGC-NET Paper 1 Complete Syllabus with
@ UGC-NET by Rohit | Latest PYQ’s Solutions.

o TOPIC-WISE VIDEO LECTURES
@ HINDI & ENGLISH




HISTORY OF DEVELOPMENT PARADIGMS
fasra ufaaE o1 sfag™

(1940s-1960s) (1960s-19705s) (1990s-Present)
Post-World War Il Era and | Dependency Theory and _ Alternative/
Modernization Theory World-Systems Theory Paﬂ'C'ngor;yc’[i;ﬂlzltlp"C'tY
A Rrgia 3k
fasy- forsia
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Hans Singer

A.G Frank

Immanuel Wallerstein
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Jan Servaes
Majid Tehranian

=
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e Daniel Learner
e Wilbur Schramm
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Dominant

It emerged in the late 1940s and 1950s as a key part of

post-World War Il development and policy strategies,
particularly in the United States.

g 1940 F gAd H I 3R 1950 FeF A fga Ay gg & |
15 fder 3R Fifema rEifaal & v agcaye! 2 & $9 7 3R,
fadty s & Wy woa AR 7|

................................................................ e e e o T e e e e

Paradic

e The central idea of this paradigm was
to solve development problems by

Modernization theorists believed that developing countries
mndermzlng underdeveluped countrles

could achieve development by emulating the historical

'ﬂ? EIGEIEECR) ﬁ'@ﬂ faar aﬁa@a é‘ﬂﬁ ﬁ experiences of Western societies. This meant adopting similar
faPry Teel Tmnsit Pl " ST gR cultural values, political institutions, and economic practices.
8¢l AT AT |
anygfAdieer RigiasRri &1 a7 A1 & fawrasiter geor ufs=t g=reh
e This perspective emerged from the N : e s Y 3
concept of development to be ® I‘i il T Ii,l i . mﬁ e EH*I I
MBS A de e SRt i 31ef o1 A Tivpias geal, Aerifae st iR anfdfe et &t ‘

-------------------------------------------- YT |

e |t considered Mass Media a strong agent in
development and the paradigm found powerful
effects of media in bringing about
socio-economic change

.................................................................................

mﬁﬁﬁﬂm‘&mﬁ (Mass Medlalaﬂﬁﬁmﬁﬁ
eIfherTelt JregH 7T 3R "faw A arfors-anfefe gfad= |
T 3 M 3 womat @ wTaeeR arr) |

‘ » JRF Media Academy by Rohit Py -

e The Dominant Paradigm called for mechanical
emulation of Western ideas of development
and underscored the ethnic culture and
history of a country.

S R 3 R 3 ufe R 3 g seEe
&1 goe fiar o fordt Sor &t STt wpfa 3k sfaem™
I gt g 1 faar|




DANIEL LERN ER “ """""""""""""""""""""""""""""""""""""" The Passing of

) According to Lerner, development failed Tfﬂdl!lﬁﬂﬂl
%ﬁﬂ?‘{ aﬁ?‘ because people in third-world countries Society
5 . were unable to ‘empathize’ or imaginatively |
He postulated that urbanization, literacy, identify with the modern societies' new ’

mass media exposure, and political roles, and a changed and ‘better’ way of

participation could be the change agents for i life and hence they remained fatalistic, 5
the transition from traditional agrarian L,

Daniel Lerner

communities to modern industrial societies. e T -
3o ufaufea far f& sredieor, Tremar, 5= At & &R & IR, fasr safey fawa e s dat
T 3R I wrfler) aRaRe i snaTRa aeral W:ﬁmmm?ﬁ%ﬁﬁm:mﬂm %
¥ 3yl siteiifiies Tl § Wwau & forg uftads s T i U T L R L e (Ml I . AFERYY
2 gsa # U 3R “dga¥’ Sfte dell B 39 F 3rahe 8, gafey The Passing of Traditional Society:
a yraard), Frremardt o aRtad & afd wfaddd a7 <@ Modernizing the Middle East (1958)

HISTORICAL CONTEXT / Ofceiftre de

The term communication for development is a byproduct of Cold War politics
that bipolarized the world into two separate camps with distinct ideologies

during 1950s and 60s. o Lerner conducted extensive fieldwork

& . ff S in countries like Egypt, Lebanon, ?

% fere vreg ¥t & it & _5 <1 8, _19;50 3R Jordan, Syria, Turkey, and Iran. “\ L7 O MRS -
60 & g H fasy &Y &1 37eT-3rerT faamenRrad arer fifast & ate feam) - : .

LERNER'S RESEARCH & FIELDWORK /
=T BT MY U &A1 3rega—

L

o His research was notable for its " WLEBANO
comparative approach, examining how 10
MODERNISATION PERSPECTIVE / MASS MEDIA AS AGENT / different societies within the Middle E @ iran
CENTRAL IDEA / 7&q R S Wi | .
amyfbresTor ;‘f%ﬁ\'ﬂ[ ST HIEAH Uh HIh RSB East were experiencing and responding
: to the forces of modernization.

The central idea of this paradigm This perspective emerged from e The Dominant Paradigm called for mechanical
was to solve development the concept of development emulation of Western ideas of development S lboked i indi F
problems by “modernizing” to be "modernisation.” and underscored the ethnic culture and o S iooxsTiEh VAN GUSINEREIEOrS

modernization, such as urbanization,

history of a country.
literacy, media consumption, and social

underdeveloped countries.
¢ |t considered Mass Media a strong agent in

3 ufaw= &1 ﬁﬂ faem arfasfda qggﬁ:ﬁ‘u‘r g &Y g development and the paradigm found powerful attitudes, across these diverse contexts.
il & e wefel Taemaif & -l " T H IHTI effects of media in bringing about socio-

EINE
“ITYfAHIBI0T" GIRT & ST AT economic change.
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COLD WAR (1945-1991) MODERNISATION THEORY / 3mejfriasor Rigia
k i - ™ e The Modernisation theory aimed to replicate the Western model of
—— development through industrialisation, free market, and urbanisation.

It was a geopolitical and 3
The Marshall Plan of 1948, which aimed to improve conditions in the

ideological conflict that
Western Block tooHRisce s Liormrap| Eastern Block undardavelopsdworid, wasllateraiitidised asan effort toestablish

(USA & NATO Allies) ®—9 DEUGHENG Mt ERat s e (USSR & Allies) US political hegemony to counter communist aggression from the USSR.

its NATO allies on one side and

qm uz HaiCaviat Unlen and its alliesiin tﬁ ‘ﬂz S s e i e e B e S R 3 e B e B Rt S e AR S

(3T 3T NATO Tganh) | the Eastern Bloc on the other. j (e dw 3k gganh) amyferhieor Rigia &1 g sitesfiesorn, gw aor ik sedetor &
e o e H1EgH 4 af¥st Afse o [T o1 Q= a1l 1948 &t Argler Aisr=r,
: ¥ fSrae Sawa sifdsfaa fAa A Rufat &1 gurer an, a5 # swah) st
ﬁmmﬁﬁmmmmmmNATﬂmw - et Y ToEifae e i S $ WA & w9 § 6t 7, T
wifaaa g 3ilk 39 gdl ¢ & ARl & &9 B Y-Ier-iide AR Gories Tud 91| T T F AT STEHTT T T T 5 T

COMMUNICATION FOR DEVELOPMENT ACCORDING TO MANYOZO (2012) LERNER'S FIELDWORK & RESEARCH /. ot =1 i e ¢t
A=Isit (2012) & JTAR fas™ SR - &9y ool

@ o Lerner conducted extensive fieldwork in countries

like Egypt, Lebanon, Jordan, Syria, Turkey, and Iran.

PERSPECTIVE DESCRIPTION
gf@esior fagsor &+t 4 A, daem, sirda, Hifan, gt sl Svm s e & | ®) Q Q
Focuses on rescuing development discourse for underprivileged : v i Q'
Marxist Historical groups, aiming to build their awareness and understanding of e M|

Areda) ofaefs development. * His research was notable for its comparative approach,
faea & fawsf = dfea gl & o g=1: groa &= uw Sy, examining how different societies within the Middle East

I FATESAT AT THET FHY I BT T8 were experiencing and responding to the forces of modernization.

Counters orientalist and deterministic development narratives. EJ P Tl o s & forg Seeraa o, e a7
Postcolonial Challenges power imbalances rooted in colonial legacies and wiren a1 fob wem g & fafve wwrst snyfehieor &t erfdoal &1

awe - stafaafees global structures. Fva iR v SR HT W@ A
sftafsaferes il frrufves e Senail =1 wia<e swar 21 h

stafeafers e st Afsas dvansdl & Afta offs sege= =1 et 2ar 1

+ He looked at various indicators of modernization, such as
urbanization, literacy, media consumption, and social attitudes,

Views development communication as an advocacy exercise,
Political Economy working towards transforming the political economy of development. across these diverse contexts.

Ietas arefeazen Aims to achieve greater socio-economic equality and individual potential. ;

AT |9 B UH aHTed anaTE $ w9 F urar #, st R St fafi wdpat S ergfievor, wawar, AfEar swi ok
Teeitfaes refegasem T ago- 61 f@enm & = =war 8 amfss-anfel=s arAiferes Aeaaisi &1 steaas fsan, s« At gt #)
HHTACT A1 =BT &iH T U AT SHST F8 &)
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HISTORY OF i

DEVELOPMENT COMMUNICATION

¢ The practice of development communication
began in the 1940s after World War 2

e war & v fgdfa fam gg & a1
1940 @& g9 H I[F gaT|

« [nitially it was led by W.W Rostow,
Daniel Learner, Wilbur Schramm
and Everet Rogers.

I[EIIT H TP A ooy, Taeg, A,
e oz, ey am 3R vae e 1 fman

TRADITIONAL SOCIETY / URufiie 9T

— + Traditional society is marked by an emphasis on
the past, reliance on custom and habit.
. + It has often been contrasted with modern
- *‘.g ".I industrial society.

| = These concepts are closely related to the work
|

y

+ Max Weber's work provides a framework for
understanding the transition from traditional to
modern societies through rationalization.

* URGfE A i 9 ae 24, Wt iR aredl ov e @ felfa e &
o gEat e Ayl seifies T & geen &t ol )

o A FEAURUIE FHAATER & o Rrgiaer Haw Fa & &1d § 8 &)
« T F9T T FY THETSA (rationalization) & ATETH | g

C ¥ angfres T 3 HEHEOT Y wEE SO WE e §

of Max Weber, a foundational figure in sociology.

Western Block
(USA & NATO Allies)

Eastern Block

I
I
*
i (USSR & Allies)

It was a geopolitical and ideulugical conflict that took
place after World War Il between the United States
and its NATO allies on one side and the Soviet Union
and its allies in the Eastern Bloc on the other.

g7 fieia fam g & a1e d@gan vsa amifiesr sik 39
NATO Tsatfirat aen aifaas dg 3k 3o gdf = &
HedifiEt & &= &1 - Terifae i denfie et

KEY FEATURES OF MODERNISATION APPROACH /

SYfAhIHToT gfeenIvT ot g favieag

Industry is the prime mover of the economy. Therefore, a major part

of investment must go to industry and what is required are raw

materials, transportation, and training.

e anfegasen & wi@ v nfes &) gafn Bl @ gy sgm § s aifig
3% gad o s are, aft=e= i ot sraega #)

Modern society requires more specialists rather than generalists
in each field (health and industry).

ey wETA § wedss @ (Tareea iy g9 o Rehewt &6t snawgswan e §,
A=A &1 AET|

To ensure rapid development, necessary information can be
diffused and persuasion can occur through the mass media.

At | e giafeaa s & Sy seasgs e @& gaw fmar o @
3ftT =1 aregsT % Areas | persuasion WY §)

Promoting Consumerism

IiTEmETaTg (Consumerism) %1 FETET 27|

COLD WAR (1945-1991)

&)

The Modernisation theory aimed to replicate the Western model
of development through industrialisation, free market and
urbanisation.

The Marshall Plan of 1948, which aimed to improve conditions in
the underdeveloped world, was later criticised as an effort to
establish US political hegemony to counter communist aggression
from the USSR.

snefreftertor fargia &1 swx sitaifiehtetor, gos arar ot wefieseor &
areaw § ufeendt Atga & faem =1 Srawrmn an

1948 &t Arvier e, e Igva sifasfEa G F Fufaat & gurer o,
arg # gadht aneireET sfe & voiifas ayea wurfta &9 & gaw &
w9 ¥ Y 7, aifr Sifaas @u & aregardt amssaer 1 | R S a9

ROLE OF MEDIA / sifear & sjfivesr

JRF Media Academy by Rohit <=

High media consumption was seen as a prerequisite for
people’s participation to change their own traditional
customs and beliefs and key to bringing about political

and economic participation and overall social development.
arferer AifEar soi & &l grn st oo dft-Rast s
HIATRil & ager 3R verifees vd snfde wrfrard awn g
ATt s @ &t gif-ure 3 w9 § @

Lerner believed in the media's ability to transform its
audience into an empathetic state where they will
embrace the ideas of modernity.

&< @1 faear en fo AifEar o aviet @ wergygfogel sawar &
5T Wi Al Tl B, W81 o ArgaRan & A=l &1 argAmgEn

Media was believed to be a multiplier.
Hifsar &t g Ui (Aecewea?) |/ T4




ROSTOW’S 5 STAGES OF DEVELOPMENT
ST & 5 TN HT A Ared

WALT WHITMAN ROSTOW ROSTOW’S STAGES OF GROWTH

el & fapra & TR

dTee foged W<

Walt Whitman Rostow's

linear stages of growth Preconditions for Take-off /
model (1960) laid out the ®-30TH oI gd o1
path for building a ‘modern

industrial’ society in five o—o Take-off /| 2&F-3iT®H

transitional stages.

Traditional Society / URUf¥es Fa=

level of development
ey &1 99

b [ ”—6@) Drive to Maturity / TiiTaadr &1 3117 3eR
aree feged= ) & WR¥s R Afza (1960) A - S 11 e
S , ) na
Ui HEIOTRIe ==vll # s ‘g st ' _ wrvi e AT P ey
waTer & Frafor H so¥ar wwqa @ Age of High Mass Consumption / _
3= WY ¥ 9 ITHT T Ul Regardless of how the pump is primed, Rostow believes
) the long term path is well documented.
The Stages of Economic Growth- 1960 uq & B ot avg ¥ uity e sy, ISt @1 AEer @ ddeela ant
=l a8 4 wafaa g
o Traditional Society: e Preconditions for Take-off: Take-off: A phase of rapid o Drive to Maturity: This stage sees e Age of High Mass Consumption:
Characterized by a society begins committing industrial growth, where the economy diversifying, a society is able to choose
predominantly agricultural itself to secular education, old industries are replaced technological innovation between concentrating on
economy and limited that it enables a degree of by new ones, and economic becoming more complex, military and security issues,
technology, where society capital mobilization, growth becomes a norm, and standards of living on equality and welfare
is structured around rigid especially through the driven by technological rising. The economy starts issues, or on developing
and often hierarchical establishment of banks. advancements and to produce a wide range of great luxuries for its
social structures. /\ _entrepreneurial activities. goods and services and no I‘f upper class.
A longer relies on imports -__?:3_J||
= for growth. '
i ' =4 T
] J A -:n‘q_: Wiy . T ol R "
iM& m & |ﬁ°ﬂ 8L S e i Ao bl .*n'-'i-‘h’-
N i E 2-3T%: dig aitefas s & E .
uafies GHTe: uHE w9 A FR 2h-3ite it gd eorcf: e =g =t aRaear 6 i SmwR: §H aor H srefeyaven PRI R S p——
EA S i o e ST Rfte &7 & R g 2, aeie Tamr LR
s srefegaser ok Hifaa ﬂﬁﬁ?ﬁﬂﬁmﬂ?ﬁﬂ'ﬂ'ﬂﬁ'ﬂm ayer fveenfiver farar awer &, st ﬁrmﬂﬁaﬁ?' = =1 3iT geam qEi, ar wETEar 3R searr
de-ite g Rifga, sisl aw= s s Hear g, o goft dwa 6 g 2 Hgl ur wav= Hfgda w1, a1 g I=x af
. anifefes gf& g Ares &= el g, grar &1 srefeaazen awgelf 3l danslf 1 v k
3R rEER ugIm AT A faaft wva & urcht &, Rdy saa @ : & forg wem fAenfaar & e & &@fig
: i85 k- 8 Fori By - a St aes-iteh! unfa aifly sawefis foreger ef@en &1 IcaTE BT F B AT B
nfafafadl grr garfera gt 21 3 gfEx & forg smara w ik =& @ g9 # |&H gan g

>
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WILBUR SCHRAMM P L =l o

He perceived mass media as
378l ST HIETH Dl

R 2T ﬁﬁ-\r HIHA — the role of media in development can be
— R H ondndl. : divided into three parts i.e. agents of social change as media has
e extended Lerner’s f & i & s # A

opinions in his work, the magical capability to
‘Mass Media and
National Development
(1964)’ in favor of
‘modernization’ through
mass media which he

termed as magic

inform, educate, and persuade

people and accomplish the

transitions to new customs and
practices of a community.

multipliers.
O I 00 O O O
A B g By : ‘ : o aftacd & gofe & w9 #
et & Rl 1 freare R o 5= Fifes AfSaT & SIge &#ar gidl 8
et & area & smyfaeor & T @t gita &, Brféa a4 i
;‘:zﬁ“ﬁ‘%ﬁﬁmﬁ A BT B aUT I 9 wared 3R
Afat & 3T MTET FIA B

‘ ‘ He perceived mass media as IEIA ST ATETH] B AHISS gRadd
agents of social change as media has the ¥ Uole & w7 § AT, e A §

magical capability to

inform, educate, and persuade SIS T BTl & AT Y Herd H, |
people and accomplish the i ferférea ¥ iR AR T &Y o -

the transitions to new customs and Sve -3 wAT3il iR dfdat 1 SR NE Ws  /
practices of a community. ’ ’ ' IUTT FIA I | a8,

S

4
——
o
o

g

............
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| m Q. Development, for some @ The inspiration for the dominant paradigm @ Q. Which of the following dimensions

modernization theorists, is in development communication was does not guide the dominant paradigm
the work of (SET EXAM) of development communication?
() evolution (A) Karl Marx ‘) Capitalism
differentiation () MaxWeber {:) Counter-culture :;‘
@ discrimination @ Jan Servaes ﬂ (€) Modernization .’5‘F }
b ./ {
@ affirmation @' Adam Smith v (D) Surveillance
" @ N
The dominant model of @ The prescription of Daniel Lerner ‘The reason behind underdevelopment @ Q. In Daniel Lerner's model of social development,
development has its for development was criticised as : is lack of technology’. This statement what two functions does mass media perform
focus on is given by that are conducive to modernization?
@ Basic Needs (1) political € Daniel Learner and Wilbur Schram @ Mass media spreads literacy and socialisation
(O Elitist Aims (2) autonomous (2) Alecsis De Tocyuvil | @) Mass media aids the formation of markets and
@ causes societal change
c) P Politi anarchic Carl Ni
O S @ s ot Ejﬁ 9 Mass media advocates and supports modernisation
(D) Collective Inaction O -ethnocentric =

9 ideas in society

= %
@ Max Weber ——0 T : o
& N o Mass media disrupts and distorts traditional
y J L

I"*-‘ A

“Match the following authors (List I) with their respective books (List I1):

List) (huthor)

© --i bHii, ciii, d-iv
© =i, b-iv, ci, d-ii

f@

a. David McClelland i. Onthe Theory of Social Change

b. Walt Rostow ii. The Achieving Society 0 a-iii, b-i, c-iv, d-ii
c. Everett Hagan iii. Small is Beautiful

d. E.F. Schumacher iv. Stages of Economic Growth o a-ii, b-iv, c-i, d-iii
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YEAR

G L)

AUTHOR
GLCGE

BOOK
b

1957 The Process of Economic Growth
Daniel : < :
1958 Caag The Passing of Traditional Society
David i :
1961 McClelland | The Achieving Society
1964 Wilbur Mass Media and National
Schramm Development
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i —— Diffusion of Innovations (1962)

TaRT T J9R (1962)

In 1962, Rogers synthesized research from over 508 diffusion studies
across the fields that initially influenced the theory: anthropology,

TATER] BT Y9R (1962)

This theory describes how new ideas, early sociology, rural sociology, education, industrial sociology
. . d medical sociology.
behaviours, technologies, or goods . o gy
g : 1962 #, mﬁsoaﬁmﬁﬁmm%waﬁaﬁﬁﬁﬁm,

spread through a population S ww F Rigia & gwifaa &3 ae a3 4 O A,
gradually, rather than ARTNS FHISITA, ATHIOT GHAT9e, f31e, sienfie Sareeme
3R FRifeada garsrare |

all at once.
e Percent of Adoption
A 3ifiER @ afva
gg fagia samar g f ¢ foeR, =gasR, 100%
stenfirfear a1 aequ fedt smeea o
: 50%
Everett M. Rogers 7 e T, e-eie
UaRe T, o TR B & Everett M. Rogers 0% L
AT > T

<

Diffusion is the process by which an innovation
is communicated through certain channels

‘ Q over time among the participants in a social system.

R dg ufshar g forae grT #e Far= = amfos saawen
# i ufawrial & o, $& Areawl & gRT 999 & 91y |9ufta
fepaT <ITaT 21




| |f- L] - H —_—
| Rogers proposes that five main elements | o Innovation (FAR) — j’
influence the spread of a new idea: | i
- Any idea, practice, or object that is perceived as new by an individual _ |
ASTH BT g g f ura %] dd or other unit of adoption could be considered an innovation
fedt AT foaR & 99R &1 avTfaa a8 available for study P
Percent of Adoption ~> ®is Wi fa=r, snam a1 axg S Bt =afe a1 s 3o aredt sa18 ”;_, 2 ;U”
o The innovation itself A 3irftevor 1 wfasa ST T W STAT ¥, 3 % 310 IUTE SaTER WA S ghT & =
e Adopters Eg. Agricultural Drones, Birth control pill, Covid 19 Vaccines etc | \
AT AT | =
e 3 g, PR T, HRE 10 i o | [ !
9 Communication channels | — — ———= - il ~ &
: 50% SRR, Se—
X HTEqH - — em——— -
O Time €) Adopters (3R a) |
¥ &
9 A social system 0% 9 . . Adopters are individuals, but can also be organizations
TSI SaawT Time (businesses, schools, hospitals, etc.), clusters within social
LLE networks, or countries
AT a1t Afss gid 8, dfd 98 Wied (saaud, &6,
IqdTer 3ATfe), Ao Acad & THg a1 391 i & 9hd &

combination of external influences

9 Communication channels (JR #ATEH) a Time (9HY) 6 Social system (THIfSIS Aa<)
/

— Communication channels allow Communication channels allow @ @ :':";iizi::;:!l'f:::;::.;;'g:::atmnal
the tral_'lsfer of information from the transfer of information from . internal influences (strong and weak
one unit to the other one unit to the other social relationships, distance from
: e £ 3 3 : = = Q}H’\ﬁ ' opinion leaders).
§PTE TH YT & FIATaeom IS dh a1 & geiarvl ( EEUDRNGE HIR e S,
N 3y N 3y % T IXHNT 31ee) R HiaRes gumEl (Fsiga
SEIDEDE Jrgafa &d & 3R A AT e, 7 ST S o)

Cak-pinc|
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The main people in the diffusion of

Diffusion of Innovations iEouationslthed oy ars: ElinsEle Gr b e lleby 2L L

(IR FT T9R) TaERl % yAR Rigia § g o (FaTaRI & FR $I 956)

oL, Innovators (2.5%) Th;sa w:m are open to risks 100
. (o) ; the first t id r
¢ The theory explaurls the ‘ “ b (A% rfihefistie E;:\; m;a; L,
)j passage of a new idea | waR g v Rrawt @ arorra ¥ Market share %
through stages of adoption T T TR R %
by different people who o2 Early adopters (13.5%) trying new technologies and 75
using the new idea. ea § aftt werer 3 st Faafien adopters
| . + ug Rigia aaran & fs 7 Caia e | O arell
e ﬁw ﬁﬁ?ﬂ :_'ﬁ’T 15U ... E-El_rly majority (34%) uszii innﬁﬂ'fa?:nﬂ:rmirm:;::;eam e
] I 47 399 &9 '-‘ urifa=s agHd (34%) s:nci&t-_.rland‘ aul*e part of the
i - | general population
. & IO ¥ Y TR 2 3 FERUT FE O FaraR % |
&1 AT wE w0 § i e
T o feem g ¥
Everett M. Rogers —
- P Peaple who follow the early majority
m 'QT[_ ﬂ‘_ﬂﬁ @ =‘*. Late majority (34%) into adopting innovation as part of
@ M 2T agAd (34%) their daily life and are also part of '
« Adoption of a new idea, behavior, or product P alS - the gacarsl/popiestion Innovators  Early Early Late Laggards
(i.e., "innovation”) does not happen /! \ ?mﬁ Kby :;“Eq o Rrwar _ 2.5 % Adopters  Majority Majority 16 %
simultaneously in a social system; rather it is a " " ereon —* ¥ 2 m;‘?ﬂm davades 13.5% 34 % 34 % 2‘;’? B
process whereby some people are more apt to - ¥ fren g 2.5% RS IR ES &X qgAd
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DIFFUSION OF

INNOVATIONS
TAIRI & Y9

« Adoption of a new idea, behavior, or product (i.e., "innovation")
does not happen simultaneously in a social system; rather itis a
process whereby some people are more apt to adopt the
innovation than others.

» 7% fa=aR, =R T 3aTE (i, "TEarart) et gt goneht
¥ gss ATy @1 gian; afess a§ v gfehar § orad oo & gw:l
gern & FarEr JuEe & g sfte ugw gl #

1. Communication Channels | =¥ ATEH

The way information about the innovation is communicated can affect its
adoption, Word-of-mouth, mass media, and social networks play vital
roles in spreading awareness.

Tar=R F aR F S N wafae F ot €, 7€ 5396 99

TuTfea & |t £1 A bert ® s uar, 5= JifEar ok
"SI agads Aecagol Yfasr A €1

i

Explanation | =z

It suggests that individuals move from awareness of new technology to its
adoption through a combination of non-mediated and interpersonal communication.

Mon-mediated communication: This refers to communication channels that do not
| involve media or technolegy, such as face-to-face interactions, word of mouth, or

. personal experiences.

individuals, typically in a direct, personal manner.

= The theory explains the
passage of a new idea
through stages of adoption
by different people who
participate in or begin
using the new idea.

- gg fagia aarar & &6 =4
ferame fafir=T et g

AT TT IGANT FHIA
& il | HA o &)

Interpersonal communication: This involves the exchange of information between

The main people in the diffusion of

innovations theory are:

Innovators (2.5%)
Tavad® (2.5%)

@ Early adopters (13.5%)
O R a9 ae (13.5%)

@ ® Early majority (34%)
M =S agaa (34%)

4 JF¥
O f

2. Critical Mass | o= fag
For an innovation to reach widespread adoption, it often needs

to reach a critical mass of initial adopters. Once this threshold
is crossed, adoption tends to accelerate.

et ramar =t =arges =iefa ara & & g, sEre mRfbes
I are! &1 U Forfaes |y arazys ghan §1 v ar g =i
R B S OT, 39 &6 afa a1 2 St £

Late majority (34%)
23 FEwd (34%)

Laggards (16%)

oE yema a1 & % =fem Moo o
sizrdgfeass dur & dates & groog |4 T
urenfich &t JrTewma @ Iad = fit

T agd el

TR-nregfis d9R: 9§ S99 Avegsi an

wrenfrdl w enfer 7 v da7 &

AEA-EA F e, Afars oanr,

a1 = e HgvE)

siordafenes e sad =afehal & die
I &7 WEE-wEE it gar i,

TR 9 weas, =fesTa adftds #@)

o2 = T (16%)

Those who are open to risks

and the first to try new ideas

ot Snfém Fer &t dar g § o
HaH aEe 7 et & Jremn £

People who are interested in trying
new technolegies and establishing
their utility in society

it = aeital § w61 v § ot wEm
i It Iunifie wnfas @ §

Those who pave the way for the use of
innavation within mainstream society
and are part of the general population

it HoaTaT AT | A & Toum

aper el v e & afte seeoree ache o frvem gt 8

Peaple who follow the early majority into
adopting innovation as part of their daily life
and are also part of the general population

it anol Bfns it an fgear e=met
ey 3t Areni B sty s st oy e gt

People who lag behind the general population | |
in adopting innovative products and new ideas

it =t et afft =g firowd =t aread

§ WA wEE @ O wa )

_ 7> Basic Premise

aoh

/

Diffusion of Innovations Curve

TJa=Rl & UaR 6 a6

Market share %
arar feederdt %

Number of adopters
HIA Tl & e

Innovators  Early Early Late Laggards

2.5% Adopters  Majority Majority 16%

Tauads 13.5% 34% 34% fre2 =

2.5% Arifies uriftes aragEa AT
MO AT AgEA 34% 16%
13.5% 34%

Opinion Leaders | aa a1

* In any systermn, naturally, there may be both innovative cpinion leaders
and also leaders who oppose change.
* These influential persons can lead in the promotion of new ideas, or they
can head an active opposition. In general, opinion leaders:
@ are more exposed to all forms of external communication,
9 are more cosmopolite,

e have somewhat higher social status, and
ﬂ are more innovative (although the exact degree of innovativeness
depends, in part, on the system’s norms).

o fissft «ft gomel f mmnfés =g 3 Ta=Eh g S ot ofteds = Ay

w7d aret = =T 8 ama B

« I gurmenEit ==2fEh ST fiawt & vee o S 1 W €, O witeg fadh

&1 Aged & "FHA £ HEEgE: 59 A
© = g & aredt o F afy 3w exposed €1 €,
£ siftres fea-gfte v €,
© denga T=n oS fRufy = &, ok

O ufins 7ar=irdt g3 & (grenifes Far=after & wede il gonelt & aagsi

a7 By weedt £

« Poor nations provide natural rezsources and cheap labour.
* They are export destinations for obsolete technology

and markets for wealthy nations.

= Wealthy nations actively perpetuate a state of dependence
by various means invelving economics, media control,

politics, banking and finance, education, culture

+ Wealthy nations actively counter all attempts made by

dependent nations to resist their influences using
economic sanctions and, use of military force.
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DIFFUSION OF INNOVATION - MCQs

' n The book lefusmn of Innovation presents the concept
of innovation and argues:
g Diffusion of Innovation Fa=IR &I agarRom WA Il & AR dh adl &

A. 34 % of people have the ability to face the risk /— \

B. Innovation means a new idea behaviour or object

C. The willpower to acquire innovation depends on one's ability
D. 50% of people have information through interpersonal communication

% 4 :My Late
%
Adogiers | Majority Majerity | Lapgerds
E. 34% of people are laggards + - + l

1. A, C and D only
2. B, C and D only
3. B, D and E only
4. A, B and E only

B According to E.M. Rogers, communication is seen as a

g. UH. i & HqaR, TuR & g a9 & @ o 82

(1) Process of idea convergence

(2) Process of data transfer

(3) Process of information preservation
(4) Process of trial and error experiment

(2) An innovation reaches critical mass when 10 to 20 percent of the people adopt it.

B Which of the following statements correctly reflects key elements in the diffusion of innovations theory?

fFafaféa @ @ &9 a1 S99 Faarl & gaR RAgia & W@ dcal & T8t 9 § geridr g2

(1) Communication channels like word-of-mouth, mass media and social networks play a vital role in spreading awareness.

(3) The diffusion process follows an S-shaped curve - slow at first, then fast, and finally slows down again as it becomes mainstream.

B The diffusion model assumes that a proper combination of two things
can move individuals from a process of awareness of new technology
to the adoption of that technology. Which are the two things?

UHR Higd AT & 6 2 <l &1 ves 3fa aute <afasdl &) 9 aits & ufa
SINTSahdT &I ufshar @ 39 doles &I JTA™ Hl AR & S Tbdr 2l d &f =Tsl &= ot &7 |

1. Mass media and telecommunication , - A
QO |
2. Non-mediated and inter-personal communication

3. Pro-innovation mass media and telecommunication

4. Information technology and mass communication

ﬂ The Diffusion of Innovation Theory recognizes non-adopters of

innovations as
B . I

YR Fa9R g 1R-39-F aral &) foa w9 ° A=ar 2491 22
1. (1) and (2) only

(1) Majority

(2) Minority
2. (1) and (3) only
3. (2) and (3) only

(3) Late adopters
(4) Laggards
4. (1), (2) and (3)

=
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=
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