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Marx believed an ideology operated much like a drug.
Those who are under its influence fail to see how they are being

exploited—it blinds them or it distracts them.
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Elites maintained themselves in power through their control over

culture, or the superstructure of society.
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o Mass media form a crucial link between the superstructures of
society and individual consciousness by manipulating the

exploited classes. -
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¢ Human beings shape the world using the technology and physical
resources available to them.
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e ltis the availability of and control over technology and resources that
limit and determine what people can achieve.
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e Marx was a Utopian, calling for the creation of an
entirely new social order in which all social class
| dlstmctlons would be abollshed

&1 3Teg foar ar, ﬁ‘mﬁmﬂmmaﬁﬂammﬁqml

JRF Media Academy by Rohit




False Consciousness | faar ad4r

But Marx saw culture as something elites freely
manipulated to mislead average people and encourage
them to act against their own interests. He used the term
ideology to refer to these forms of culture. Ideology
fostered a “false consciousness” in the minds of average
people so they came to support elite interests rather than
their own.
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False consciousness, a concept developed by Marxist
theorists, refers to the idea that individuals in a society
might adopt beliefs, values, and behaviors that are not
in their own best interest, often due to the influence of
dominant ideologies and structures.
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The term "culture industry” was coined by critical
theorists Theodor Adorno and Max Horkheimer to
describe the mass production and distribution of
cultural products, such as music, film, television, and

literature, that serve to reinforce the existing power 3T 3R faavor &1 aui= &= & fog s, i "ﬁﬁlﬂ
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@ Max Horkheimer (35 sR&s5WR)

9 Theodor W. Adorno (e s, 3rSiHT)

J €) Herbert Marcuse (¢ ATdRS)
- Group of neo Marxist scholars who worked @) Friedrich Pollock (%heRe ulcirer)
together in the 1930s at the University of @ Erich Fromm (R wi)

Frankfurt o Walter Benjamin (aTcex sSirfaq)
1930 & 321k H thehthe fAsTfAgTea & |19 w1H 0 Siegfried Kracauer (SIS siamane)
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Max Horkheimer

Contemporary critical theory
includes both neo Marxist and
hermeneutic approaches.
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Culture Industry
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Theodor Adorno and Max Horkheimer wrote a significant critique of
modern culture called "The Dialectic of Enlightenment(1944)."
fraE 32T 3 Aaw gibarsR @ Jryfas drpfa Hr v Agcaget
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In this work, they talked about the "culture industry," which
refers to mass produced cultural things.
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They said that because of capitalism, these cultural things can
change people from thinking and deciding individuals into
pEISEiVE consumers.
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The culture industry affects how people think and act.
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They believed that under capitalism, culture becomes a way to make
money, and this can make people less critical and more passive in
how they consume things.
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Culture Industry
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MASS CULTURE ~  :3=°

Mass Culture in Critical Theory:

m R A SHHYUR H&pia:

Refers to standardized and commercialized cultural products.
rrmafﬂqrd 3R amafe diveiae Scargl o Hafla s g1
Created for a large audience through mass media.

SHYYR A1egHl & SIRT a9 gefel & forw dar fu - 21

Often lacks uniqueness due to standardization.
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1. The concept was developed by Theodor W. Adorno and Max Horkheimer.
g AURYN ISR Sscy, ST 3R AFH BibalsH} gRI fawiad &I 73 ot

2. Introduced in their work "Dialectic of Enlightenment."”
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Standardization and Passivity:

ARl 3R fAfspaar:

Mass culture content often follows formulaic patterns.
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LOW CULTURE

HIGH CULTURE
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@ High culture refers to art, literature, and ® Low culture, also known as popular

intellectual pursuits traditionally culture or mass culture, encompasses
associated with the elite or entertainment and cultural products

educated classes. that are easily accessible and widely

consumed.
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® This category includes television

@ |t includes classical music, literature, shows, commercial films, pop music
? ? ?

fine arts, opera, and philosophical works. comic books, and other forms of
: . media targeted at a broad audience.
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® High culture is often seen as refined, ® Low culture is often criticized for its
complex, and requiring a certain level potential to prioritize commercial
of education to appreciate fully. success over artistic merit.
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Folk Culture | c‘rﬁzﬁwﬁr

Folk culture represents the traditions, practices, and
expressions of a specific community or group, often
passed down through generations.
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It includes fulk music, ural 5turytell|ng, tradltlunal crafts
rituals, and local celebrations.

=9H i difla, Aif@s FUrHy=, uRuls faea, 7

3R il Seed onfAe & |

Folk culture is cunsldered to be more rooted in lucal
identity and community history.
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Herbert Marcuse | & aras

In his book ‘One-Dimensional Man’ 1964 P 3UA GH® ‘TH-SRLAA A 1964 DIMENSWNM MAH

Marcuse famously argues that modern persons 7 AT TG FU A dh e P

are becoming almost thoroughly controlled by anyfep afes TR AreaHl, Herbert | TROET
the rationalizing forces of mass media, i fasmae, fasma sk tenfiest &t '
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advertising, science, and technology, and, as a
result, becoming increasingly “one dimensional”
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Q1. Normative media theory explains how a media system l

should operate to realize:

dfea Hifsar fagia awsmar & 6 foedt Hifsar vyone
&I HY TTfeId HIAT A8V difes g UTd I Hob:

(1) Economic goals (31feies «787)

(2) Political strategies (IrsT=ifcies YoTHITAT)
(3) Ideal social values (311E3l SIS Yo d)
(4) Legal frameworks (ST &)
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Q2. Communist media philosophy believes in using the media for

wrgfaee Hifsar g &1 Am==r ¢ fo Hifear &1 suan feae forg faear s =nfaa:
(1) Entertaining the masses (SIH9Hqg &1 HARSIH heAT)

(2) Planning sound objectives (g 32l & TISTT 1)

(3) Elevating public tastes (SiHd1 &I SfEdl &1 I=1d &A1)

(4) Counter-revolutionary methods (Ufd-ssifderl aiie)
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@ The authoritarian theory of the press suggests
that media should be controlled by

-
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Private corporations. | fasit femHT gRTI

Religious institutions. | #Tfie® ¥AT3fi gRII }

N

Government or central authority. | W&R a1 Bl AfIHIOT gRTI

J

Non-profit organisations. | TR-ATHHRI HITSA] gRTI




Democratic Participant Theory focuses on:

| Arehditaeh Ggunft Rigia fora ur hfa &:
(1) Government-controlled media.
opR-AdfAa Hifegarn
@2) Public engagement and discourse.
- GrduifAe wguthar siiR famst
i (3) Private media ownership.
i fAsht #ifgar @l
(4) Entertainment-oriented content.
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Communist media philosophy primarily serves the interests of:
Ao <t Hifsar g2 gead: feaes faal &t gfd oar 8:
(1) Religious institutions.
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(2) Private corporations.
fAstt A &
{@3} The ruling Communist party and socialist values. ]
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(4) Political opposition.
oI fager &
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