e The word "communicate" is
derived from the word "common"

to share, exchange, send along,
transmit, talk, gesture, write,
put in use, relate.
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The term 'communication’ stems
from the Latin word 'communis’
and 'communicare' meaning
‘common.’

It is the process of exchanging
words, signs, or information with
others.

It is done either verbally or
non-verbally.

The Indian concepts which are
closest to the idea of
communication are Sanchar and
Sadharanakarn.
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Communication is an act or
process through which one
person affects the thoughts
or behavior of another.
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PAPER 1

FULL COURSE

® Let’s Find Out Every Concept in Detail.
@ COMPLETE SYLLABUS - TOPIC WISE

@ LATEST PYQ’s WITH DETAILED SOLUTIONS i __
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" COMMUNICATION

Two main schools in the study of communication.
TR & ey ! & UHE YRV

Communication as Communication as
Transmission of production and exchange
messages of meaning
@ &)
IaR He2M & AR 31 & fAHior 3R
9o & ¥ § HEH-USH & FY H
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Transmission of messages
w M BT TAAYOT

= This school of thought looks at communication as a process, simple transmission of
Lz messages and meanings that the sender wants to convey irrespective of the reaction of
E i the receiver or his interaction

g faaRaRT SU9oT Bl T Ufshar & $9 | a¢Edl &, oA 99 gRT daer 3R 3720f b1

I GOYoT Nfiet ar g, mﬁﬁ%mmmﬁmmzﬁmmﬁl

o Ist':z:;atmn}_’ 4 Transmlsslnn}_’ (({l})) Channel ; I( . Recewer @ I:festinatign
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Transmission of messages
T2 BT HUYOT
e |t is concerned with encoding-decoding, transmission, feedback,
channels, efficiency, Redundancy, entropy, etc.

g GABITSIT-SlhI S, HavoT, ufagfe, AreaH, q&rdr,
31fafR=6ar (Redundancy), Geidt anfe O Jdfaa g1

e |t includes models of communication such as Shanon & Weaver's
model of communication, Gerbner's, Laswell's and other models
of communication.

=9H HUYUT & HAled ATHA 8, S A4 31T dia &1 Afed,
ISR BT AISd, ATId Dhl Aled 3R 3T TUY0T ATsSel |
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PRODUCTION OF MEANING
312f bl fAHioT

e it is concerned with the role of texts in our culture. It uses terms like signification.

* Yg THRI HIPpid | Ursl ol YfFwT A Hefea g1 ag ‘signification’ S AET BT ITANT H! |

* |t does not consider misunderstandings to be necessarily evidence of
communication failure—

o g ITAdBEF =N bl art $9 A I9R fasaadr &1 UH10T F98F ATdi—

 they may result from cultural differences between sender and receiver.

 d UYH 3R UTdahdl & o Hivplaew fH=ar3il & HRoT 8 bl |

e For this school, the study of communication is the study of text and culture. The main

method of study is semiotics (the science of signs and meanings), and that is the
label | shall use to identify this approach.

o 3H TPpdl & fA1Q, HAR BT 31e0T4 UTS 3R HEHid o1 3rega4 g1 3regaq ol =g fafar affafEaa
(Thal 3R 312ff T fa==) 8, 3R ) ag Ag« & S 3T # 59 gfesior 6 gga= & forg w5
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Informal Communication

ARG HOR

Intrapersonal Communication

3d:HfBITd 9aR

Mediated Communication

Hregfad 99R

Non-Mediated Communication

Interpersonal Communication
ZfaniTd IR

Group Communication

g 99R AT AT AR

Mass Communication Verbal Communication
SHEAR nfessh 9OR

Formal Communication Non- Verbal Communication
Mg=IRe I9R 3eNfeees IR
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INTRA-PERSONAL COMMUNICATION
adafades IR
® |t can be defined as communication with one’s self,

and that may include self-talk, acts of imagination and

visualization, and even recall and memory

g WA & 1Y H9R & w9 A gfvfea fear ST gedr g,

forad WHare, AT 3R BT BT B, 3N Tgi db fdb TRoT
3R wfa i it g1 9ahd gl

® ‘Intra’ means ‘within’ hence intrapersonal communication
Is ‘self-talk’ or “talking with oneself”. G
‘Intra’ &1 31 ‘Hiav’ giar g, saferg siadafaas Iar
“TIHAIG’ 9T “ T | d1d BT Bl gl
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e INTRAPERSONAL COMMUNICATION -

" 'THREE TYPES

a9 UhR

Self-Concept
HTH-AdYRUT
Your beliefs, your

values, and your
attitudes

aud fagms, U qew,
iR 3muS gfRS

Expectations

3TUETY

Expectations of the
future, life, others

e, sftaw, gl
¥ uf ardamd

Perception
SR

The perception aspect is

focused outwards, but we

) . perceive different things as
— observations are filtered through
our Expectations and Self-Concept

eIROTT &1 Uge] argdt ok Hfea g &,
wfeh gat ardamd ofiR amew-sraem=on
& AR @ ISl B BRI &4
gEqafl & {91 ¥9 F perceive & E1
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THREE EXAMPLES
a9 3STER0T

Thinking Form
R u

Dreaming, daydreaming and
nocturnal. General thinking
ranging from mundane tasks
to complex problems.

wWH @, Raras 2@ ik af3se=
=R am= St @ A wfew aurat
% & am=g f=Em

Written Form

fofea su

The writing you do with yourself as
the only intended reader. Journal,
diary, shopping list, reminders,

or notes, etc.

T 3T H forg=T, et o #
UHHTH UTSS gid 81 Srad, I,
arg, e arelt ard, Aew anf)

Vocal Form

mfEs su

Talking to yourself. Rehearse

a message; letting your emotions
be heard; giving yourself
instructions.

g AT H GTd HATI TS0 & 3G
HET; JT WIS FH = FHIT;

g & fAer 2Am



& INTERPERSONAL COMMUNICATION g
® Lo ﬁ 2

* |Interpersonal communication involves the information, ideas, and
feelings being exchanged verbally or non-verbally between two or

more people.
¢ IavAfddP TR H SIHBNRI, faaR) 3R YIgA131 BT 3eH-USH
Hifeaes a1 3 w9 A ) 1 31fees & = gar 81

* |t can take Face-to-face communication and also be mediated wherein
people exchange information and feelings through verbal and non-verbal
means.

¢ Yg THA-UTHA IR &l Hhdl g 3R Ig AreafAqa Wt g Obar g, oA
T Hifa 3R 3fRae ATegH) A STHBRT 3R MTIAT13N &1 MEH-USH

Gorss
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feueita 9aR

® Dyadic communication refers to communication between two
individuals

o fguefta T=m &1 312 g cafvhal & A daR A 2|

® |t involves a face-to-face interaction or direct interaction between two
people.
e =UH T AN & i MHA-JTHA b dTa=<id A1 e Tare MMfAA giarg |

® |t is a form of interpersonal communication that occurs on a one-to-one
basis.

e g AdiAfthe H9R &I Uk ¥Y g Sl Uh-U-Uh JTIR YT aldi g |

® More intimate and focused on the interaction between two people.

o g 31fere aafthia 3R g @l & = &l aradid W Sfgd garg |
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Group Communication | JYg HOR

© Communication in small groups consists ® B ‘H‘{E’I ¥ g=R diF9 a1 399 31feres
of three or more people who share a M I Weihr g1 8, ST Uk 4TSl a8
% common goal and communicate T@q g 3R 30 ured B & fore ey
P collectively to achieve it. TR H3a &
® Itinvolves the interaction and sharing ® z9H &3 afhal & & faary &1 sneM- \
of thoughts among multiple individuals yeE 37 dIradid MiEa gidr g8, S et
who come together for a common AT I3 T B & 10 ueh a1y
purpose or task. M & b
© Group communication can occur in ® g §OR fafte= aRf=afaay | 8 9har i
various settings, such as work teams, 2, O & <, gEIfors g, Serfore |.
social groups, academic collaborations, '@I%‘CI’I'JT a1 ﬂlﬁrﬁﬁﬁ e 3

or community organizations. @

avﬁ ;
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MASS COMMUNICATION M
STHHEAR

It is the process of imparting and exchanging information

through mass media to large population segments.

Ug I8 SHYUET gl dd STHUaR ATeH] & gRI
SIFBRI UGH - 3R IHHT HGH-USH B b ufehar g

<>

Ky

a\r»,

It utilizes various forms of media as technology has made f
the dissemination of information more efficient. | NEWS

g A weR & ATeasl &1 ITANT AT @ wiife deie A I E= é
ST} & TR &t 31fAh Here a1 f3an 2
.2'el %"

Unlike interpersonal or group communication, mass communication
involves the dissemination of messages to a vast number of people
who are usually not physically present at the same location as

the source of the message.

Jiavaafhd a1 9ig S9R & fAudq, SdarR § dei &1 U9R 39 dg4
d & dos fhar SIrdaT g St 3| UR TSl & Eid & AT Uh gl T
R IR ¥0 & IufRE a8 gia &1

R 1
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@a‘ Communication requires that
j the communicating parties share
A4 an area of communication:
IR & eIy 3maeass g fa

IR P it 9&ii & §i

YR BT Teh &3 ITsTT &l

@) Commonality / JHTdT J

0 Distinction / ¥c 0 None of these / SH ¥ &lg dAgl

io Differentiation / fa=rdr
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What is the basic role
of Mass Communication?

SHYAR b G YAHT FT 8?2 E i
! % i B, A and E only ;

HARST el i hadl B, A 3R E i

THRTE AT e : C, B and D only i

E chaedt C, B 3R D i

T &1 o | |

s | C, E and A only ;

wwaen €)Y

E D, E and B only |

| a1 D, E 3R B i
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QUESTION / U

@ Delayed feedback can take place in intrapersonal
communication because Of:
| faeifaa ufafeear (delayed feedback) g depdt g aifeb: |
o Automotive communication iciHIfea §aR
() Moreinformation ftre ST
(® Mechanical devices Tife SyHoT B
0 Optical illusion gfRYH (Hfewd sg=i) v :
O
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Thestudyofhowmagesaﬁecttheways
one thinks, feels behaves and interprets
the meaning is called:

gg ey o R g9R 9=, ngqyzmﬁ
IgR h 37 31 hl GHSIA o dl<hl i
ha UUTiad &hid g, hedrdl &

B S N NN S G N e A A A R e N S A 0 A A R S O i S S A A A i S S S e 0 S O S A

proxemics Ui faa

image behaviourism A5 fagfaafisn

INTERPRETS
] THE MEANING
31ef &t
LEEE

visual literacy fasiarer fereed

visual recall fasi3rer Repie
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~ Kumbh Mela" is an example of
which type of communication?
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Traditional mass communication URIRP TR QJ

Group communication g HOR

Traditional Group communication IRUR® AHg AR




