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Research in common parlance
refers to a search for knowledge.

A scientific and systematic search for
pertinent information on a specific topic.

Inquiry especially through search for
new facts in any branch of knowledge.

Research is an original contribution to
the existing stock of knowledge making
for its advancement.

Research is characterised by the
concept of 'tentative truth'.

It is the pursuit of truth with the help of
study, observation, comparison and experiment.
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RESEARCH e

A systematic and scientific process H{“‘m
of collecting & analyzing information and data /\\ W Validate Theories g o
to generate new knowledge, validate existing = Q%é (frgicit t gf?)
theories, and develop practical f 1.
solutions to problems. v

E @ ~
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Practical Solutions
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" RESEARCH

Knowing | A structured and Solve problems r
the Unknown. e \ systematic inquiry and create L) >
| % o new knowledge &y
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COMMUNICATION RESEARCH

“Research discipline that can shed new light on “,
mass communication processes, effects, institutions ~
and institutional change”
Westley and Stempel, 1981
IR A
hE ’

“THT HYT SR SNl SHEAR Ufehanay, @
TUTA, GEAT3 3R GXITTT URadd U
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HISTORICAL CONTEXT

Four significant social forces were accountable for fostering the advancement of research in mass communication.

SHEYR ATHYT &l UiTfd Dl dgraT a4 & foig IR Agcaygul amifSis erfxpal foragR of |

~ SN X
o World War 1: Manufacturers’ and
S i W .. Advertisers’ Influence. @
It revealed the power of e
media as a tool of propaganda. The mass production of goods
The Hypodermic needle surged during wartime, leading
(Bullet) theory of the early manufacturers to seek buyers
1900s suggested that once war was over. In an
whatever message was over supplied market, they
pushed through the media acknowledged the significance
was received as it is; by the of effective messaging and
audience who seem to media planning to connect
exercise little or no choice with their intended audience.
about the content.
. &
v fau ga: fatarait ik fammas! &1 mra:
g Hifgar F raR & 3feR & 50 § g& & R TR $ 98 T W)
o1tk Y ISR faar| wRfEs 1900 & IdTeA gel, forasd arg Fafare 3
< & greulsiie g3 (oie) Rgia g@ FHIG g1 IR @AGRI &t deren
Y garma & b Hifear & areaw @ &1 31f¥e amyfd arel ek, 3%
St oft eer Aot A §, 59 gefe faen aTet Heer R Hifsar g & Hgea
foreft fasen & Wier R &d &1 & g arfe 3 3rqa df@a gefet
53 9 |
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“Who the readers
were and what
they wanted.”

-------

R
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Publishers recognised the profit
in selling newsprint space to
advertisers. They also realised
that more readers meant more
advertisers. Research began to
be conducted into, ‘who the
readers were and what they
wanted’ - resulting in extensive
readership and audience surveys.
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|
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o Public Concern ﬁQgh

As media became more and more
powerful and intrusive, people
began to be more concerned
about media impact on their

personal and professional lives as

well as on society. Thus began
institutional and public policy
research in communications...

“Urae $iF & 3R d =T Tga &1” SIet &t f=iar:
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PHASES OF DEVELOPMENT

fapra & TROT

According to Wimmer and Dominick research in a specific medium is categorized into four interconnected phases
rather than being strictly chronological.

far ik siffas &

Phase 1
Medium itself

iiiiiiiiiiiiiiiii

In Phase 1, we explore
the medium's nature,
technology, functions, e
services, accessibility, (ﬁ
and cost, comparing it to
existing mediums like
the Internet and |
Mobile Telephone.

------
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Phase 2

Uses and users of
the medlum

It involves exploring user
activities and demographics,
such as age and gender
preferences. It evaluates if
the Internet serves as an
alternative to traditional
media and if it is used in
unintended ways.

0T 2
HTEH & IYANT 3R IUARTHAT

Eﬂﬁaqzﬁfmﬁﬁnﬁrﬁﬁlﬁraﬂ?
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Phase 3
Media effects

-----------------

It examines the impact of the

medium on social, psychological,
and physical aspects. It explores

time spent, potential abuse,

benefits, use by shy individuals,

impact on physical activity,
combination with other media,

perspective changes, and equal

business opportunities.

S

-----------------
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Phase 4

How to Improve
the medium

It focuses on improving the medium
through usage, technology
enhancements like transmission
and reception, increased
penetration, and content
improvement. Private sector
drives this phase with a focus on
retaining and attracting audience

share through consumer

comfort for success.
— _
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WHAT KIND OF RESEARCH
COMMUNICATION SCHOLARS CONDUCT?

IR INTBdT fFT UhR & MY HId &2

Media Effects Research | #difgar yvma 20
This explores the impact of media content on audiences. For instance, research might
investigate how violent video games influence aggressive behavior in teenagers.

g el MifEar gt &1 <ol U uvTa &1 37299 ST £ | IS1830T & fig, o I8 S 9T &
o fEass difeat 9 Rl & ATHHe AgeR S HA uHTiad Hd &

Political Communication Research | J<-ifds =R MY

This focuses on communication strategies used in political campaigns and their influence
on voters. Research might examine the impact of political debates or social media

messaging on elections.
»

TE MY Aer-ifaes AT F g Ht I aredl R HIaaT 3R Aaerarsit ¥ 396 a9 W HiEd 21
| e g g Gwhar & f Ieifae 989 a1 "iere Hifear @der gATET S Bl ywifad & g

Social Media Communication Research | dlere #ifgar = o0y

This examines how people use social media platforms to communicate and the impact of
these platforms on social behavior. Studies might analyze the formation of online
communities or the spread of misinformation on social media.

%mwmﬁamm%%ﬁnﬁm%%ﬁmﬁmﬁﬁmm%ﬁmﬁﬁaﬁi
5 WCHhIH &1 AT cadgR U= a1 WHIa USdT g | e sifaars— gqaral & F#for ar wiere #ifgan
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Advertising Research | fasima= 210y

Imagine an advertiser for a new sports drink wants to know which type of ad resonates best
with young athletes. They might commission research to compare the effectiveness of
funny commercials featuring celebrities versus ads that emphasize the drink's
performance-enhancing benefits.

Hea-1 HIfo, Yo A7 Wied f§& &1 fasmaagrar ag s==r =rgar € & gar veredlel & a1y faa uesr &1
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Newspaper Research:

A newspaper wants to increase its online readership.
Researchers might analyze user data to see which
articles are most popular online and what type of

content readers are most likely to share on social media.

Public Relations Research:

A public relations firm is managing the launch of a
new environmentally friendly clothing line. They might
conduct focus groups with potential customers to
understand their attitudes towards eco-conscious
fashion and what kind of messaging would resonate
with them.

Broadcaster Research:

A TV news station wants to understand its audience
better. They could conduct surveys or analyze ratings
data to see which news segments and programs
attract the most viewers. This helps them tailor their
content to their audience's interests.

Computer-Mediated Communication Research:

This investigates communication through computer
technologies like email, instant messaging, and video
conferencing. Research could explore the impact of
communication technology on workplace collaboration
or how emojis affect online communication.

WHAT KIND OF RESEARCH COMMUNICATION SCHOLARS CONDUCT?
« IR MeIBdl fFH UBR b M BRA &2 o
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& RESEARCH

A systematic and scientific process of
collecting & analyzing information and data
to generate new knowledge, validate existing
theories, and develop practical
solutions to problems.

HoA13T 3R 32T ! tashra iR faedifoa o &t vas coafea sk dsnfe ufesn @

ot SRt 3R 32T A T 1 I BT, AisgeT Agidal F gt s
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SCIENCE AS A METHOD OF KNOWING

fas= 3119 Ut A F fafS &5 sa A&

88

Science serves as one of The term "science” Science represents any By employing the scientific
the method to understand originates from the Latin structured approach to method, we observe
the world. word scientia, which gaining knowledge rather phenomena that are either
means knowledge. than remaining ignorant. directly or indirectly observable.
fars 3 @ —_——
S =l - " ereg A ersg fas= s Ut A & IsnA ggfa &1 ITANT Hh,
TP H A UF & F9H scientia & ferar ar €, fosedt oft Oxfera gfewior &1 & UTHT3AT BT el BId &
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— THE SCIENTIFIC METHOD —
—— et ugfa —

m Identify the Problem

i

qHET & 95T B

Recognize and clearly define
the problem to be studied.

e & oo gusr &t
TguH R T 9 A gfoenfea &) )

— --\.\.

m Review of Literature |
Tifeea 6t Tftam &

Study existing research and
information related to the problem.

TS O Hefera Iuear e 3R
SITHBRT &1 T B | J

-

m Formulation of Hypothesis
Lo= /%

gfReeaat &1 fAmfor &1

Make an educated guess or
possible explanation for the problem.

e & ferg gas Riféa sgem= an
Tyrfaa wefeur daR &1 |

Prepare a Research Design
Ny fEomms AR &R

Plan the method and procedure
to collect and analyze data.

22T ThA B 3R fagersor &= 6t
fafer ailv ufgear &t germ s910)

[

A systematic approach to gain knowledge
and solve problems.
T U B 3R T30 BT THTEH HA BT
& Srafea g it

A step-by-step process that turns curiosity into knowledge.

U TRUT-S-TROT Ufshar St forsmraT & 579 ® agaord! gl

m Data Collection
3T U B
Gather relevant data through

experiments, surveys,
observations, etc.

YN, Gd&TuT, it HTfE &
qremy ¥ W 221 Uhd &1 |

m Data Analysis
3T &1 fagasor &Y

Examine and process the data
to find patterns and results.

e+ 3k gfome @™ & fore
2eT &t AT 3N UHIHI0T B

07 Interpretation and
Report Writing

o

mﬁ?ﬁﬂéﬂﬁﬂﬁ:

Interpret the results and
present findings in a report.

gt &t s B 3R
frsmet @1 RAE # uwga &4 |
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HYP
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ESIS

* A hypothesis is an educated guess or a tentative statement about the relationship between
two or more variables. It's a foundational element in the scientific method, guiding
research and experimentation.

qR&ea=T &t a1 g ¥ 31fde =) (variables) & ¥ ay & IR # U fafaa smgame a

U AT HUA 81 g8 as1Fd Ugfa &1 U Hevd dcd &, S SgEUT 3R U &1 "nigefa &l gl

A hypothesis serves as a starting point for an investigation.

PURPOSE / 3¢

It translates a research question into a specific, testable prediction.

aRbean1 fdl S 6T Iwama &1 fdg aidl 21

Tg MY U &I U fafdre, gfteror ava yafqam & agedt 8

CHARACTERISTICS OF RESEARCH HYPOTHESIS
o e 9ReBegAT &l fauane .

Specific: It clearly defines the variables and the
expected relationship between them.

Testable: It can be tested through experiments,
observations, or data collection.

Falsifiable: It can be potentially proven wrong.
This allows scientists to refine their understanding
or explore alternative explanations.

fafere (Specific): g8 =R (variables) ' = ¥9
@ aftvifaa et @ 3tk 376 dte sndféra deier aardh &1

gdlaror Gy (Testable): 8 wWAW, 3@t 41
ST HUE & q1eAT | ST A1 Fhal gl

3fAg & |¥F2 97T (Falsifiable): Tg dwfRa =9 &
Tod g 8 Fad! 8, omR &snfas s = &)
uf¥seha X Teahd & A1 dbfeus ArEaNd Gie &d 8
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RESEARCH
QUESTION
oMTeT U

L g
p

HYPOTHESIS
gR&eaAr

TESTABLE
PREDICTION

GRI&T0T AP gaiga=



G SCIENCE AS A METHOD OF KNOWING

aﬂmaﬂﬁzﬁﬁﬁaswﬁﬁaﬁ

Science is one way of ¢ g | S -
knowing about the world. - § = & SCIENCE HELPS US
fasma gfrar &Y sT== & * - . o 3 ;
Uk adiadT g 5 | 1 | ~ _ | : %
>~ g e | Understand the world better

The word science comes from W

the Latin scientia, meaning and solve problems.

knowledge, and from a g | g T ot dga¥ THHEA 3R
broad view. $ '- HHEATT BT GATHUTH B H|
‘fasma 2reg @feT 'scientia’ _ ~
o forar mar g, ot aref & “§ Make informed decisions
3114, 3R =g g Q1 ) é o b Pain e based on evidence.

= $ | - J 1 e / el & IR R g
Science is any systematic | N w — iy i
method of acquiring knowledge - -~ ) ;
apart from ignorance. ' Improve our lives through
A== srstTaT | e, S AT innovation and technology. -
# I Big off emaf®ra fafr — = — — FaTER 3R NS F A

To use the scientific method,
we make observations that can
be directly or indirectly observed.

asnfas fAfd &1 g &3 & forg,
&0 U 3aGcilhd Hid & fors Ucael
g1 JUcel $9 4 @1 AT GhdT gl

Conclude

Question
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\ Experiment Analyze



B OTHER METHODS OF KNOWING Z

e Tenacity, Intuition, Authority, Empiricism, and Rationalism e

TH & o1 adidh: oA, siasi=, wieR, syaas sk aharg

METHODS OF TENACITY
(SUPERSTITION)

Truth is true because one believes it
even in front of contradicting evidence.

fSrehifaar (siarfasyr ) o1 adtasr

T & sdfare a3 |1 AaT & a4ites
®14 =afes gas fAodia gamor 89 oz of
39 a¥ fasyra wwar 21

METHOD OF AUTHORITY
(RELIGION)

Truth is true because
an authority says so.

urfSprR (erd) o1 adlanr
T &1 =afere g« |51 14T & aaifas
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METHOD OF INTUITION

Intuition is a method of knowing based largely
on an individual's hunch or feeling that something
is correct. A disadvantage of intuition is that the
only way to determine the accuracy of an intuition
is to act on that belief.

3IdSiT bl ddahr

siasi= gea a9 & =S H smpfa ar ass
1191 9= anenfRa gar & & o gt 21
JasTT it 6 HH a7 & & soh adean
amﬁmqmaﬂmmmmm%l

EMPIRICISM (KNOWING BY DOING)

This method emphasizes learning through
experience and observation. It’s like learning
to ride a bike - you get on, try it out, and
learn from your falls.

RATIONALISM (REASON AND LOGIC)

¢ This method relies on reason and logic to
gain knowledge.
Think of it like solving a math problem -
you use established rules and reasoning
to reach a conclusion.

« Example: You know that 2 + 2 = 4 based on
established mathematical principles.

— —
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HHIAE (hIch HIET)
qg Tl AT 3R el & Hi=ay 4
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~ CHARACTERISTICS OF RESEARCH

SYSTEMATIC
aferd

Research follows a well-defined
plan and logical sequence.
HTHU U Geaford gt
T arfss HH &1 UTA FIaT 2l

OBJECTIVE
fFreagy

Research is unbiased and
free from personal feelings.

I fFreasr g & sik @@
Hra=T3Mi § g6 gran 81

EMPIRICAL

N i_"" |

It is based on observation
and real evidence.

g% 3aciiepA 3R adafds
et gz muTRa gar 21

VALIIEIFI'Y 5
aerar

Research uses appropriate methods *
to measure what it intends to.

AT I9gh faferat &1 39gin svar @
arfes ag! |rar 1 " foraeTr 3¢eg 21 /

—

GOOD RESEARCH

BUILDS STRONG KNOWLEDGE
HUH ITHYE |

Hetgd @1 &1 fAasfor ghar 21

GENERALIZABLE -
ARSI Y

The findings can be applied to a wider population |
or similar situations.

frerET =t saae F=EET a1 e uREefaat

R ] faar S wekar &1 P

REPLICABLE m

YRIgd &R A

The same study can be repeated
with similar results.

gt IERTA & SIEH W IHH
gfRurms fae aa &1

RELIABLE
fasraha

The results are consistent

and dependable.
g R 3k

faya-a g € A

ETHICAL
Afas

Research follows moral principles
and respects rights.

HgEe Afee Rgial &1y &arn 8 ,
AR sferesry &1 I3 FHear 2 /

CYCLICAL m
dehlcHh

Research is a continuous process
of learning and improvement.
g W ok gur i e
fodar ufssan 1




INVESTIGATE AN EXISTING
SITUATION OR PROBLEM

(ﬂqmﬁuﬁmﬂmaﬁmm)

OBJECTIVES OF RESEARCH

(2NeT b 3e2W)

BUILD OR DEVELOP NEW
METHODS OR SYSTEMS
(7 faftrat o wonforat a=m/fasfa &)

EXPLORE AND ANALYZE
GENERAL ISSUES

(AT Hgl bt @iot 3R fareetsor )

OFFER SOLUTIONS TO PROBLEMS
(FHTT3 & AT U HA1)

@ GENERATE NEW KNOWLEDGE

REVIEW AND SYNTHESIZE
EXISTING KNOWLEDGE

o (ForeT w9 Y efter 3R TS @)

!v*'*‘ﬂ
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CHARACTERISTICS OF RESEARCH
CUBEIRCEILGILY e

o OBJECTIVITY\ 6 RELIABILITY\ 6 VALIDITY \ o ACCURACY \ GENERALIZABILITY\
(Freaarar) (fareawtaan) (Serdr) ([gan) (Ar=AteoT &)
o SYSTEMATIC a CYCLICAL | @:J REPLICABLE o EMPIRICAL
(caafier) (zrshi) - (QRIg14)

(3 EsT)

|

hek | WY RE @ |
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OBJECTIVITY
(fersaerar)

-
©

Research should be free from

personal bias or subjective influence.
(ener afehira qaiug a1 ATHe IS 9T |/ Jb 841 91ig¢ )

It must aim for neutral and
fact-based conclusions.

(3Tt 38T fAwear iR aea-snenfRa fAssd g=r anfgui)

[ SYSTEMATIC
e (m'@]q)

Research follows a structured process

with clearly defined steps,

making it organized and methodical.

(2Mter Gep ERf=rer ufehan 1 31TR0T Hedl 8

forad e sad qinfta sRorgld 8

S gg 9nféq iR ugfara saar 1)

JRF Media Academy by Rohit
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RELIABILITY
fareaqataar

The research process should be consistent
and replicable.

omter ufehar Hid 3R geRTad-1a g+l a1fgyl
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RESULTS

The results should remain the same when
the study is repeated under the same conditions.

U gt aREfATT A sregga &) Sige a? uRom u= 384 Tifev|

SAME RESULTS

&

ACCURATE MEASUREMENT

VALIDITY
aerdr

Research must accurately measure
or reflect what it intends to.

onter &Y agt \ru=T ar ufafafea ww=m =Infzw,
for® ag "9TuA &1 I§2A Raar gl
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The tools and methods used
Q should be appropriate and reliable.

IuanT feu 1T Iusor IR faferay
3ugh R fasaaita g =nfgal

» JRF Media Academy by Rohit

APPROPRIATE TOOLS
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RELIABLE METHODS
farsaa-ta fafear




GENERALIZABILITY

. —— S O T S S S—— T S S S S S S S S — S — S—

The findings of the research should
apply to broader populations,
beyond the specific sample studied.

ey & fAspd 3rega+ fahy 7q fafeie
T A R, AP AT R @R g1 1yl

"\ REPLICABLE
RGO (ST I )

The research must be replicable,
J meaning that other researchers can
follow the same process and obtain

similar results.

eiter g=RTIgaIg g1 a1fey, ot 3ref @
fob 3= enershdal G| UiehdT T UTeld b

T 9RoTH Ured & 9ab |
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= Research is based on real-world data,
—(@y direct experiences, or observations,
' rather than theoretical ideas.

2l qrEfaes 3T, Yeaer 3rval I1 3aciidl W TUTRd g &,
7 f Ppaa Agifdd faaRy Wi

Research is often a cyclical process,
starting with a problem and eventually
leading to new questions or issues
that require further research.

aﬁuwaﬁﬂuﬁm@m%ﬁﬁwmﬂ?ﬁ@?ﬁ%
3R 3 TereBe Y weAll a1 e dh UgTdr g,
o= 9T 3m 2ier Y 3TgeTHdr Bdt &1
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The characteristics of good 309 2l hl fadaans
research are: fafeifad g: Y

© Objectivity €©) axgfasdr
(® Bias () gema —
® Systematic process O <gaferq ufsear

¢) Empirical evidence G 3¥HTS 918y o~
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Which characteristic of research

ensures that the study accurately
measures what it intends to measure?
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The characteristics of the scientific
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Which of the following statements regarding the meaning of research are correct?

(a) Research refers to a series of H% SYSTEMATIC PROCESS / th¥aig; Afshar
systematic activity or activities Bl Ueh AT &l GHTYM Gl
undertaken to find out the solution 'S~ Hﬂ>" < [1Q <h 715 afedq nfafaferat S g

of a problem. _)E_I problem ST ehl TEfHeT FHaT B

solution

(b) It is a systematic, logical and LOGICAL ANALYSIS / dtfchen faseteor
unbiased process wherein verification. @ > afeq, difher sk fAvaer ufehar
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(c) Itis an intellectual enquiry or quest ) QUEST FOR TRUTH / 9 bl @twt
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(d) It leads to the enhancement of
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{ RESEARCH OBJECTIVES / 3WeN & 3224 |

The objectives of research include:

*. (a)
situation or problem
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Investigating an existing R

(c) Generating new
knowledge
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(b) Avoiding the use of
existing knowledge
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(e) Ignoring general issues
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(d) Offering solutions to
problems
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(f) Reviewing and synthesizing
existing knowledge
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