Advertising Agency

66 An independent business organization, composed
of creative and business people, who develop,
repair and place advertisements in advertising
media for sellers seeking to find customers for

their goods and services”. 99
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Advertising Agency
1) Morket Research (2} brndsuategy:
Advertising agencies conduct thorough They develop brand strategies which

include positioning, brand identity, and
market definition. This helps in ensuring

that all advertising efforts align with the
client's overall brand values and business goals.

2 aig wrifaai fasfaa s & G aifserfm,

Creative Development:

Agencies create the actual ads, including
writing copy and designing visuals. This
function involves creativity and innovation
to make advertisements that stand out
and effectively communicate the client's
message.
afe T 3R aToe aftTaT o , feramn 3k goa dar @ nfie glar €1 38
FRSAR! S ISl AR Aa=9R § 33T § arfe Ua

gffeaa gtar & fas it fasmas var ues & _
iz it 3l S e i ﬁmﬁa’rﬁﬁﬁaﬂ?mﬁﬁﬂ

market research to understand the client's
target audience, market trends, and
competitor activities.

fasTam goifeiai ares o wiferd gefl, iR & SAEl
AR wfdeaftial &t nfafafeal H v & fag 1@
ISR HIEUH Sl 8|

Media Planning and Buying: Digital Marketing: Analytics and Reporting:

Advertising agencies select the most
“ appropriate media platforms for the
. client's brand or product. They plan
\ Sy

Agencies measure the effectiveness of
advertising campaigns and analyze data
to improve future campaigns. This
involves tracking metrics such as reach,
engagement, conversion rates, and

ROI (Return on Investment).

weifaal fasmae st 6 uvrasfiaar i amadt
guH 3ifAeireA fasa=, drere Hifsan waeq, SEO b, 37 ufder & Aol &) dgar a9 & e 2

Fge Hif3a) wewhi gt &1 3 a axelt & b s (& g 3ifTgSier) ik SEM (< o A1) 1 oo St 81 g 0ge, S, SuieRv R
maﬂ:ﬁfmﬂﬁﬁﬁﬂqaﬂ%wmﬁ enfiet &1 wolfaat RRfeee Fal &1 3 b it 3R ROI (e 317 s-avwede) o1 Afgay &i g

Siftiepem wfa TR ae Tga o Wb e T ugaet &, 3 et # 3k i Frer @ &) onfie &

o
&

This includes online advertising, social
media management, SEO (Search Engine
Optimization), and SEM (Search Engine
Marketing). Agencies use digital channels
to reach consumers directly, engage with
them, and build brand loyalty.

when and where to publish the
advertisement to reach the maximum
number of potential customers at the
lowest possible cost.

faTTa= weifaai s & giE a1 39S & fev aad

_—

This includes regular communication with the client, understanding their needs, and ensuring that their objectives are met.
Client servicing also involves managing timelines, budgets, and campaign deliverables.

g9 UTes & 1Y fFaffa R, 39d6! smaoasarat & awgran 3R gg giAfeaa o= anfaa g & 39d daa @ gl
Feirge afafa d gug-dia, asie 3R Afvam Eeiadt ot vafaa s ot enfaa g
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IN-HOUSE
AGENCY

Full-Service Agencies: Offer a complete range of advertising
services including market research, campaign development,

media planning, and creative services across all platforms.

Specialized Agencies: Focus on a specific aspect of
advertising, such as digital marketing, social media, or a
particular industry like healthcare or finance.

In-House Agencies: Owned and operated within a corporation,

focusing solely on advertising the company’s own products
or services.examples of in-house ad agencies are Content
Factory by Coca-Cola, BBC Creative by BBC

Creative Boutiques: Specialize in creative design services
such as graphic design, copywriting, and artistic content but
may not offer media buying or planning services.

Media Buying Agencies: Specialize in purchasing and
placing advertisement space across various media platforms
but may not offer creative services.

» JRF Media Academy by Rohit
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The advertising world is dominated by

the ‘Big 5’ agencies:

f 9 WPP Group, London 2 9 Omnicom Group, New York City £ o Dentsu, Tokyo b

WPP

1 | OmnicomGroup
|

PG| | |

WPP Group Omnicom Group [| 2208 Dentsu

Interpublic Group, New York City ey Publicis Groupe, Paris sty
( 9 o R ! Q Publicis G \

PUBLICIS g&(?;ffée

GROUPE

Interpubllc Group

— kX
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Largest Advertising

99d g3t fasmu=

.'..‘I- '.- "l‘--.i‘ .'l‘ I.-- -“\I
WPP plc. g ER aE
HQ: London W gt ey J_,
e It was the world's largest advertising company, as of 2022. L.ﬂ_—.r.ﬂ.kg1
a8 2022 d gf-ar & e 931 fasmaa Su-t ot [

e is a British multinational communications, advertising, public relations,
technology, and commerce holding company headquartered in London, England.

g Uo fafeer agadla @R, fasiam, sewad, menfih ik aiforsg @ifeds et g,
o gEaey dge, $7dis | 81

e Ogilvy is a part of the WPP Group global agency network.
3Nfrl WPP gu & affies goixlt Acadh o1 & g1

RS eup OmnicomGroup

e Omnicom Group was ranked as one of the four largest advertising : -
agencies in the world by The New York Times in 2002. ! 4

2002 § § =qdih I3+ gIRT AHAIHRIA YU Bl 441 I IR o
St fasra= oIl # 4 U & €9 # w1 & &1 am

e It is an American global media, marketing and corporate communications
holding company, headquartered in New York City.
Ig U 3Afh afes Mifea, ardhfénr ik wrufie ar aifcsn s+ 8,

fSraerT geaTera =pavs fAd & 2
In 2011, Mudra group was acquired by Omnicom Group
2011 # ggmyya &1 dfeugor d=iwia g A faar
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Largest Advertising Agencies (2022)

Taa gt fasma osifaar (2022)

Publicis Groupe

HQ: Paris, France

e It was founded in 1926, and it is one of the oldest
and largest Western advertising companies in the world.
a8 1926 # Tfuqa &ht 712 2ft, 31k g gfAar & gad gt -
3R o ot aftgHt fasmas SafF=ay & 3 o 21 PUBLICIS

--------------------------------------------------------------------------------------------------------------------------------------------------------

¢ Publicis Groupe is a leader in the lndustry, nperatlng in over G Ro UPE
105 countries and 200 cities worldwide.

gfecfae o =T | aroft 8, S 105 | 37faas 21 3R

gfF=a ¥R & 200 SN H H1H HcA T

IPG: The Interpublic Group of Companies
HQ: Paris, New York, USA

e |t was founded in 1930 and now employs over 54,000 people.

g 1930 # Tenfua &t £ oft 31T 3 39 54,000 A 31fds &1 A &1

e The company consists of five major networks: FCB, IPG Mediabrands,
McCann Worldgroup, MullenLowe Group, and Marketing Specialists,
as well as several independent specialty agencies in the areas of
public relations, sports marketing, talent representation, and healthcare.
@9t ¥ uiea wg@ A<ad mfAe §: FCB, IPG Mediabrands, McCann Worldgroup,
MullenLowe Group, 31T Marketing Specialists, #Hrer # s=Had, wardw Ardhfan,
Zofe Rusies= 3k Bcudar & &= A &2 wad= fa¥iew weifaat : nfas 81

Dentsu Inc.

HQ: Tokyo, Japan
e Dentsu is currently the largest advertising agency in Japan and the fifth largest e n S u

advertising agency network in the world in terms of worldwide revenues.

g gduE ¥ SruE &t wad 92t fasaa geist @ ok afge voa & "ma A
i Y ofaelf ward ot fsraT gofedt Jeas §1

....................................................................................................................................................................................................

I8 1901 ¥ Tenfaa &t 7 =ft)

e |t was founded in 1901
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Volney B. Palmer
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V. B. PALMERS

copywriter and the first to institute a copy
Country Newspaper Subscription and i birth, the agencies have department.
ADVERTISING AGENCY, |J evolved for their role in 7% gel Toit off foras qofetfoes SidRrges @

N. W. Corner of Third and Chestnnt Street, Philadelphia.

) ITTRALACE DX THTED 5T., AT THE COAL 09TTCE,- 2
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COAL.

M. the KW, Cersae f TRILED ool CHIESTTNT STRBETS yervy acoly of COAL,
H‘Hhﬂlu:‘ {Blic ch, bobior th sofe Lalbegs, toud T soyo wheeds Eyrcbi) \
Eromghf6E s fr3 Leel of L tooote rdue byrrey efoseral de Nty rool (8) |

Blreks € the dretock parel, gobe ol teek ol M, 10 Tisla, pabret, Oypeves Chivis Banlor,

N. W. Ayer & Son

It was the first agency to use a full-time

4 Since 1841 when the concept
E of advertising agency took its

I9AnT faar 3R ggelt foga Sidt fasmr 6 wrg=r i

advertising process.

1841ﬁaa1’awq=rq€rh:ﬁ_

o

As the number of magazines and periodicals increased,
so did the need for advertising. Agencies began to offer

a9 O ueifaar fasmus ufdsan | . l I I more services, including copywriting and artwork,
H 379! YA & feig \0 ./ transforming from mere space brokers to providers
fafaa Eﬁ = of comprehensive advertising solutions.

S-S0 uferelf 3k gumR usl it G=ar 961, fasm
$I smaveRar Wt 911 Teifaat A Srdisfén ik andad
Tfed 3ifers Jamd AT 3% 3, Shaet T Serrel & Igeia

Volney Palmer acted as a broker for newspaper
space and sold it to various businesses, acting as

a middleman and marking up the price. This Ty fasmoa g\ verarsdi # uRafda gt 7|

marks the first known instance of an agency — — -
o e T B e pe o . N.W. Ayer & Son, founded in 1869, was one of
Aot 9THR 3 EER | SH1E & ATl & §9 A '%‘ \the first agencies to offer a full range of

S fohar 3R fAfS= saaaml & S, U qeawy El@lﬂ advertising services.

& ¥ # B o 3t g TgTE| ag S O 1869  wid N.W. Ayer & Son, q@?ﬁq@'ﬁ!ﬁ
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e J. Walter Thompson (JWT) and
Ogilvy & Mather began to shape the
industry with innovative approaches
to advertising and market research.

e J. Walter Thompson (JWT) 3R
Ogilvy & Mather = fasmu= 31tk

i
5
3ys

e This period also saw the rise of the
“Mad Men" era, characterized by the
dominance of advertising agencies

on Madison Avenue in New York City.

*

o 3 IAfy & "AZ A" G H1 3T i
ot a1, Srah farsar =ggis R
&t Afgg= Tag R fasmo= oeifgat
BT U AT

;Hggh;
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* In 1964, the firm became
known as Ogilvy & Mather after
merging with a New York City
agency that was founded in

1948 by David Ogilvy.

* The agency is part of the
WPP Group global agency
network.

e It was founded in 1850 by
Edmund Mather as a |
London-based agency.
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Largest Advertising Agency (2022)

Paris, France

ﬂﬁ'ﬂm

New YOrk Umted States

Saatchi & Saatchi Lundnn, United Kingdom

Chicago, Umted States

W28 Leo Burnett - it

JWT (J. Walter Thompson) NEW Fvﬂrk Unge;:sm;ﬁes

Grey Group New Yurk Un:;n::::T States

o
FCB (Foote, Cone & Belding) % %h'ﬂﬂgﬂ U"'t;':‘msr*ﬂfes
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Advertising Agencies in India

Associates, Bombay

Ahmedabad

Ogilvy & Mather,
Bombay

Ulka Advertising,
Bombay

Hindustan Thompson

Lintas: India, Bombay

Mudra Communications,

R.K. Swamy/BBDO,
Madras

1N |
7 )W

o ¢
O | i
OB

Bombay/New Delhi

Bombay

Clarion Advertising
Service, Calcutta

Bombay

Contract Advertising, :

Everest Advertising, :

Chaitra Advertising,

IR &
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Ancient Time

Ancient Times

8000-Year-Old Billboard
Found In Ancient India IN
DHOLAVIRA sight.

9 YRd & SIATIRT &l

UR 8000 g YR fasimgdn
EGEIEREGH

s~ + Ancient to Early Modern + -« E

miﬂ‘«lﬁanﬁrcﬁiﬁm
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BENGAL GALFTTI' '-

B AT S FYIL

o [Tt iltlil
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The Inia-Adertiing

Bengal Gazzette

Company
€ sisar-ysaversfoin Hul
The origins of modern advertising first Indian advertising agency, Advertisements became a vehicle
tra{:e.back FD C|355'f'=5d‘ B. Dattram and Company, of the nationalist message of
advertising, with ads making was founded in Swadeshi, spreading the call for
their debut in print in the Mumbai in 1905. self-sufficiency and promoting
Bengal Gazette. indigenous goods
e Ao & e FAIIHEs HRA I Tl fazmaT Tott fa=Ta w@eft & Agardl Haer & aEd a9,
faraet & g€, S &t ot A dfl. SARM™ U HUH! bl TATIAT STfRaT & ST HY theman 3R
fiic # yeIfa gul 1905 ¥ Has H g3 | waeeft awqan &l gemar &
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Indlan Advertlslng Agéncy
~— YR fasmae ool &1 gfdea —

E.-_
— —
- £ i — i e H—_
= | :
. B Dattaram & Co J. Walter Sista Advertising LINTAS 1 DaCunha RK Swamy BBDO  Rediffusion
w YA 6} ugeh Thompson and Publicity Dalda : Associates
ICHIEGRUSE gl Ot ueldt HI dl=g ¢ Amul Campaign
fSgi= guf Yarg
UG bl

&

FCB ULKA
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J W Thomson

~— S Seog ATHET —-

JWT started in 1864, but the
India office was set up in
1929
The name of the company
was changed to Hindustan

Thompson Associiated
Limited in 1968.

IWT &Y HATT 1864 H g3 off,
Afh R &1 Hferd 1929 H
XTI 31 AT | SHU=T BT A4
SacTeR 1968 # fegwm
o gEIfiges fafics
& foar man |

(1931)

e

National Advertising
Service

—~— A UsaRersionT |fdy —

National Advertising Service was
established as the first full-fledged
advertising agency in India. Other

Indian agencies that were established
around the same time include:

* New India Publicity Company (1930)
e Paradise Advertising Agency of
Calcutta (1928)

* Indian and Eastern Newspaper
Society (IENS)

F9Fe UsaRersfor afda yrRa & ggelt
qui-Yar fagma goidt & $u # wenfaq &t 1|
ST 9HT & THUTH WU 3T YR
oot emfaer &:
o = gfear ufefRd Ha-t (1930)
o WRISSH UsaReIsfGi Uil 3k SHerepar (1928)
o £f3ga Ug Swe ~gerur IErd (IENS)

(1939,

|

LINTAS
—~— feler g —-
(Lever's International
Advertising Service)

introduces Dalda, a brand

and marketing campaign
designed specifically for
India.

(FeR'G gexAIAd
UsaRersionT 9fdy) A
YR & foru faeiy ¥ @
g 3R ArhfeT fame
'STAST I YHIATA i |
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Leela Chitnis

—— oitert forefag —-

Leela Chitnis became the
first Indian celebrity to

endorse LUX SOAP

ol RefAd LUX SOAP
& UgR P4 dTeit ugell
TR Afafsdr g+ |

WOMEN ALL ENVY LEELA CHITNIS
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Advertising Agencies

Association of India
(AAAI)

USaReISonT Toiafdst

vaifaueE 3w Ef2ar (AAAI)

Established in 1945, the AAAI
serves as a platform for
advertising agencies to come
together and discuss
industry-related issues

TATIAT 1945 # g3, AAAI

farsmas it &t ues are

o 3R I I 5 &l W

Tt F & forg g 79 &
Y H BRI @val gl

i

ADVERTISING AGENCIES

»
VIVID
BHARTI

fafasr
WAl

Commercials were first
introduced on Vividh Bharati
on November 1, 1967. It was
created in 1967 to compete

with Radio Ceylon.

1 9deR, 1967 &I fafay
ARl W st i gwana
g3 98 1967 # It die=
9 yfaegef &= & forg 5918
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¢
Commercial
Television

ATa9TiAh
cotfas=

The first television
advertisement in India for
Gwalior Suitings was aired

on January 1, 1976

e e & g YRd

H ggen Sefifae fasmo=

1 S9ast, 1976 &! yaid
fasam T o

GWALIOR
_SUIINGS

1
Digital
Advertisements

f2feres
ICEINE]

The advent of digital technology

revolutionized advertising,
leading to the rise of
online and digital
advertisements.

fefSreet de-ia & M= A
fagma= A wifa & &, e
s iR fBfoea
farsmo=T @1 <7 go




Bengal Gazette and Modern Advertising

&\
5 <15\ The origins of mndern advertlsmg trace back to
.2 — | classified advertising, with ads making their
' debut in print in the Bengal Gazette.

O c—————

angﬁmﬁamaﬁﬂvmmﬂﬁﬁwﬂgé
oIt YT Sel 77 H fie » Areaw | g2 |

e B. Dattaram & Co started in 1905 and
became the first ad agency of India.

e This was followed by the launch of the
Calcutta Advertising Agency in 1909.

e By the 1920s several Indian agencies
were working from the major Indian cities,
the most important being the Modern
Publicity Company in Madras, Central
Publicity Service in Bombay and Calcutta
and the Oriental Advertising Agency in
Tiruchirapalli.

----------------------------------------------------------------------------------------------------------------------------------------------

o . GURIH U Hu+l &t TUTGAT 1905 H g8 3 g wRa &t gget! fasma= usiwll &=t |
o EUF a15 1909 H Horehal UsAcISionT USiH! &l H3ITd §3 |
o 1920 & S T, Hg U TSHHIT T YR & | HH I @ o,

o+ Tad Ayl AgY & AisA ufeciidt Hu-l, ai 3 Horddr ol
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==

-

[

L Y

L

7 -

_—
==

A

-----------------------------------------------------------------------------------------------

The oldest existing Indian advertising agency,
established in Bombay, marks the formal
beginning of organized advertising in India.

S H WUd a8 999 Ul YR f[agima= geidl,
WRa & dirfed fagma= @ sitoariRes yreema & gufd 81

1907: India’s first press ad for
CE' West End Watches by
B. Dattaram & Co.

1907: §. SORTH UE &9+l gRI
9% UE ai9d &7 9Rd &1
ggaT 39 fasma= |

1920: India’s first banner ad
on trams by B. Dattaram & Co.

[WEST END wmcuss

ALWAYS DEPENDABLE
STRONG & ACCURATE

1920: 9. gAH US H9-1 gRT e
e b mt 0T Dulod nlhtnm*:‘:ﬁhi: f
2T U YRd BT YgalT §-% fasma= | [ | b e

Cornlgao fre o Wl oo |
WE ST EHD WATCH
COMOAY

OALEUTTA

The turning point in our advertising history is &R fasiTa= sfaem &
- the Swadeshi Movement, which gave birth ef utde @l srigier o,
/= to Indigenous Industries. forem weft s @t 5= faan

oy
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J. Walter Thompson Co.

Pvt. Ltd (1929)
2o S =’* o

Jne of the first global advertising agencies
0 establish a presence in India, becoming
a major player in the Indian market.

yRa # Iufufa wenfaa &= areft ugeft

Ay fagma= oot & & us, St wRd=
IR H U v fEersSt o+t

S A e e A e e

They created the iconic Air India Maharaja
campaign, one of the most recognizable
mascots in Indian advertising.

S8+ TSI TR $f$ar AR IF@=
9T, ST 9RO fasmaT &1 g9

AT AT aTelT AEhic gl

Sista Advertising and
Publicity Services (1934)

- X

Founded by Venkatrao Sista, it became
the first full-service Indian advertising
agency.

deevra f{war grr wenfiq, ag ugett
guf-dar R fasmas gt |+t

& =

Sista Advertising, later renamed AdArts,
which became part of the global
advertising giant Saatchi & Saatchi

in 1998.

Rrar gsadisfor, ae # ysardy A ga,
it 1998 # Afdres fazmu= e

d<T Uz &<t o1 e a=m

SISTA

ADVERTISING

1934

oS AdArts

(RENAMED)
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1939: LINTAS: Lever International

P..* LINTAS (Lever’s International

Advertising Services

\

Advertising Service) 1939

In 1941 LEELA Chitnis, at the height of her

Hindustan Uiiileve. Established its : e i

sttt d;:a:ment e 7 Lintas created the India’s first popuiarity and glamour, created history of
launching iconic campaigns like Dalda. multi-media advertlsmg sorts by becoming the first Indian film star to
) campaian endorse the popular Lux soap brand, a

féqwm gfaefiar 3 wra 7 g ‘ paign. Y 4 concession then only granted to top Hollywood

ﬁ%ﬁ“” cenfo faar, ol fofer A YR &1 ugenr A ifEr = heroines.

. Qﬁ&ql e sif¥rar aema PP ———
Lmta::, their m..wrtlsmg agency, naunched e o e R IR TAHIE & TH W, diaiug LUX I
a multi-media advertising campaign in 1939 MullenLowe Lintas Group, formerly dis & derar 37 Tt ygdt YR fes
using print ads and short films to promote Lintas, is an Indian advertising wR -, 5t v iR o ot 39 wug
the brand, which was recognized by its marketing communications company. aat ofid aicligs fRART @t firerar ar
distinctive green palm tree logo on yelluw The company is a wholly-owned y
v, 396 R t!@i'-?ﬁ - 1939 7 ﬁt subsidiary of the Interpublic
farsma=t 3R oy Reewil &1 IuAT & Group (IPG) ~

e R S B MullenLowe Lintas Group, GEG |
%iﬂtﬁfﬁﬁ‘m 3 %ﬁaﬂE’QE Lintas & 919 | ST SI1ET 91, Ueh WRA
T g3 WS . TsaRersfont arbfén Fwgfassera dut 21
@ & WY Hig Bl Gg= T4 Tg Interpublic Group (IPG) it gof @ifiea
aTefl UET™S HIAT g1

It is one of the India’s
largest Ad Agencies.
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DaCunha Associates (1969)

RK Swamy BBDO 1973

famous for creating the iconic
Amul girl advertising campaign.

Sylvester da Cunha was an Indian
advertising professional and
theatre personality.

fRArcae? g1 Fa1 R fasmu=
UelaR 3R ITHY Afthed A1

He was most famously known for
creating the Utterly Butterly
advertising campaign and the
Amul girl mascot for the Indian
dairy cooperative Amul.
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Estab.ished by Sylvester daCunha,

1973: RK Swamy BBDO

is established.

1973: 3R. &, WH! St
bl TATTAT g3

o Swamy was involved in making

Madras an important location for
the advertising industry.
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Advertisement agency | fagmas ooift Headquarter | §=arera

B

.~ C. Ad India Advertising

A. Mudra Communication Ltd.

A. HgT A fafes

B. R.K. Swami/B.BDO
B. 31R.&. TarHt/t.fitan

D

"L

D. Meckan Erickson India Ltd.
D. Aapq e+ sfear fofaes

|. Chennai

. T=18

I1l. Ahmedabad
[1l. 3TgH<IEE

I1l. New Delhi
1. =15 Reeit

IV. Kochi
V. sifeg

Choose the correct answer from the options given below

A NGB = IE SN SD =

A=t B LNE - I D = IN

A-II,B-1I,C-1V, D-1l

A =B =dING C =TT, a =1
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List | (Advertisement Agency)

List Il (Headquarters)

& JRF Media Academy by Rohit

gt | (Rgma gei) T 1l (F=ATe)

A. Mudra Communication Ltd. [I. Ahmedabad

A. T g foface |l. 3TgHSTETE

B. R.K. Swamy/BBDO |. Chennai

B. 3TR.&. WrHl/d=Etan | I8

C. Ad India Advertising IV. Kochi

C. Uz sfEar vearersfSi V. spifea

D. McCann Erickson India Ltd. [1l. New Delhi

D. A& tRau= =fEar A 1. 78 feeeht
Il. Ahmedabad
Il. AgHGIEIG
|. Chennai
. 918
IV. Kochi
V. Sifsg
I1l. New Delhi
1. =8 faeeit




